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Rough Proofs Flood Sweep Fails to Halt Advertising 


“sybaritic’” at present, and at least a 
few of them seem to know what it 
means. 

vryr 


Green River used to be advertised 
as “the whisky without a headache.” 
Did the copywriter get one trying to 
think up a new slogan? 


, FF 


Coat and suit manufacturers are 
all agog over plans to dramatize the 
industry, but the customers are much 
more interested in dramatizing them- 
seives. 


. 9 ¥ 


Gasoline, New York reports, may 
be graded like milk. Perhaps the 
milk producers would like to label 
their product like gasoline, with the 
top grades guaranteed to produce a 
quick pick-up. 

vvy 


Sweet Caporal originated that plan 
now employed by Iodent, in giving 
away pretty pictures with the prod- 
uct, but in those halcyon days it had 
the advantage of being able to por- 
tray the principal features of the 
Beef Trust. 


- ¥ F 


John L. Lewis, who collected half 
a million for one campaign fund last 
year, has bitter words for economic 
royalists. Why not speak for your- 
self, John? 

vvy 


That controversy between Sunkist 
and Florida oranges was sizzling 
nicely when they turned off the heat 
out in Southern California. The 
weather man had the last word, after 
all. 

s FF 


Cosmetics advertisers may now 
avail themselves of the advice and 
counsel of the American Medical 
Association, but consumers will still 
get the final verdict from their mir- 
rors, 

* FF 


“Nobody knows what causes a 
cold,” says a spokesman for the Fed- 
eral Trade Commission. 

But everybody knows how to get 


rid of it, including (they hope) the 
advertisers, 


+ ¥ F 
In sales promotion copy Time ap- 
Peals to Siam and Metropolitan 
Weekly to China. Damned clever. 
these Orientals. 
vvwey 
The 1937 bridal market is esti- 


mated hy House Beautiful at $30,000,- 
i). This year’s love-nest evidently 
Won't look like last year’s bird’s nest. 


+, Ss 


Tea has been advertised too long as 
the “ink that cheers but not inebri- 
ales ith an inereased appropria- 
ey “oybe the industry can persuade 
sn, to forget the last three 


- a 


‘national Harvester Company 

'**24,957 in farm papers in 1936, 
‘ records show that it has 

‘inging in the sheaves. 


vyv¥eg 


dfke 


, mouth is offered as a 
_._» attraction by Dr. West tooth- 
VaSte Thie ; 

I ‘1S Tust be halitosis with 
Sinister. 


Copy Cup. 


Octagon soap and perfume plant of Colgate & Co., viewed from a United Air Lines plane as floods sweep Jeffersonville, 


Ind., in the Louisville district. 


TYDINGS -MILLER 
BILL TARGET OF 
FIERCE ATTACK 


Washington, D. C., Jan. 28.—A bit- 
ter fight on the Tydings-Miller bill 
was made today by interests led by 
the National Retail Dry Goods As- 
sociation as a sub-committee of the 
House Judiciary Committee in charge 
of H. R. 1611 began consideration 
of the measure to legalize minimum 
resale prices in interstate commerce 
to states having fair trade laws. 

Until the N. R. D. G. A. and others 
allied with it began their attack, it 
was conceded that the sub-committee 
would give their approval to the bill. 
even though the full committee, 
under the chairmanship of Congress- 
man Sumners, might take a different 
view. At present, there seems to be 
some doubt that the sub-committee 
will recommend the measure. 

Allied with the National Retail 
Dry Goods Association in its battle 
are American Home Economics Asso- 
ciation, American Farm Bureau, and 
Mail Order Association of America. 
Working for passage of the Tydings- 
Miller bill are National Association 
of Retail Druggists, National Retail 
Grocers Association, and others. 


“Back Door Repeal” 


Albert W. Fox, attorney of the 
N. R. D. G. A., made an impassioned 
plea for the status quo, referring to 
the bill as “‘back door repeal of the 
Sherman Act.” 

“The most important objective of 
the industry sponsoring this bill,” 
said he, “is to force every manu- 
facturer distributing through grocery 
and drug stores to make a definite 


(Continued on Page 37 
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Advertises Food, But 
Puts Brake on Buying 


Cincinnati, Jan. 29.—The un- 
usual spectacle of a _ retailer 
asking customers not to buy 
more than their immediate re- 
quirements was presented here 
during the flood in newspaper 
copy of Albers Super Markets. 


Davies Resigns; 
Seagram's Post 
to Swertfager 


(Picture on Page 39) 

New York, Jan. 27—Walter M. 
Swertfager has been appointed direc- 
tor of advertising for Seagram-Dis- 
tillers Corporation. He has also 
been named to membership on the 
Seagram Management and Marketing 
committees, 

Mr. Swertfager leaves Lord & 
Thomas, with which agency he has 
been connected for eight years. Be- 
fore that he was associated with the 
Vacuum Oil Company’s advertising 
and sales promotion activities. 

David M. Davies, whose resigna- 
tion as Seagram advertising director 
becomes effective Feb. 1, will shortly 
announce a new connection. Prior 
to joining Seagram’s in 91934, Mr. 
Davies was fer five years in charge 
of advertising and sales promotion 
for the Lipton Tea Co. 


Copeland BM 


New Arena for 
Labeling Fight 


Chicago, Jan. 29.—After several 
years of skirmishing over the label- 
ing issue, the National Canners As- 
sociation and the Food and Drug 
Administration will come to grips in 
the legislative halls of Washington 
as the Copeland Bill makes its tortu- 
ous course through Congress. 

In its present form, the Copeland 
Bill has the approval of the Na- 
tional Canners Association, conclud- 
ing its 30th annual convention here 
today. But its experts are firmly 
convinced that the present form will 


Additional highlights of the 
National Canners Association 
convention detailed on Pages 
6, 22, 26 and 31. 


be maintained only after a bitter 
battle, with the Food and Drug Ad- 
ministration exerting all of its tre- 
mendous influence to secure inclu- 
sion of a grade labeling provision. 
The National Canners Association 
takes the view that the practicabil- 
ity and equity of descriptive label- 
ing have been adequately demon- 
strated by the canners, now number- 
ing around 100, who have adopted it 
as exemplified in the exhibit at the 


| convention. 


Last Minute News Flashes 


Kelvinator Opens $3,000,000 Campaign For ‘37 


New York, Jan. 29.—With a 1937 appropriation of $3,000,000, Kelvina- 
tor Corporation will break a heavy magazine campaign Feb. 20, using three 


consecutive right-hand pages for reverse plates. 
test with Nash cars and completely equipped Kelvin homes as prizes. 


agency is Geyer, Cornell & Newell. 


Copy will feature a con- 
The 


Jones Made Director of Campbell Soup Company 


Camden, N. J., Jan. 


29.—Harry 


F. Jones, advertising manager of 


Campbell Soup Company, has been elected to the board of directors. 


Survey Shows Heavy California Fruit Loss 
Los Angeles, Jan. 29.—A preliminary survey shows that 40 per cent 
of the fruit on trees during the cold snap has been rendered unfit for ship- 


ment, W. 
Exchange, announced today. 


B. Geissinger, advertising manager, California Fruit Growers 


Earl Baker Wins Scripps-Howard Promotion 
Indianapolis, Jan. 29.—Earl Baker, of the Indianapolis Times, has been 
transferred to New York as assistant general business manager of Scripps- 


Howard Newspapers. 
of the Times. 


Mark Ferree succeeds him as advertising director 


Advertisers Shift Production 
Operations; Continue Pro- 
motion Campaigns 


(Pictures on Pages 1, 2, 16, 38, 39) 

Chicago, Jan. 29.—Viewing huge 
damage done this week by the Ohio 
River flood, many manufacturers and 
retailers started to lay plans today 
for reconstruction of their proper- 
ties as the flood swept south. 

A vast market for building mate- 
rials and other reconstruction goods 
has been opened up by the flood, a 
survey of the situation reveals. The 
grimy flood waters ruined machinery 
in some factories, while fire caused 
damage to equipment in other plants. 
Hundreds of retail establishments 
will need repairs. Property damage 
of all kinds was estimated today at 
$400,000,000. 

Many manufacturing’ establish. 
ments affected by the flood had other 
factories far removed from the flood 
zone, and transferred the burden of 
production to those plants. Many 
of the advertisers contacted will 
continue advertising plans without 
alteration. 


; 


Other main developments in 
the flood areas are reported on 
Pages 2, 16, and 38. 


The flood was particularly serious 
to the large distilleries in the Louis- 
ville area, arriving as it did at the 
height of the whisky season. 

Glenmore Distilleries Company, 
Louisville, turned over its entire 
supply of coal, 50 carloads, to the 
city of Owensboro, Ky., where its 
plant is located, because of the 
municipality’s dire need of coal. 
The Glenmore plant was not flooded. 

Aside from the supply of coal, 
Glenmore had barrels sufficient for 
three weeks, and enough grain for 
14 days of manufacturing. The plant 
will be closed until about Feb. 10, 
John Bolger, general manager, tele- 
phoned A. L. Salisbury, vice-presi- 
dent of Reincke-Ellis-Younggreen & 
Finn, Inec., Chicago, the Glenmore 
agency. 


Distill Water for Area 


Because of the need for maintain- 
ing brand identification, Glenmore 
will not cancel any of its advertis- 
ing, Mr. Salisbury said. 

Some of the liquor distilleries in 
Louisville turned their attention 
from whisky production to the manu- 
facture of distilled water, to aid the 
stricken city in coping with a water 
shortage. 

The Louisville plant of Frankfort 
Distilleries, Inc., is located outside 
of the flood zone, but problems inci- 
dent to the flood hindered produc- 
tion and shipping. The company 
inet the emergency situation by 
making shipments from its ware- 
houses and plant at Baltimore. 


Reynolds Plant Closed 


Advertising of Brown-Forman Dis- 
tilling Company, Louisville, one of 
the largest companies affected by 
the flood, will be continued at most 
points, Paul Watson, of Ruthrauff & 
Ryan, Inc., Chicago, said. 

The plant of Reynolds Metals 
Company at Louisville, the com- 
pany’s largest plant, was closed, as 
there was some water in the build- 
ings. As much material as possible 
was moved:to the second floor. The 

(Continued on Page 38) 
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Bans Radio Contests 
By Liquor Advertisers 


D. Frederick Burnett, New Jersey 
State Alcoholic Beverage Control 
Commissioner, has promised a rul- 
ing to halt radio contests which are 
designed to increase the sale of 
liquor. The action was requested by 
a liquor distributor. 

Mr. Burnett wrote, “If one can do 
it, all can do it, and the stilly night 
will reek with contests aiming os- 
tensibly at words, but in reality 
angling for customers.” 


Brown Succeeds Auer 


on ‘‘New York Journal’’ 


Robert Cody Brown, recently with 
the L. H. Hartman Co., as vice-presi- 
dent, has been appointed assistant 
publisher of the New York Evening 
Journal. 

George J. Auer, vice-president of 
the Journal for more than a year 
after 10 years with the New York 
Herald Tribune, has resigned. Walter 
J. Merrill has joined the Journal as 
advertising director, and Arthur G. 
Darmstader has been transferred to 
the Journal as advertising manager. 


Open Chicago Office 
Springfield, Mass., Newspapers 
have opened a Chicago office at 100 
N. LaSalle st., with E. W. Clarke in 
charge. The Springfield papers also 
have offices in New York and Boston. 


MEDIA BATTLE 
FLOOD IN MANY 
VALLEY CITIES 


Map Plans ‘for Quick Re- 
sumption of Service 


Chicago, Jan. 29.—Although the 
Ohio River played havoc with news- 
papers, radio stations and other ad- 
vertising media in many cities this 
week, reports of high courage and 
marked public service in the face of 
almost insuperable obstacles came 
today from many sources, 

As the flood waters in many areas 
started to recede, media manage- 
ments made plans for rapid and com- 
plete resumption of service to adver- 
tisers, where such service had been 
hampered or destroyed, although they 
continued to center their efforts in 
helping their communities back to 
normality. 

Outside of the flood zone, media 
also lent a helping hand to the 


FLOODS SWEEP RETAIL AREAS 


This J. C. Penney Co. store in downtown Portsmouth was engulfed to the second 
floor by raging Ohio River waters. 


stricken cities. Radio stations and 
newspapers assisted wholeheartedly 
in raising funds for the Red Cross, 
and did yeoman duty in carrying 
flood control messages. 

The Louisville Times suspended 


The 


... TESTIMONY 
of 300,165 lowa Families 


@ The best single piece of evidence showing Iowa reader interest in The 
Des Moines Sunday Register? 


Result stories? Mail returns? 


Testimonials from John Jones or 


Rupert VanAstorbilt? Surveys by Dr. Gallup or ourselves? 


Hundreds could be cited, but— 


e 


All are feeble before the simple fact that without premiums, circulation 
contests or insurance, lowa families reading The Des Moines Sunday 
Register have increased from 183,049 in the boom days of 1929 to 300,165 


today. 


Canny Iowans don’t spend $30,000 a week for The Des Moines Sunday 
Register delivered to their doorsteps just to feel a dime (many thousands 
pay 13c) slip through their fingers. They buy it because it is the best 
newspaper—contains more news and pictures; more features; larger comic 
and magazine sections; rotogravure edited by the famed Sunday Register 
serial roto method; impartial, objective fact coupled with straightforward 
editorial policy. 


This rapidly growing readership by almost half the families in Iowa of 
one newspaper week in and week out in increasing numbers is ample evi- 


dence of their interest and confidence in its columns . . 


. of the reward 


awaiting alert advertisers who use “big city” schedules in the big Des 
Moines Sunday Register to sell to all of Iowa’s 2,470,939 people at one 
inexpensive* effort. 


owe 
oines Register and Tribune 


The D 


* Lowest milline rates in Iowa. 


publication at its plant following 
issuance of an edition Saturday. The 
last edition of the Courier-Journal 
published at Louisville was Sunday’s 
paper. Although the plant was dry, 
power was lacking. 

Monday, the Courier-Journal and 
the Louisville Times jointly pub- 
lished a bulletin at Shelbyville, Ky., 
with the aid of the semi-weekly 
Shelby News. Since Tuesday, the 
newspapers have been published at 
Lexington, Ky. No national adver- 
tising is being accepted until the 
papers can resume publication at 
Louisville. Attempts were being 
made to install a gas generator in 
the plant. 

The newspapers reported receipt of 
many telegrams from agencies and 
advertisers assuring them that they 
will resume advertising as soon as 
the situation in Louisville approaches 
normal. 


Back on Air 


Louisville’s power supply failed 
Sunday night, throwing both its radio 
stations, WAVE and WHAS, off the 
air, and hampering rescue activities. 

Both stations came back on the 
air early in the week, WAVE with 
the aid of a gasoline-driven genera- 
tor and four transmitting tubes pro- 
cured through the Chicago division 
of National Broadcasting Company 
and shipped to Louisville by plane. 

A dramatic highlight of the week 
was the formation of the “Voluntary 
Intercity Network,’ hastily organ- 
ized after midnight Sunday to carry 
on the emergency flood direction 
bulletins which had superseded all 
other programs for three days on 
WHAS and WAVE. 

With microphones energized by 
batteries, WHAS sent a continuous 
series of rescue flashes and directions 
over telephone wires to this intercity 
network. These directions aided coast 
guard boats, police squads, and other 
rescue and relief units. WSM, Nash- 
ville, cancelled all programs to take 
over the WHAS rescue schedule in 
its entirety. 

Insurance Field, published in 
Louisville, shifted its staff quickly to 
Chicago and carried through its 
regular edition schedule today, print- 
ing in a local plant. 


Cincinnati Newspapers Untouched 


The Cincinnati newspapers were 
able to keep in constant operation, as 
their plants were not reached by the 
flood. They issued editions almost 
hourly at one time this week. Circu- 
lations rose far above normal. 

Advertising managers of Cincin- 
nati papers said that the department 
stores and other large advertisers of 
consumer goods are preparing to pur- 
chase heavy space when the situation 
becomes less acute, and that Febru- 
ary, generally a dull month, will wit: 
ness great lineage increases. 

Many posters in Cincinnati were 
completely under water. 

The Cincinnati Times-Star estab- 
lished a dormitory in its building 
Jan. 22, to take care of its employes, 
many of whom could not get home. 

Cincinnati radio stations WLW, 


WSAI, WCKY and WRKC, cancelled 

commercial broadcasts to carry on 

the work of keeping the city in- 
(Continued on Page 38) 


P. & G. Uses Japanese 
Models in Honoluly 


Honolulu, Jan. 21.— For the 
first time since its long years 
of advertising in Oriental news. 
papers in the Hawaiian Islands, 
Procter & Gamble Co. has come 
out with an entirely new and 
refreshing type of copy illus. 
tration for Crisco, featuring 
Japanese models from real life, 
The first of this unusual series 
appears in February issues 
of two leading Japanese news. 
papers in Honolulu. 


Sherer Leaves 
Lord & Thomas 


in Realignment 


Chicago, Jan. 27.—Resignation of 
Albert W. Sherer, vice-president, from 
Lord & Thomas, effective March 1, 
followed a directors’ meeting yester. 
day at which a realignment of offices 
was effected, with several new ones 
being created. 

Mr. Sherer was re-elected a vice 
president by the directors, according 
to the official announcement, but a 
few hours later tendered his resigna- 
tion from the agency. He has made 
no plans for the future, he told 
ADVERTISING AGE. 

He has been with Lord & Thomas 
for eight years, coming from Curtis 
Publishing Company, with whose 
Western office he spent 12 years, 
Starting as a salesman, he became 
successively Chicago manager for the 
Ladies’ Home Journal and Chicago 
manager for Curtis Publishing Com- 
pany. 

Distribution of Offices 

William R. Sachse, who has been 
secretary-treasurer of Lord & Thomas, 
has been elected vice-president and 
comptroller. Mary L. Foreman, daugh- 
ter of A. D. Lasker, president, be 
comes vice-president and secretary, 
while Edward Lasker, his son, who 
is stationed in New York, is made 
vice-president and treasurer. L. M. 
Masius, manager of the London office, 
has been elevated to a_vice-presi- 
dency. 

Officers re-elected by the board in- 
clude Mr. Lasker; Sheldon R. Coons, 
Don Francisco and David M. Noyes, 
executive vice-presidents in New 
York, Los Angeles and Chicago, re 
spectively; and Thomas M. Keresey 
and Edgar Kobak, vice-presidents, 
New York. 


D’Orsay to Federal 


Parfums d’Orsay, New York, has 
appointed the Federal Advertising 
Agency, New York, to place its ad- 
vertising. Jules B. Singer is ac 
count executive. 


Daily for Ironton 
Ironton News, a tri-weekly, will be- 
come a daily morning paper Feb. 1. 
A. E. Clayden will represent the Ohio 
paper in the national field. 


The 
Lowest 
Cost / 


| Ne 
per 1,000 readers in the chain 


r 


food field, whether we com- 
pare page for page or square: 
inch for square-inch. 


30,000 circulation—C. C. A. | 
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LITTLE STAR 


The local star may be alittle star to you, but he is a ball of fire 


in his own home town. 


Radio's local luminaries are the subject of a special, 


intensified interest by the home folks who "knew them when —.” 


Many of these popular local-personalities will eventually leave 


for the ‘Big Time,”’ but while they're home, they're tops. 


National advertisers find unusual opportunity for highly profit- 


able exploitation in star local programs. 


Each of these dominant stations has found and developed 


local talent that stands out—''like a diamond in the sky.” 
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Trailers Take 
New Trail for 
Western Union 


New York, Jan. 28.— Western 
Union Telegraph Company follows 
the trend of a nation on wheels, with 
inauguration today along main 
routes and in trailer and auto camps, 
of mobile telegraph offices located in 
distinctively decorated trailers. 

Valuable to Advertisers 

Primarily designed to broaden the 
“telegram market” for WU, the trail- 
ers will also have a distinct value to 
advertisers, publishers and everyone 


concerned with the speedy dissemi- 
nation of information from the scene 
of major news events that occur at 
a distance from regularly installed 
wire facilities but where such fa- 
cilities can possibly be made avail: | 
able. 
Rushed to Flood Area 


First members of the fleet, manu- 
factured in Michigan, and en route 
by railroad to various points, were 
being hastily mobilized this week 
and rushed to the flood area in the 
Ohio valley. Such a trailer was to 
be parked on high ground near Wells- 
burg, W. Va., and connected to lines 
leading to points outside the flooded 
district, to serve in place of a flooded 


telegraph office. 


ee 


howe Heads Club 


William D. Roesser, J. W. Clement 
Company, printers, was elected presi- 
dent of the Greater Buffalo Advertis- 
ing Club Jan. 26. H. W. Hamilton, 
Alling & Corey Company, was elected 
first vice-president; A. G. Madigan, 
Hygrade Petroleum Corporation, sec- 
ond vice-president; N. D. Witter, Lar- 
kin & Co., treasurer, and H. T. Sap- 
erston, of Saperston, McNaughton & 
Saperston, secretary. 


Danker Named J-W-T 
Vice President 
Daniel Danker, manager of the J. 


Walter Thompson Co., Los Angeles | 


office, last week was named vice- 
president of the agency. 
He opened the first Los Angeles 


office for the agency 10 years ago. 


GENERAL MOTORS 
RESTS CASE ON 
PUBLIC OPINION 


Detroit, Jan. 28.—With the Presi- 
dent of the United States reprimand- 
ing General Motors Corporation for 
its failure to accept an “invitation” 
to another Washington strike confer- 
ence, the company presented its side 
of the controversy to the court of 
| public opinion in full-page newspaper 
ladvertisements yesterday and today. 


The publishers of Look. the monthly picture magazine. 


Slightly dumb-founded, more than a little dazed 


humbly announce 


“more than 600,000 people 
paid 10c each for the 


first issue of Look’ 


E are told (but we 
don’t guarantee it) 
that this was the 
largest newsstand sale that 


any 10c magazine ever had on 
its first issue. 


The March issue of LOOK, 
better in every way (we hope) 
than the first will be on sale at 
all newsstands, 10c, on Tues- 


day, February 2nd. 


Circulation of the first issue 
went so far above all estimates 
that LOOK ran out of the 
paper it intended using, sent 
out poorly stitched copies as 


better than nothing, simply 


did what it could to fill the 
overwhelming, 
public demand. 


spontaneous 


The March LOOK is less 
crude (physically and editor- 
ially) but more interesting, 
we think, than the first issue. 


Even though LOOK neither 
solicits nor accepts advertis- 
ing, every advertising man 
will want to read LOOK— 
whether he personally likes it 
or not—to keep informed on 
the new magazine that’s being 
denounced and lauded, con- 
demned and praised, but BE- 
ING READ on an unprece- 


dented scale. 


LOOK has no free list, no 
complimentary for 


even the greatest of tycoons. 


copies 


So send your butler or your 
chauffeur—or just your office 
boy—to the newsstand and 
“Take a LOOK for a dime!” 


— a ee 


L MARCH VBIRIS vs» OTULRTON 
THE MONTHLY PICTURE MAGAZINE | 
(106) a | 
= oy { PORGOTTEN 
Pl ~) 
BABIES a 


How Science Saves 
New-Born Babies 


NEW TIME BUYER 


F. P. Nelson, who joined Blackett-Sample. 
Hummeart, Inc., Chicago, last week a; 


buyer, succeeding Bob 
Barrett. 


radio time 


The copy in 100 newspapers carried 
this line at the top of the page: 

“The following statement was 
posted on the bulletin boards of al! 
General Motors domestic manufactur. 
ing operations today and is repro- 
duced here for the information of al] 
concerned.” 

Five major points 
sized: 

“1. We propose to demonstrate that 
these trespassers, who have seized 
our plants and who have taken from 
you the privilege of working, have 
not the right to do so. 

“2. We shall demand that your 
rights and our rights be protected, 

“3. We will negotiate with this 
group and will earnestly strive for 
an honorable settlement as soon as 
the illegal seizure of our plants is 
terminated. 

“4. We believe in giving every 
group an opportunity to be heard 
There is nothing to justify our doing 
otherwise. 

“5. You will not have to pay trib- 
ute for the privilege of working in a 
General Motors plant.” 


were empha- 


Chevrolet Workers Return 


The advertisement, over the signa: 
ture of Alfred P. Sloan, Jr., president, 
said the issue remains whether or not 
one union shall be given exclusive 
rights to represent all workers, re 
gardless of the latters’ desires. 

It concludes by asserting that the 
company will continue to refuse to 
negotiate with a group that “holds 
our plant for ransom without regard 
to law or justice.” 

This was the second time this 
week that General Motors resorted to 
newspaper display space, the first be 
ing confined to six Chevrolet plant 
cities where employes were asked t0 
return to work to build up invet 
tories. Chevrolet reported that 9% 
per cent of its 40,000 workers re 
sponded to the summons in Detroit 
Flint, Saginaw, Indianapolis and 
Muncie. 

General Motors was also success 
ful in its determination to put met 
back to work in other plants where 
no strike had been called. The feareé 
disorders as this strategy was car 
ried out failed to materialize. 


Flood Hits Chrysler 


Operations at the Oldsmobile plat 
in Lansing will be continued for @ 
least two weeks in February, C. L 
McCuen, president and general ma 
ager, announced. Oldsmobile hé 
completed arrangements with othe! 
units of General Motors whereby th? 
complete shutdown scheduled {0 
Feb. 1 will be postponed and perhar® 
eventually averted. The axle pla” 
was partially re-opened this week. 

Chrysler’s operations were lit 
ited to four days this week, Ww 
work being abandoned altogether ™ 
Evansville, Ind., where a large Ply 
mouth assembly plant is locateé 
Chrysler, however, expects to result 
normal production next week. ¥ 
advertising has continued without ™ 
terruption. ‘ 

Figures released here indicate® 
that factory production of motor 
hicles in December reached 198,1-" 
units, the highest monthly fis?" 
since July, 1929, with one except 
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r Germany, it is high treason to impart to a foreigner 
any news whatever withheld by German authorities 
from their own press. Strict censorship prevails in most 
other countries throughout the world. In England and in 
France, a government agency will “request” that a story 
be not published. 

Here we know no such limitation. Blessed with a free 
press, American newspapers are able to present the news 
as they see it. The New York Times presents the news im- 
partially —without fear or favor—“all the news that’s fit 
to print.” 


he New York Times has just closed an epochal news 
year. One situation after another vied for preemi- 
nence upon the front page. Stories of great interest were 
constantly being pushed aside by new ones that demanded 
recognition. 
Conscious of its great obligation, The Times dealt with 
all these news stories—completely-—impartially. 
With some it was first—as with the news of the British 
Cabinet’s consideration of the Simpson case, the Tugwell 
resignation—two clean beats from among many. 


With others, The Times published the news more com- 


prehensively, printed more essential facts—the text of the 
new Soviet constitution—the new City Charter. 

With each and every story, The Times confined its 
opinion to its editorial page and presented the facts in its 
news columns—fully and fairly —employing its vast news 
machine to report the day by day routine of the new and 


unusual throughout the world. 


.. and discriminating newspaper readers want 
the kind of news coverage they get in The Times. The 
Times has a larger circulation among this type of reader 
than any other newspaper in America. In 1936, this circu- 
lation reached a higher peak than ever before in Times 


history. 


reo are quick to sense the value of this interest 
in the news as The Times presents it—and in the 
quantity and quality of the circulation this newspaper has 
attracted. In 1936, The Times published 21,755,814 lines 
of advertising —more than any other newspaper in New 
York—-a record it has maintained for eighteen consecu- 
tive years. The Times gained in 1936 more linage than any 


other New York newspaper. 


Che New Pork Cimes 


Blessed with a Free Press 
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Chains S wi ng 


support behind national brands. Cor- 
|porate chains appear to be deciding 
ithe second question in the negative, 
| voting to push their own brands 
more aggressively. 

Sway of the automobile has cre- 


to Own Labels, 
‘ 
View of Engle 
ee lated one-stop type of retail grocery, 
| Dr. Engle said, also indicating a sin- 


Chicago, Jan. 26.—Two pressing | gle supplier for the retailer. If the 
problems confront the wholesale food | wholesaler yields to this pressure, 
distributor, N. H. Engle, of the | however, he must solve a host of new 
United States Department of Com- | problems caused by competition with 
merce, told the National American | specialized produce and meat job- 
Wholesale Grocers Association at its | bers, now an important factor. 
convention at the Congress Hotel to-| The Robinson-Patman Act, he said, 
day | has made the brand problem acute by 

The first is whether he shall en-| cutting down allowances from manu- 
deavor to supply more than 30 per |facturers. Wholesalers may either 
cent of the retailer’s needs. The sec-|take advantage of the tendency of 
ond is whether he shall throw his | chains to secede from national brands 


by throwing their support behind 
them, or utilize their own co-opera- 
tive groups to build up private labels. 


N.1. A. A. in Canada 


With V. R. Young, Canadian Gen- 
eral Electric Company, as president, 
Industrial Advertisers of Ontario 
have organized a Toronto chapter of 
National Industrial Advertisers Asso- 
ciation. 


TOURING FRENCH 
REACH CHICAGO, 
THEN MOVE EAST 


ms m Chicago, Jan. 28.—With the com- 
Leich Stations to NBC plexion of the delegation somewhat 
Clarence Leich has put his Evans-| altered since it began its swing 
ville and Terre Haute stations in the] around the United States, a group of 
line-up of National a four distinguished French advertis- 

Company as optional stations, effec-|. : 
tive Feb. a Mr. Leich was formerly ing men and publishers today for- 
mally invited Chicago advertising 


an executive of Affiliated Broadcast- ‘ 
ing Company, Chicago. men to come to Paris June 5-10 for 


The Flowers Can't Bloom in the Spring, Tra-La, 
If You Vont Plant the Bulbs in the Fall 


Floricultural suburban ad-men (no 
less than city folks bewitched by a 
single crocus at the river’s bank) 
know there’d be no entrancing 
spring blossoms without a lot of 
autumn spade work. 


$$$ 


$$$ Plenty of back-of-the-scenes 
digging has to be done before an 
agency can point with pride to a 
new account. Or a magazine or 
newspaper beat the drum about a 
new schedule. Or a new radio pro- 
gram take the air. 


$$$ 


$$$ For these are big-time transac- 
tions, with roots stretching out in a 
dozen directions. Their contacts 
range all the way up to presidents 
and chairmen of the board, or dis- 
tant directors, or crusty stockhold- 
ers a thousand miles away. 


$$$ 


man 


Even the most energetic sales- 
-sterile in any discreet ac- 
quaintance with cocktail bombproofs 


— can scarcely cover all such angles. 
Nor can ordinary promotion always 
hurdle censorious hazards. 


But fortunately for those who 
sell big things to big people in a big 
way there's a short cut direct to the 
minds of big men. 


Its The Wall Street Journal, 
a daily-except-Sunday business and 
financial newspaper. It costs 31,000 


the morning 


business men $18 a year. With 65,000 
associate readers, these first 96,000 
money makers devote half an hour a 
day to its unbiased, complete, author- 
itative news about money making. 


$$$ The Wall Street Journal 
usurps no commonly accepted news- 
paper function. It deals with no 
crimes, comics or cross words. (In 
the matter of the late R-y-] R-m-n-e 
it out-ignored the London Times! ) 


$$$ But its normal 16 to 20 pages 
contain the greatest amount of cur- 
rent world news about money mak- 
ing to be found anywhere. No city 
desk has more diligent or accurate 
business reporters — in more strate- 
gic places — or so close to authentic 
sources. The memory of its editors’ 
ability to peek around the financial 
corner will linger as long as busi- 
ness men (and newspaper publish- 
ers) remember how it beat the world 
to last fall’s bourse-shaking story of 
the devaluation of the franc, and the 
tri-partite agreement. 


$$$ No wonder the most important 
business men in America read and 
heed The Wall Street Journal—the 
morning must of the money makers. 


$$$ And no wonder advertising 

-men realize the importance of -tell- 
ing the story of profitable advertis- 
. . . . 
ing to the country’s most influential 
industrialists, merchants, bankers, 
directors and investors in The Wall 
Street Journal. 


$$$ The cost is slight — as little as 
45¢ a line. The time is now. Call 
Hanover 2-3115, or write 44 Broad 
Street, New York. 
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WINING THE VISITORS _ 


Mme. Jean Dupuy, wife of the Le Petit 
Parisien publisher and one of the visiting 


French delegation, and Count Dy 

Boisrouvray, also in the party, sample 

an American wine during their stop as 

guests of the San Francisco Advertising 
Club. 


the Advertising Congress and Inter. 
national Exposition. The occasion 
was the weekly meeting of the Chi. 
cago Federated Advertising Club at 
the Sherman Hotel. 

The guests included Charles Mail. 
lard, president of the Continenta] 
Advertising Association and head of 
the Syndicate d’Initiative; M. Andre 
Kaminker, publisher of Le Petit 
Parisien; Marquis de Polignac, pres}. 
dent of the Champagne Wine Grow. 
ers’ Association; and Bernard Mus 
nik, New York correspondent of Le 
Journal, Earle F. Pearson, genera] 
manager, Advertising Federation of 
America, was also on hand. 


Enjoy U. S. Tour 


The visitors spent a busy two days 
in Chicago under the guiding hand 
of Charles C. Younggreen, of Reincke- 
Ellis-Younggreen & Finn. They re- 
called their adventures in various 
parts of the country with much 
amusement. In St. Louis, M. Mail 
lard was presented with the framed 
original of a cartoon of himself 
drawn by Munroe Fischer. He was 
represented as approaching the statue 
of liberty armed with a copy of La 
Vie Parisienne. 

Marquis de Polignac confided to 
friends that he had opened up a num 
ber of outlets for his cheering drink 
during his trip around the country. 

The visitors were guests at a din 
ner tendered by Mr. Younggreen to 
night, departing thereafter for a con- 


tinuation of their tour in Detroit, 
Washington, Philadelphia and Bos 
ton. 


Carnegie Non 
Fictioner Goes 


Like > the Wind 


New York, Jan. 28.—Macmillan’s 
pride, “Gone With the Wind,” is hav: 
ing its daily sales record seriously 
threatened today by Simon & Schus 


ter’s non-fiction hit, “How to Win 
Friends and Influence People,” bY 
Dale Carnegie. 


Supported by the heaviest adver 
tising campaign ever launched by 
“Essaness,” the Carnegie book is 4! 
ready way out in front as the not 
fiction best-seller of 1937. Since its 
publication November 4, more thal 
115,000 copies have been sold, and 
are now selling at a rate of three t 
five thousand a day, making it thé 
Mitchell opus’ only rival. 

Simon & Schuster are placing ful! 
page advertisements in 24 metropolt 
tan newspapers and in the followité 
list of national magazines: American 
Legion Monthly, College Humor, ©” 
lumbia, Elks’ Magazine, Esquire, 
wanis, Life, Literary Digest, Moos 
Nation’s Business, New York Times 
Book Review Section, News-Wee* 
Practical Psychology, Publisher’ 
Weekly, Rotarian, This Week, 25° 
Time. 

Kroch’s bookstore, Chicago, and 
the Sheehan bookstore, Detroit, 
tured the book in 800-line copy ™ 
newspapers in those cities. = 

Schwarz & Beatty, Inc., is the >" 
mon & Schuster agency. 


Pfaff to “Times” 


Alexander P. Pfaff, formerly of 
vertising manager of Bamberger > 
Newark, N. J., department stom 
joins the retail advertising st@ 


; “a 1 
the New York Times, effective Fe 
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NEW YORK, H. A. McCandless: BOSTON, M. Lt. Tyler; SAN FRANCISCO, Keene Fitzpatrick; CHICAGO, DETROIT, ST. LOUIS. Guy S. Osborn, Scolaro & Meeker, Incorporated 


HEN an advertiser spends a dol- 
lar for space he expects and is 
entitled to receive honest value, 

not only in circulation, but in quality of 
circulation. The Inquirer gives that 
value and more, ever so much more. The 
108-year-old Inquirer has a new formula 
which gives the Space Buyer the greatest 
PLUS VALUE in newspaper history. 


It’s a formula which produces constantly- 
rising circulation. It’s rather a costly 
formula for a publisher to adopt. But it 
brings sweet music to the advertiser’s 
ears—and that gives me pleasure. 


It’s a formula which has been drilled into 
the mind of every employee of The 
Greater Philadelphia Inquirer. And 
nothing else counts. It’s a formula based 
on a burning ambition to produce the 
greatest morning and Sunday newspaper 
in America! Greatest for the reader! 
Greatest for the advertiser! 


The formula is this: 


Give every reader more than he ever 
got before. 


Give him the news, all the news, hon- 
estly written. 

Give him the best features that money 
can buy. 


Give him pictures, the best news pic- 
tures in the world. 


Give him society pages such as he has 
never seen before. Give him the greatest 
array of comics any newspaper ever pro- 
duced. Give him women’s pages for his 
wife. Give him editorial pages and 
columnists that will instruct him and 
make him think. Give him the best sports 
pages experts can produce. Give him 
good financial pages, business news. Make 
it all complete. Inspire him! Win his 


SUNDAY in'E.cees or 900 


DAILY ,*¢24-, 350,000 


Philadelphia Inquirer 


confidence! Give him everything worth- 
while that a great newspaper can give a 
reader. And give it to him seven days a 
week. 


Give him a parade of advertising arrang- 
ed so he can see it. Give him ALL of the 
best. In fact— 


GIVE HIM THE WORKS 
AND NEVER MIND THE COST! 


Do readers respond to treatment like 
thisP Here’s the answer: 


On August 5th last, I bought the 108- 
year-old Philadelphia Inquirer, by myself 
and for myself. I put the formula to work. 
In the first 120 days more than 225,000 
new buyers sought the Sunday Inquirer; 
more than 75,000 new buyers sought the 
morning Inquirer. And that tidal wave 
of new and friendly readers continues to 
rollin. Up! Up! Up! An army of new 
friends in the greatest home market in 
the world. 


And now . . . with the opening of a New 
Year, The Inquirer presses are printing 
more than 1,000,000 Inquirers on Sun- 
days, the biggest Sunday newspaper in 
America; and nearly 400,000 every week 
day. Morning and Sunday newspapers 
such as Pennsylvania has never seen be- 
fore. 


This magnificent response from readers 
means a magnificent response for adver- 
tisers. It’s the best sales tune the adver- 
tisers have heard in years. 


It’s your chance to roll into the best homes 
of Philadelphia’s Billion Dollar Market 
with the greatest upward sweep of com- 
bined Daily and Sunday Circulation in 
publishing history! 
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plan this year, as compared with 
$200,000 spent last year, he said. The 


Canned Salmon 
larger appropriation will permit use 


Ap pr oO pr i a t 1 on. of | yer grag as bins an 
expansion 0 ie color program on 
Up 50 Percent 


which emphasis has been laid in the 
With an adver- 


more as 


past. 
The canned salmon program will 
continue to run the year round, fea- 


Chicago, Jan. 25. 


tising expenditure of 50 per cent turing the basic goodness of salmon 
more in 1937 than last year, the|and its special features of nutrition, 
canned salmon industry is “going toland carefully avoiding discussion of 
town” this year, Arthur I. Ellsworth, | any brand or type. The campaign is 


of the| being financed by canners represen- 


: : 
Na- | ting 91 per cent of the industry, only 


of Seattle, 


advertising 


secretary-treasurer 


committee, told the 


tional Food Brokers Association at| one important member still holding 

its meeting here Saturday. | out. Mr. Ellsworth expressed belief 
As a result of the improved demand | that this rebel will surrender in the 

resulting from 1936 magazine adver-|near future. 

tising, slightly over $300,000 will be J. Walter Thompson Company, 


available on a per case assessment | Seattle, is again in charge. 


MEN HAVE OFTEN WONDERED 


O KNOW and serve the interests of the younger-married 

class in Canada is Chatelaine’s special function in life. The 
editorial plan by which Chatelaine is designed to interest this 
group has stood all tests. Its scientific editorial formula has 
now become famous. 


When this magazine talked of a scientific editorial formula the 
idea sounded queer to the old-timers, but it has been flattered 
by the adoption of the theme by many other publications and 
by the drastic changes which it has made in the way of planned 
editorial programmes. 


Chatelaine caters to each of a woman’s special interests, as they 
apply to her personality, her family and her home. Advertisers 
who also cater to these interests through Chatelaine are “sittin” 
pretty”. Sales to Chatelaine homes are made first in her 


| Mathias, 


llished continuously since 1847, except 


CHATELAINE EDITORS CLAIM. 
TO KAOW eee ae \ 


... THEIR CLAIM IS PROVED BY oN 
CHATELAINES STEADY GROWTH \ 


i 


2 l 
Two Join Mathias 
Abe Litwin and John Knudsen, 
formerly with the Frey-Concourse 
Co.. New York, have joined John H. ON REGULATION 
s 


Inc., New York photogra- 
phers. Mr. Litwin will be in the sales | 
department, Mr. Knudsen in produc: | 
tion. 


“Picayune” Celebrates 


The centennial issue of the Nev | - : 
Orleans Times-Picayune appeared| San _ Francisco, Jan. 27.—West 
Jan. 25. The paper has been pub-|Coast advertisers were urged to join 


the move for self-regulation today by 
John Benson, president, American 
Association of Advertising Agencies, 
in a speech before the San Francisco 
Advertising Club. 


for a brief period during the Civil 
War. 

Widmer Shifts ! . 

J. W. Widmer has joined Ralph Amplifying his suggestion of @ 


Moore, Inc., St. Louis agency, coming | three-man control board as pre- 
from Gardner Advertising Company. | viously reported in ADVERTISING AGE, 


—<“) \ 
< i 


thoughts and impressions on her buying-mind are effectively 
made through advertising in Chatelaine. 


In the aggregate, the biggest purchasers of Homes, Furnishings, 
Equipment, Clothing, Automobiles, Health and Beauty Prod- 
ucts, Foods and Housekeepers’ Supplies are the younger- 
married families of Canada for whom Chatelaine is designed. 


A Magazine for Canadian Women 
481 University Avenue, Toronto 2 


MONTREAL NEW YORK CHICAGO LONDON, ENG: 


Branches: 
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SHIVER AIDS SALES 
a ea = 


1 a5 Bor 


ee OO ee be ony 
eee Thee ey ie eee 


SPECIAL FOR SUB-ZERO 
IsO VIS “D" 10-W 


MAKES STARTING EASIER — 
THAN ANY OTHER MOTOR OL 


MORE THAM 23.000 STANDARD O}1 DEALERS etic? 


~~ STANDARD 
= SERVICE 


Alternating with George Lichty cartoons, 
Standard Oil Company of Indiana has 
extended its “shiver” contrast series for 
winter motor oil to 1,600 weekly and daily 
newspapers. 


Dec. 21, Mr. Benson added the be- 
lief the consumer should be repre- 
sented on the board. 

He also defended the use of the 
emotional appeal in copy, against the 
criticism that it misleads, and gives 
imaginary qualities to various prod- 
ucts, and warned against artificial 
play upon emotion in advertising as 
undermining its influence with the 
public. 


Selling Methods Complete 


“Products today no longer compete 
with each other,” he asserted. ‘The 
rivalry is between selling methods, 
premiums and prices, stunts and 
deals, which have nothing to do 
with the merits of a product. Such 
salesmanship is artificial and no 
longer offers the consumer a choice 
of qualities in a product.” 

Lack of pertinent information in ad- 
vertising is an objection expressed by 
many women, Mr. Benson declared, 
adding, “It so often fails to tell the 
reader about the ingredients in a 
product, the uses for which it is 
adapted, the wear and tear which it 
will stand.” 

He cited the mail-order catalog as 
as providing complete information as 
to grades and uses of products. 


Information Is Answer 


“I believe the lack of this in ad- 
vertsing,” Mr. Benson declared, “is 
at the bottom of demand for govern: 
ment labeling of foods, so earnestly 
advocated by women during the 
Copeland bill hearings in the Senate. 
If advertising would go a step fur: 
ther in this direction it might avert 
legislation which we would not like 
to have enacted. 

“We cannot avoid the issue, The 
consumer herself will precipitate it. 
What she demands she will get. 
When more information becomes the 
means of selling goods, you may be 
sure it will be furnished. This is 
not merely a service which advertis 
ing owes her; it is an opportunity to 
build more confidence in itself. 

“If we do not protect the consumer 
ourselves, society will, through pub 
lic control and with legislation which 
will lay a heavier burden on our 
craft than any regulation we might 
ourselves impose.” 


- 


Hardware Retail 
Sales 19% Over ’35 


Hardware retailers’ 1936 sales wel 
32 per cent larger than in 1932 and 
17 per cent above 1935, with dollar 
volume only 19 per cent under 19°; 
Hardware Retailer reports in its Fe 
ruary issue, 

December brought the largest per 
centage gain of the year, 23 per cedl 
Typical hardware dealers sold almost 
twice as much in December, 136, 4 
in December, 1932. The volume Wa 
within 8 per cent of 1929; the differ: 
ence in price levels indicates that 
the quantity of goods sold was 
greater. 


Morrison Changes 
Advertising of the Morrison Hote 


Chicago, has been placed with Free 
Nahser & Co., Chicago, effect 


Feb. 1. 
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www HERE its a moment in every new industry when its upward 
progress becomes a certainty—and when the full measure of its potential 
growth is so large as to defy measurement. We are at that precise moment 
in the air conditioning industry. 


As the industry sweeps up towards its crest in the invisible future, the prod- 
ucts with which men in air conditioning are familiar will be swept along. 
This is the moment, therefore, for the manufacturer to strike the con- 
sciousness of his product into the minds of the contractors, dealers and dis- 
tributors, designing and consulting engineers, utility officials and the men in 
industry ‘who are putting such power back of heating and air conditioning that 
it is gaining at the rate of 40% a year. 


[Ik CONDITIONING BLUE BOOK was created to help these men 
accelerate the growth of the industry. They asked for it, approved its form, 
wanted it immediately. It will be published in March. 


N its more than 600 pages the AIR CONDITIONING BLUE 
BOOK will contain— 


!—More than 150 pages of technical reference data essential in figuring air condi- 
tioning requirements—an unusual feature in this type of publication. 


-—A classified directory of every product entering into air conditioning. 

3—A trade name section showing every trade name by which products in the field 
ire known. 

+—The names and addresses of more than 3509 manufacturers. 


‘—Catalogs of leading manufacturers, separately indexed and with the names of such 
inufacturers identified throughout the other sections. 


OU will want full details concerning coverage, copy require- 
ments, agency commissions, etc., in preparing any sales plan for this fast 


¢ 


rowing industry. Write immediately, as the closing date is now only a mat- 


AIR CONDITIONING 
BLUE BOOK 


d by the Publishers of AU TOMATIC HEAT 
DOMESTIC ENGINEERING THE 
\LOG-DIRECTORY., 
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to stop the reader « « « to command his attention « « « 
to implant in his mind what you want to convey 
- « ¢ 13 full pages in THE UNITED STATES 
NEWS give you a series of advertisements unique 
among magazines having selective circulations. 


The United States News 


The only national class publication with such a commanding page size 


EVENLY DISTRIBUTED ACROSS THE CONTINENT TO 70,000 IMPORTANT PEOPLE 
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This Is One Country 
The great flood disaster which is|{ will again be available, and on an 


now being experienced by the cities 
and people of the Ohio Valley, with 
immediate threat of similar loss and 
suffering to the valley of the Missis- 
sippi, has attracted not only wide- 
spread attention and sympathy, but 
immediate action and help from all 
parts of the United States. 

Men, supplies and money have been 
generously furnished to the cities in 
immediate such 
as other cities, as well as the national 
government, have its aid. 
The communities which have suffered 
result of the unprecedented 
climb of the flood waters of the Ohio 
know that they can count upon the 
continued co-operation of the rest of 
the country until normal conditions 
are restored. 

That is the bright spot in the situ- 
ation from all standpoints. The same 
facilities communication which 
are available for have 
kept flooded touch 
with their own people and the out- 
side world, and their use, even under 
emergency conditions caused by the 
inundation, ties together the people 
of all sections into one closely united 
nation. 

When the flood waters recede and 
the work of rehabilitation is under. 
tuken, markets temporarily shut off 


The General 


General Motors is very wisely pre- 
senting its case to the public through 
its own advertising. Thus it is able 
to explain to the whole country in its 
own way its side of the controversy 
with the United Automobile Workers 
of America, whose position in the sit- 
down strike which has tied up Gen- 


need, as Louisville 


come to 


as the 


for 
advertising 
communities in 


eral Motors production is legally in- 
defensible. 

In its full-page adver- 
tisements, reproducing its statement 
to its employes, especially those who 
would like to go back to work if only 
the U. A. W. would let them, General 
Motors has made its position entirely 
clear. It has pointed out that the 
strikers are holding its plants “for 
ransom,” they 
this an 
through which to compel the corpo- 


newspaper 


inasmuch as regard 


position as advantage 
ration to accede to demands which it 
otherwise would not likely to 
grant. 


be 


We believe that public sympathy is 
decidedly with General Motors in 
this important test of the power of 
the Lewis branch of organized labor 
Lewis represents the radical 
trasted with the 1: 


ore conservative 


expanded basis due to the need for 
repair, reconstruction and renovation. 
Hence, while the loss due to floods 
will be enormous, the cities which 
have been under water will make an 
opportunity of calamity by rebuilding 
on a better and more modern basis. 
men who have been 
affected directly or indirectly by the 
flood disaster now reaching record- 
breaking proportions know that the 
communities along the Ohio and 
Mississippi valleys will make a quick 
and positive come-back. They know 
that present losses will be wiped out 
by the determination and courage 
typical of the people of those cities 

Most of all, however, they know 
that the keen solicitude for the wel- 
fare of those rendered temporarily 
the floods, expressed 
through the prompt action for relief 
on the part of the rest of the coun- 
try, is one evidence of the 
united spirit which makes this one 
great country, welded together by the 
indestructible of human 
pathy. 

In this appealing and dramatic pic- 
ture of flooded areas aided by al) 
other sections, there is a lesson for 
advertisers and marketers, as well as 
for the nation’s statesmen and econ- 


Business 


homeless’ by 


more 


bonds sym 


omists. 


Motors Strike 


grouped in the American 
Federation of Labor. The radical 
C. I. O. group is anxious to organize 
all the big mass-production indus- 
tries, such as steel and motors, on an 
industry rather than a craft basis—a 
method which would be to the disad- 
vantage of the skilled as compared 
with the unskilled worker. The na- 
tional administration, judging by the 
statements of President Roosevelt 
and Secretary Perkins, dis- 
posed to help the belligerent C. I. O. 
leader. 

In such a situation public senti- 
ment will decide the result. The po- 
sition of General Motors is sound, 
and fortunately it is being 
through advertising, in a 


elements 


seems 


stated, 
clear and 
dignified style, which is not always 
possible when public statements are 
offered only as news. Ultimately the 
administration must recognize the 
fact that it is supporting the wrong 
side, from the standpoint of public 
sentiment and welfare. In the inter- 
est and the whole coun- 

is to be earnestly hoped that 
this recognition is n 


ved at 


of business 


try, it 


ist promptly ar- 
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Reprinted by special permission of The Saturday Evening Post 


"While in the distance could be heard the soft gurgle of a 


Views from 


babbling brook." 


the Outside 


Experts’ Polls 


(As viewed by Esther Shultz, Radio 
Editor, Chicago American) 

Right at the moment, radio seems 
to be breaking out in its annual rash 
of polls. A fair-sized chunk of any 
radio editor’s mail these days is made 
up of questionnaires that seek to find 
out what the editor thought was the 
popular this or that in radio during 
1936. So far this year, one such poll 
has already been published, and two 
more are in the making. 

Whether or not the joint opinion 
of the nation’s radio editors really 
reflects an accurate picture of star 
popularity, is a moot question. The 
best programs are not always the 
most popular, and programs stay on 
in spite of long and consistent ham- 
mering by editors. It seems, anyway, 
that radio editors would be bound to 
give a specialized kind of opinion 
that would be rather professional in 
character, and it might not mean any- 
thing, once it was given, in terms of 
what the great mass of radio listen- 
ers feel about the subject. 

Good proof of this fact can be 
found in some past polls directed at 
the editors of radio columns. The 
results, for instance, though they are 
discriminating lists of notable per- 
formances, make no particular men. 
tion of several daytime programs 
which must be successful with the 
listeners, judging from the way spon- 
sors continue to keep these programs 
on the air. 

The who has good finan- 
cial reasons for wanting to know how 
the listeners feel about his program 
simply looks the matter up in reports 
that are provided to him each week 
by national research organizations 
whose sole job is to find out what 
you, the listener, actually listen to 
while you are listening. These 
search organizations, too, admit that 
they are able to tell only tendencies, 
not actualities, 

Generally there is quite a little 
variation between what the “polls” 
indicate and what the sponsor knows 
about the probable standing of pro- 
grams in which he is _ interested, 
judging from his surveys. 


sponsor, 


re- 


Co-operation 


(As viewed in 
The subject of 


The Canner) 
canned food sales 
promotion and advertising methods 
that we wish were listed on 
lthe annual convention programs for 
discussion. It is a which 


is one 


matter in 


)}canners as individuals and as groups 


comprising state associations 
seriously interested. 

Pennsylvania canners, for example, 
are eager to win a wider apprecia- 
tion of the quality of foods canned 
in their state. The same assertion 
may be made regarding Wisconsin, 
New York and Maine. 

Consumer advertising on anything 
approaching the scale of the canned 
salmon and cling peach campaigns is 
obviously out of question for these 
state groups. Reliance on state asso- 
ciation publications seems unjustified. 

A conference on advertising meth- 
ods at the national conventions, even 
if it were hastily organized, might 
well produce some profitable sugges- 
tions. 


They Differ 


(As Viewed in Drug Topics) 


are 


A state fair trade law and a state 
anti-discrimination act are two differ- 
ent things. 

The former permits the making of 
contracts between manufacturers and 
Wholesalers or between manufactur- 
and retailers or between whole- 
salers and retailers to the end that 
the prices of products sold by one to 
the other will be maintained at a 
minimum level specified in the con- 
tracts, 


ers 


A tair trade law, covering only 
those who choose to draw up con- 


tracts, is thus permissive in effect. 

While both types of legislation are 
designed to eliminate the ruinous 
practices of predatory price cutters 
or, at minimize the effect 
of such practices in every-day com. 
petition, it must be remembered that 
each type is founded on a different 
set of principles. 

If anything, a fair trade law, from 
the legal standpoint, is com- 
pelling a piece of legislation than an 
anti-discrimination act because of the 
fact that it is not mandatory but 
permissive. 

Because it is a Federal statute, the 
Robinson-Patman law can have juris- 
diction only over strictly interstate 
transactions. When a_ transaction 
which, obviously, violates the spirit 
and intent of the Federal law, is 
found to be entirely intrastate in its 
effect, independent merchants affected 
by this transaction cannot be helped. 
In order to obtain this necessary 
help, they must secure, right in their 
own states, legislation to supplement 
the Federal 


least, to 


less 


law 


—— 


Information 
for 
Advertisers 


The following documents may he 
secured without charge from compa. 
nies sponsoring them, or through 
ADVERTISING AGE, by any national aq 
vertiser or advertising agency execy. 


tive writing on his business letter. 
head. 
No. 1098. The Distribution of Ad er. 


tising in St, Louis. 

The St. Louis Post-Dispatch has 
issued this folder which tabulates 
the 1936 advertising share of each 
St. Louis newspaper in 30 majo) 
classifications. The figures have beep 
compiled from Media Records reports 


No. 1094. 1937 Legal Advertising 
Rate Card and Court Directory, 
This directory, issued by Frank 

Kiernan & Co., New York, lists rates 

for each important class of lega! 

advertising as charged by the various 
authorized newspapers. The folde: 
also includes addresses and telephone 
numbers of city, county, state and 
federal courts and departments in 
Greater New York. 


No. 1095. A New Service in 
Advertising. 


Screen 


This folder describes the sales and 
service activities of the Jam Handy 
Theater Service, Inc., and gives an 
idea of the growth of screen advyer- 
tising as an advertising medium 


No. 1096. 
Market. 


The South Bend Tribune has issued 
this study of newspaper circulations 
in the South Bend market. Market 
data and circulations are broken 
down by counties, and maps give a 
picture of this trading area. 


No. 1097. Southern Dollars by Bil- 
lions Pour Into Retail Trade. 
Incomes of Southern farmers fo: 

1936 will exceed by millions the high 

totals of 1934 and 1935, according t 

this booklet issued by Southern Agri 

culturist. It lists comparative figures 
on retail sales for 1933 and 1935 in 
several lines of trade in which the 
farm customer is an important factor 


No. 1090. The 1937 Circulation and 
Market Data Book. 


This circulation analysis issued by 
Metropolitan Sunday Newspapers 
makes markets the basis for consid: 
eration, establishes the relative sales 
importance of different sections of 
the national market, and applies cir- 
culation to these markets of varying 
importance, 


Covering the South Bend 


No. 1092. Business 
Over 1933. 
Household Magazine has issued this 

breakdown on the percentage of in 
crease, 1935 over 1933, in retail sales 
by leading commodity groups. Fig: 
ures are arranged to show a com: 
parison between metropolitan and 
small town states. 


No. 1084. The Very Rich. 

Columbia Broadcasting System has 
issued this study of radio ownership 
and listening habits of Boston’s rich 
est families. The average for the 
families included in the survey was 
three radios for each family. Eig 
teen per cent owned five or more, 
while two families reported owner 
ship of 14 sets each. The Colonel’ 
Lady and Judy O’Grady are show? 
to have similarly human tastes 12 
programs, 


Increase, 1935 


No. 1059. Atlanta and 8 Prosperow 
Cities Within Its Retail Trading 
Zone, 


In this 24 page brochure the 4° 
lanta Journal gives a graphic picture 
of the sales possibilities for adve™ 
tisers in the eight principal citi 
of the Atlanta trading area. 


No. 1085. The Agricultural Qutloo* 


Figures on farm income, pric® 
implement sales and farm electrific® 
tion progress are some of the far™ 


business high spots of this folder 
issued by Midwest Farm Paper U2! 
Inc. 
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Srrikes in industry affect everyone—the farmer most of all. 


Strike tension in the automotive industry reached a breaking point just 
as the February Farm Journal was going to press. In its timely, concise 
way, Farm Journal carried the significance of important last minute 
developmenis to 1,300,000 Farm Journal homes. 


To press on Thursday, delivery of the entire issue was completed by 
Monday. Another example of Farm Journal's unique ‘’4-day writer- 
to-reader’’ service. | 


FARM JOURNAL 


FASTEST GROWING MAGAZINE IN THE NATIONAL FARM FIELD 
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February 1, 1937 


CLUETT, 
JUMPED GUN ON 
CONG. PATMAN 


Palmer’s Allowance Ban Told 
in Fortune Story 


New York, Jan. 28.—Cluett, Pea- 
body & Co, anticipated the Robinson- 
Patman law by several years, in 
eliminating all advertising allow- 
ances and concessions. This impor- 
tant fact is one of many included in 
the February issue of Fortune, in 
which the development of the famous 
collar manufacturing house into a 
leader in making and advertising 
good shirts is recounted. 

Chesley R. Palmer, who became 
president in 1929, when Cluett, Pea- 
body was slipping badly as a result 
of the decline of the starched collar 


business, was responsible for the 
startling change of policy which 
eliminated extra allowances to big 
buyers. 


A customer from San Francisco 
asked Mr. Palmer if it was not true 
that the company was giving the Em- 
porium department store in San 
Francisco special discounts and ad- 
vertising concessions to offset the 
Emporium’s advertising expenditures 
in behalf of Arrow shirts. Mr 
Palmer acknowledged the truth of 
the report but added: 


Allowances Out Forever 


“Today is Saturday. By Tuesday 


there will be no more advertising 
concessions or special discounts 
granted by Cluett, Peabody. And 
there will be no more advertising 
concessions or special discounts 
granted by Cluett, Peabody. And 


here will never be another concession 
made to any retailer for any reason 
whatever.” 

It took about two years, Fortune 
reports, to convince the trade that 
Mr. Palmer meant it. And for months 
he had to repeat his dictum to cus- 
tomers who expected him to make 
the usual “good-will” exceptions. 

The advertising manager of Cluett, 
Peabody is Alfred O. Buckingham, 
who as a San Francisco salesman for 
the house had been convinced that 
advertising was a waste of money 
He decided to take the job when it 
was offered to him by Mr. Palmer, 


and the first thing he did was to sell | 


the company’s own salesmen on the 
value of advertising. 


Issues 50-Foot Book 
“This he did,” Fortune recounts, 
“by getting up a book whose pages 
unfolded like an Atlantic City souve- 
nir collection of views; Mr. Bucking- 
ham’s book unfolded for 50 feet, and 
showed the entire Cluett, Peabody 
campaign of magazine advertising for 
the first six months of 1980. A book 
32) 


(Continued on Page 


How eagerly the most successful 
automobile dealers try to get lists 
of country club members! 

Country club members are the 
choicest buyers—in volume per 
capita and in influence. And, their 


club parking spaces are the finest | 
“show rooms" in every community. | 


Dealers know that! Do the adver- 
tising managers? 
GOLFING reaches 300,000 mem- 


bers of the nation's foremost coun- 
try clubs. 


Golfing 


14 EAST JACKSON BLVD., CHICAGO 
20 VESEY ST.. NEW YORK 


Armstrong Division 
| Opens District Offices 


Armstrong Cork Products Co., Lan- 


trict offices and shifted the personnel. 

New offices are in Washington, 
D. C., Los Angeles, and San Fran- 
cisco. KE, S. Graybill is district man- 
ager in Washington; C. B. Sauer, for- 
merly in Armstrong’s Des Moines 
office, Los Angeles district manager, 
and F. K. Pinney, formerly in the 
floor division, district manager in 
San Francisco. 


Opticians in Campaign 

Kight optometrists of Albany, N, 
Y., have joined for a one-year cam- 
paign, using 26 fortnightly insertions 
in the Knickerbocker Press and Eve- 
ning News. 


“ . sek 
we fave og bt 


caster, Pa., has established new dis- | 


IN. Y. Free Port 


Greases Paths 
for Importers 


New York, Jan. 27.—New mer- 
chandising opportunities for impcrt- 
ers in this country and neighboring 
lands are expected to be offered 
with the opening Feb. 1 of a “free 
port” at nearby Staten Island. 

Foreign goods are admitted to the 
free port without payment of import 


duties. At the port they will be 
stored, awaiting favorable markets, 
or they may be mixed with other 


goods, repacked or reclassified and 
then sent on to market. 


j}ted in the 


No manufacturing will be permit- 

port zone, nor will ex- 
hibitions of goods be allowed. Ship- 
pers expect that the port will elim- 
inate many costly duplications of 
charges as well as irritating delays 
in trans-shipment of goods. 

Covers 30 Acres 


The free port is the first of its 
kind to be established in the United 
Siates, and comprises an area of 30 


acres surrounded by a 10-foot wire 
fence. Goods leaving the port for 
an American destination will pay 


full import duties, and if shipped to 
any American port must be carried 
in American ships. 

The port opens under a Federal 
permit issued to New York City, in- 
asmuch as city piers are utilized. 


i 


G-E Makes Changes 
in Radio Division 
| Ernest H. Vogel has been nameg 


| manager of the radio division of Gen. 


jeral Electric Company’s applianee 
|and merchandise department, 4; 
Bridgeport, Conn. He = succeeds 


Ralph J. Cordiner, recently made as 
sistant manager of the appliance anq 
merchandise department. 

C. M. Wilson succeeds Mr. Voge] a: 
sales manager of the radio division 
Mr. Wilson was formerly G-E radio 
sales manager for 
lantic district. 


Gets Amerada Cigars 
Brabosky Brothers, Philadelphia 


have placed advertising of Amerada 
cigars with Harry Feigenbaum <q. 


vertising Agency, Philadelphia. 
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ee 


Promotes Candy Cod 


in Toronto Papers 


udy Cod Laboratories Corpora 
ion, New York, maker of Candy Cod, 
chocolate candy covering a tasteless 
cod liver oil and yeast, has appointed 
Ronalds Advertising Agency, Ltd., 
Torouto, to handle a newspaper cam- 
. Gillivray Bros., Ltd., Toronto, 

» distributors. 


are 
Maps Game Fishing 

Sportsman’s Map Company, Chica- 

.as produced an elaborate map of 


ZOU, 


game fishing, showing species of 
game fish, and listing fishing clubs 
and tournaments. Joe Godfrey, of 
Sportsman's Map Company, and pub- 
lisher of Pleasure, is originator of 
the tap. 


unknown...to take the hazards out 


by seeking security today. * * *# 

Let us see how this works out in the case of the 
thoughtful trio on the opposite page. Here are 
Mr. and Mrs. John Homer discussing a life insur- 
ance program with Mr. Salesman. (The Two Little 
Homers are upstairs ‘‘under cover,” 
important engagement with the Sandman). As Mr. 
Homer “opens up” you realize he is quite a hu- 


man cuss. For instance, he is very 


family. He carries snapshots of them in his dog- 
eared wallet and he doesn't care who knows it. 
Moreover, Mr. Homer is very proud of his home. 
He owns his home. He owns his garden. In 
short, he knows the thrill of passesston. He also 
wants to know the thrill of protection. 


And Mrs. Homer checks right with him. From 


the first day of their marriage she 


insurance should be a part of their lives, not apart 
from it. She encourages her husband to take out 
more insurance as his earnings increase. She views 
each policy as a building-block for the future; each 


premium as so much paid in rather 


Mr.and Mrs. Homer love their child 


..but they combine sentiment with sense. They 
appreciate that to provide for their children here 
and now is only part of the big-parent job. To 
protect their children against the time when they 


can no longer provide for them is t 
more important) part. 


Where do you find such children and such 


parents? Everywhere! But where do 
great f 


concentrated group of children who need pro- 


Pinkhams Make Plans to 
Retain 50-50 Copy Setup 


Pending Court Decision 


or 


-Details 
from  long-used 


Boston, Jan. 
radical departure 
Lydia Pinkham copy technique and 
plans for continuation of the 50-50 
advertising placement arrangement 
for the company beyond March 1, 
with combined annual expenditure of 
$720,000, were disclosed today by 
Charles H. Pinkham, secretary and 
advertising director. 


of the 


of tomorrow 


playing an 


proud of his 


has felt that 


but HOME. 


than paid out. 


ren, of course 


Gardens. . 


he other (and 


Under the 
pending settlement 
launched last summer, the feminine 
faction, headed by Aroline Gove, is 
directing the Eastern territory adver- 
tising through the Northeastern Ad- 
vertising Agency. The male faction, 
headed by A. W. Pinkham, president 
of the company, is directing Western 
territory advertising through Erwin, 


temporary 
of 


ugreement, 
litigation 


FOR SALE: PROTECTION AGAINST THE UNKNOWN 


LIFE INSURANCE today presents a wholly differ- 
ent picture than it did some 350 odd years ago 
when the first known life policy was issued in 
England. But the emotional urge back of each pol- 
icy is the same today as it was then: to secure 
peace of mind by buying protection against the 


tection and parents who can afford to pay for 
that protection? Among the 1,500,000 families 
who read Better Homes & Gardens! 


These folks are home folks to begin with. . 

they wouldn't digest from cover to cover a mag- 
azine that is a// home. Also, their income is above 
average or they wouldn't own their own homes 
in residential and suburban districts. 
What's more, they believe children are still in fash- 
ion. In two simple words this means: //fe insurance! 


..as they do. 


Hence Better Homes & Gardens automatically 
becomes America’s No. 1 Life Insurance Market. 
Just as Better Homes & Gardens becomes Amer- 
ica’s No. 1 Market for anything that touches home, 
heart and hearth. Open any issue! See for your- 
self why Better Homes & Gardens is so rich in 
Buy-ological Urge; why its readers are so respon- 
sive; how its editors consistently create the mood 
that is the sure prelude to purchase. 


From insurance to insulation; from building to 
babies; from foods to automobiles . 
is filled with articles that keep the reader mentally 
at home! No straying into the by-paths of fiction; 
no dipping into the foibles of fashion; nothing 
“dished up’ in newsy, human style. 


. each issue 


This explains why, for 38 consecutive months, 
Better Homes & Gardens has shown outstanding 
gains in advertising over the same months of pre- 
vious years. It explains why Better Homes & 
. during the late depression years... 
gained and maintained more circulation than an) 
other magazine in America; and why Better Homes 
& Gaidins today is in position to announce a 
healthy spiff-up of circulation to 1,500,000! 


Mora: Buy-ological Urge means you, too, 


you find the 


Mr. Advertiser! For Better Homes & Gardens 
never was a better-bonus-buy than it is today! 
Meredith Publishing Company, Des Moines. 


LE RTS A Ey 


BETTER HOMES 
& GARDENS 


ee POLK SURVEY: I: is of more than ordinary significance that Polk’s 


Marke? study, covering 17 leading national magazines in 4 representative cities, proves ‘ 
Better Homes & Gardens tops them all in the percentage of subscribers who carry life insurance! 


XD: Sore 


, one 
oa TES Fie 


Le 


But were they? 


Needless today 


One woman tells another how to go “Smiling Through” with 


Liha ra ahha Vegetable Compound 


This insertion, 


scheduled for Life of Feb. 
Lydia Pinkham Medicine Co. copy technique, under the new territorial set-up. 
Erwin, Wasey & Co. are handling this phase of the campaign, representing the 
male branch of the Pinkham family. 


15, evidences the radical change in 


Wasey & Co., Ltd. Each group guar- 
anteed to spend $200,000 through 
March 1. 

If no decision is forthcoming from 
the State Supreme Court at this time 
the Pinkham group has evolved a 
plan calling for $30,000 monthly ad- 
vertising outlay by each side pending 
the settlement, Mr. Pinkham _re- 
vealed. 

Male Branch Deviates 

The new copy 

tered by the 


approach was fos- 
male branch through 
Erwin, Wasey. The feminine group 
confining its efforts to newspapers, 
has continued to place emphasis on 
testimonials and the logotype of 
Lydia E. Pinkham in the traditional 
fashion. 

Throwing the contrast into sharp 
focus, Western newspapers scheduled 
are receiving 50-line advertisements 


YOU CAN THROW CARDS 
IN HIS FACE 
ONCE TOO OFTEN 


HEN you have those awful 
cramps; when your nevves 


twice in the form of news 


weekly 
items with flashy headings. 


“Are You Only a Three-Quarters 
Wife?” “How Often Can You Kiss and 
Make Up?” “How Long Can a Three- 
Quarters Wife Hold Her Husband?” 
“You Can Throw Cards In His Face 
Once Too Often,” and “Women Who 
Hold Their Men Never Let Them 
Know,” are typical headings of these 
advertisements. 

The first two paragraphs of copy 
tie up with the heading, but in every 
instance the last two paragraphs are 
alike. To unite national magazine 
advertising with the daily newspaper 
advertising, the identical copy in all 


CONDITIONING 


HEADQUARTERS 


newspaper advertisements is carried 
over into the magazine copy. 
Stresses Illustration 
This copy is featured by half-page 
illustrations and stressing the theme 
“Smiling Through.” The limited list 
otf national magazines scheduled 
through March includes Delineator, 
Liberty, Life, and True Story. Pink- 
ham copy is scheduled in these pub- 
lications during February and March. 


HOW OFTEN 
CAN YOU KISS AND 
MAKE UP? 


EW husbands can understand 
why a wife should turn from a 
pleasant companion into a shrew 


fi hole week in every month 
ed 


Explaining elimination of the fa- 
mous illustration of Lydia E, Pink- 
ham and the absence of the equally 
famous testimonials, Mr. Pinkham 
said this was an attempt to “lift the 
standard of Pinkham advertising.” 

Whether the new type of copy 
pulling better than the conservative 
type, Mr. Pinkttam said, has not been 
determined. He pointed out, how- 
ever, that during the 14 months the 
company halted advertising, because 
ot the family battle, gross sales fell 
off 28 per cent but with the return 
to a definite advertising schedule it 
was shown that November, 1936, sales 
equaled those of November, 1935, and 
that December, 1936, was 25 per cent 
ahead of the corresponding month in 


is 


1935. Through January 21 of this 
year, sales were leading the same 
period in January, 1936, by 68 per 
cent. 


“Our separate advertising plans re- 
(Continued on Page 32) 


@ Residential 
Air Conditioning 
@ Industrial 
and Commercial 


Air Conditioning 


|] Effective coverage in this Important Dual Market 
. two monthly papers which have the greatest 
subscriber di 
“Headquarters” for complete market and media data. 


KEENEY PUBLISHING COMPANY 


e in air conditioning. Come to 


@ SN. MICHIGAN .. CHICAGO 
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February 1, 1937 


Metropolitan 
Backs National 
Plague Battle 


New York, Jan. 28. Coincident 
with the country-wide observance of 

National Social Hygiene Day,” 
sponsored by the American Social 
Hygiene Association to mark the 
formal opening of a drive on vene- 
veal diseases, the Metropolitan Life 
Insurance Company is throwing the 
weight of its institutional advertis- 
ing behind the program by devoting 
space scheduled in 19 magazines to 
full-page anti-syphilis copy. 

The current advertisement, part of 
the “public welfare” campaign which 
Metropolitan Life has been running 
continuously for almost 15 years, is 
not the first in the long-time series 
to denounce venereal plagues. 

The heading of the present adver- 
tisement, “The Great Imitator,” was 
used to introduce a similar theme 
in January, 1928, when a Mephis- 
tophelian drawing, the work of W. T. 
Benda, the mask maker, was em- 
ployed to illustrate the character of 
the disease that is said every year 
to be taking another 100,000 Ameri- 
cans to competent doctors for treat- 
ment with an additional 400,000, 


FLOMELY 
2 


HITS THE UNTOUCHABLE 


Karp Meoteh) iy Eeomened Reguior’y 
| METROPOLITAN LIFE INSURANCE COMPANY 


Joining the drive on venereal diseases, 

coincident with National Social Hygiene 

Day, Metropolitan Life Insurance Co, will 

launch a prolonged full page campaign 

in 19 magazines Feb. 3 seeking to eradi- 
cate the plagues. 


newly stricken, to obvious incompe- 
tents. 
Treats Plague Frankly 


The Metropolitan advertisement 
deals frankly with the disease that 
press and medical profession are 
combining to eradicate “in a genera- 


iit 
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FACE settles serenely over Mr. and Mrs. America and their 
children, after the evening dishes are washed and stacked 


away. Cares of the daytime hours are over; the time for relaxa- 


tion is at hand. 


No clamor, nor heavy tread announces the arrival of Fawcett 


magazines into this evening scene. These magazines, too, leave 
cares and troubles behind. Let others sound the cymbals for 
crusades. Let them attempt to change the course of world events. 
Fawcett publications are skilled merchants in emotions. To 


quiet lives, they bring glamour and adventure. To men whose 
hands are hard from ceaseless toil... to women whose faces 


are lined with worry . 


. they open new worlds of beauty and 


romance. They are Escape! 


* * * 


Fawcett editorial tempo, dealing in emotions, has created suc- 


cessful, sought-after magazines. Circulation in Fawcett Women’s 


Group 


- 89% newsstand 


today is at its highest — guaranteed 


2,200,000 ABC, and an ever-mounting bonus each month. 


Advertising linage for Ist quarter, 1947, indicates a record 


gain for all publications, with 17% increase over the same 


period of 1946 


and 1936 was a record-breaking year in both 


advertising and circulation! 


FAWCETT PUBLICATIONS 


\ EMOT 


ADVERTISING AGE 


tion,” features the meetings to be 
held from coast to coast Feb. 3, un- 
der public health auspices, and sug- 


gests that individuals write the 
American Social Hygiene Associa- 


tion for literature and full particu- 
lars. 

In charge of John H. Hawley, 
Hawley Advertising Co., the Metro- 
politan Life campaign also includes 
a seven-magazine schedule on a life 
insurance effort launched in 1932; 
distribution of special supplements 
by 38 newspapers on accident pre- 
vention and space of 1,000 lines or 
more in about 1,200 daily and weekly 
newspapers each year to publicize 
the company’s annual statement. 


Joins Morgan 

Herbert H. Bellringer, formerly 
assistant sales manager of Charles & 
Co., and former executive secretary of 
the Greater New York Licensed 
Liquor Stores Association, has joined 
John Morgan & Co., Inc., Brooklyn, 
N. Y., liquor distributors, to take 
charge of the company’s distribution 
in package stores throughout the 
metropolitan area. 


Weill Agency Named 


The Armand S. Weill Co., Buffalo 
agency, has been appointed by Elec- 
tric City Box Co., Buffalo, to handle 
its account. Jewelry publications and 
direct mail will be used for its new 
plastic molded jewel box. 


FLOOD DELAYS. 
FAILS TO HALT 
OLD GOLD SMASH 


Week - End Magazines Break 
Contest: Dailies Follow 


New York, Jan. 28.—- With floods 
causing postponement of the initial] 
announcement of P. Lorillard Com- 
pany’s $200,000 “Get Rich for Life” 
contest in newspapers, the public will 
be given its first news of the Old Gold 
competition in double trucks in The 
American Weekly and This Week ot 
Jan. 31. Newspaper announcements, 
in the same space, will appear next 
Monday instead of last Tuesday, as 
originally scheduled. 


First Prize $100,000 


In inviting the readers of these 
papers to “Smoke double-mellow Old 
Golds and win a fortune,” the com- 
pany explains that first prize will be 
$100,000; second prize, $30,000; third 


Ll 


IONS 


Fawcett Women’s Group is one of America’s greatest publishing 


successes because of this ability to meet popular entertainment 
needs of people in the income group where 80% of all buying 
is done. Advertising linage mounts, month after month, because 


advertising pays in Fawcett Women’s 
appeals to the great mass market, you 


Group. If your product 
can sell it quicker, more 


economically through Fawcett Women’s Group. Ask your 


advertising agency. 


RECORD GROWTH! 
Circulation for Fawcett 
Women’s Group... 


2,003,212 
2,181,286 
2,273,822 

*2,456,718 


. last 6 me. 1935 
Ist 6 mo. 1936 

. last 6 mo. 1936 

- « January . 1937 


*Publisher's Estimate 


The magazines with the human touch 


INC. 


FAWCETT WOMEN'S GROUP: Screen Book, Screen Play, Motion Picture -Movie Classic, Hollywood, Movie Story 


FAWCETT DETECTIVE UNIT: Daring | 


Magazine, Romantic Stories, True Confessions. 
Jetective, Startling Detective Adventures, Dynamic Detective « MODERN MECHANIX 


New York « Chicago « Los Angeles « San Francisco « Atlanta « Editorial Offices: Hollywood « Greenwich, Conn. 


a Neen) 


FLOOD REFLECTION _ 


Flouida 


THRU WASHINGTON 
Avoiding the Flood Districts 


The Baltimore & Ohio Railroad service thru Washington 
is unaffected by the high water conditions and is pro. 
viding excellent service from Chicago to Florida pointy, 
avoiding the flood districts. Two departures daily from 
Chicago—The Capitol Limited at 2:50 P. M. and The 
Fort Pitt Limited at 9:30 P. M., make direct connections 
a+ Washington with trains for Florida as shown below, 


Le. Chicege 250 9M 9:30 Pro 
Ar, Washington 4.42 AM 5:00 Pu 
Le. Washington 9:00 AM 5:20 Pu 
Ar. Jacksonville 140 PM 18:10 Au 
Ar. Tempe 738 AM 255 Px 
Ar. St. Petersburg 6.30 AM 5.45 
Ar, Miami $30 AM 5:50 Pu 
Ar. Seresote 940 AM 5.58 Pu 


For reservations or additional information, 
Phone W ABesh 22/1 


BALTIMORE & OHIO 


With the flood blocking rail routes, many 

lines took large space in newspapers of 

key cities to point rail paths around the 
flood districts. 


— 
—_ 


and fourth prizes, $10,000 each; fifth 
and sixth, $5,000 each; seventh ang 
eighth, $2,500 each. 

In addition, the following awards 
will be made: two prizes of $1,500; 2 
prizes of $1,000; 10 prizes of $500; 25 
prizes of $250; 50 prizes of $100: 16 
prizes of $50, and 800 prizes of $16 
Thus 1,000 awards will be made, ag 
gregating $200,000. 


Must Include Wrappers 

An official entry form appears ip 
all advertising and must be used in 
submitting answers to the first six 
puzzle cartoons given in the first 
copy. Each entry must be accom. 
panied by three Old Gold yellow pack. 
age wrappers or facsimiles. Solu. 
tions of each series should be sub 
mitted weekly for 14 weeks. How. 
ever, in submitting solutions of any 
current series, contestants are per. 
mitted to submit those for previous 
weeks also. 

The announcement copy, while urg. 
ing smokers to “win $100,000,” 
frankly warns them that the contest 
is going to grow progressively harder 
to solve. Rule 2 reads: 

“A group of not less than 90 puz- 
zles which will become increasingly 
difficult as the contest proceeds will 
be offered for solution. Each puzzle 
will represent or in some definite 
way contain clues which will con 
vey the idea of a name. The name 
may be that of a person, book, song, 
movie, city, state or nation. The 
earlier puzzles will be of the more ele 
mentary type, in order to assist con 
testants in familiarizing themselves 
with the principles for solving this 
particular kind of puzzle.” 


Sample Is Offered 

A sample puzzle is solved for the 
reader in the initial announcement. 
The picture shows a track meet iD 
progress, with the spectactors rooting 
for their respective favorites. Si3 
names, one of which is the correct 
answer to the puzzle-cartoon, are ap 
pended, and the following explana 
tion is given: 

“Look carefully at the picture. 4 
few seconds’ study conveys the idea 
that a race is in progress. Remember 
that word ‘race.’ Keep it in mind 
Next notice the word ‘Ho’ beit¢ 
shouted by the enthusiastic spectato! 
at the left. Putting these two clue 
together you have ‘Ho’ and ‘Race 
or the word ‘Horace.’ Now notice 
that the dog is growling the sound 
‘Grrrr’; also notice the word ‘Le 
and the ‘E’ on the runner’s sweaté 
Combine these clues and you hav 
‘Grrrr’ and ‘EB’ and ‘Lee,’ which whe! 
pronounced together form the souD 
of ‘Greeley.’ Thus you have forme! 
the name of Horace Greeley, the ©" 
rect name represented by the pictul 
and the solution of the puzzle. 
the same process you solve the offi 
puzzles in this contest and by ©” 
pletely complying with the rules ¥° 
can win $100,000 first prize.” ’ 

An unusual provision is that ” 
event of a tie the company rese!¥™ 
the right to require winners [0 solve 
a second puzzle. e 

The contest, generally believed “ 
be the largest ever conducted i0 ” 
United States and involving space ™ 
penditures several times the value“ 
the prizes, is said to be the ra 
child of P. W. Lennen, preside? " 
Lennen & Mitchell, who person’ 
contacts the Old Gold account. 
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Coverage that gives you wider markets. 
Response that gives you reader goodwill. 
Buying Power that gives you multiplied sales. 


The National Magazines of Canada place these 
three Marketeers at the service of every American 
manufacturer seeking to reach Canadians through 
the most productive channels... to build up an 
increasing demand in Canada for his products. 


COVERAGE .. . The National Magazines of 
Canada give you truly national coverage from sea 
to sea... concentrated coverage in every one of 
the nine Provinces of the Dominion. 


RESPONSE .. . The National Magazines of 


Canada are edited by Canadians for Canadians. 
They cater specifically to the particular reading, 
social and buying preferences of the people. They 
enjoy the continuous goodwill of their readers. 
They mold opinions, initiate desires for commodi- 
ties. They enter homes as a friend and remain in 
those homes... . readable, alive and potent as an 
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THE THREE MARKETEERS 


“s COVERAGE - RESPONSE: BUYING POWER 


advertising medium for weeks. They take the sales 
message of the American manufacturer, surround 
it with a familiar and friendly atmosphere, give 
him, as no outside periodical can, the opportunity 
of building sales through direct, intimate appeal 
to Canadian buyers through their own favorite 
publications. 


BUYING POWER ... The National Maga- 
zines of Canada take your advertising message 
straight to the Dominion’s most active buying 
markets. Their appeal ranges to the medium and 
higher income brackets. Because they appeal! to the 
buying leaders of every Canadian community . . . 
because their readers can afford to follow up their 
desires by potent buying action... the National 
Magazines give American advertisers the oppor- 
tunity to obtain truly national distribution . . . tap 
the buying heart of Canada .. . widen markets and 
multiply sales through consistent advertising in a 
medium tested and proved by Canada’s own lead- 
ing merchandisers. 


Maclean’s Magazine ¢ Chatelaine « Canadian Magazine 


ee National Home Monthly Canadian Home Journal 
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Voice of the Advertiser 


Ed. note “Voice of the Adver- 
tiser” has been enlarged because of 
the increased volume of letters well- 
meriting passing along in black and 
white. Letters on any advertising 
invited but we suggest 
limited to 250 words. 


subjects are 
that they be 


Copy Cub Gets 
Plea For Copy 


To the Editor: In the column 
under the heading “Rough Proofs” 
of the Jan. 4 issue of your good pub- 


lication, you mentioned Theodore 
MacManus’ masterpiece of copywrit- 
ing, “The Penalty of Leadership.” 
I should very much appreciate re- 
ceiving a copy of it if you have any 
W. F. STEEG, 
Vice-president, 
National Film Library, Inc., 
Los Angeles, Calif. 


And More 


To the Editor: I would like to 
have a copy of “The Penalty of 
Leadership” if you still have copies 
ot this masterpiece. 

ELTON B. PORTER, 

Barnesville, O. 


And More 


To the Editor: Me, too. 
LEE RINGER. 
President, 
Lee Ringer Advertising, 
Los Angeles, Calif. 


MacManus, John & Adams, Inc., 
Detroit, announce that requests for 
copies of “The Penalty of Leadership” 
should be directed to the Cadillac 
Motor Car Company, 2860 Clark ave., 


Detroit, Mich., attention William 
Licht, advertising department. 
vvy 


Xmas Caused a 
Shiver Long Ago 

To the Editor: Anent the current 
controversey raging in the columns 
of ADVERTISING AGE over use of Xmas, 
I think this view, from a collection 
of editorials titled “Four Flushes,” 
written by my father, Ed. H. Smith, 
who was editor of the News of Chula, 
Mo., is pertinent. 

The little volume was published in 
1905 and under the heading, “Spel- 
ling Reform,’ this comment was 
made: 

“Will the man who knows every- 
thing come out of his hole long 
enough to tell us who first wrote 


Christmas with an X? We want to 
enter a protest. We don’t like it. 
Xmas doesn’t say nor spell Christ- 
mas. 


“Suppose the editor of the News, 
who is not in the habit of offering 
prayers to the Blessed Redeemer, 
should find it necessary to ask for 
strength or inspiration or any of the 
many things we are so sorely in 
need of, and should send the petition 
through these columns. 

“How would this look in the wind 
up? We thank Thee, O Lord, for the 
evidence of Thy love, for Thou hast 
given us Thy only begotten Son, our 
Saviour, Jesus X. 

“The attention of the press is 
called to the above and as many of 
our newspaper friends who will re- 
frain from the use of an X in nam- 
ing the great Christian (an X would 
go there again) holiday, so many of 
them will save the writer a slight 
shiver when he picks up their paper.” 

DON SMITH, 

Sales Manager, 

Canned Meat Div., Wilson & Co., 
Chicago, T11. 
. 2 


Here's How to 
Write That Copy 


To the Editor: If the smart young 
radio expert advertising for a job in 
your newspaper will confess’ the 
name of the Philadelphia agency he 
is now with, and I means the agency 
with a radio department which he 
has outgrown, I'll try to get him the 
job I'm looking for. Only he must 
be satisfied to work for a Philadel- 
phia advertising agency, for I’m not 
interested in New York. 

He now admits he has stage experi- 


This department is a reader’s forum. 


Letters are welcome. 


TWENTY YEARS HAVE NOT DIMMED ITS LUSTRE 


4, 4 


PENALTY OF 
LEADERSHIP 


N EVERY field of human endeavor, he that is first must perpet- 
ually live in the white light of publicity. Whether the leadership 
be vested in a man or ina manufactured product, emulation and envy 
are ever at work. @ In art, in literature, in music, in industry, the 


reward and the punishment are always the same. ( The reward is 


a million tongues a-wagging. ( Jealousy does not protrude its forked tongue at the artist 
who produces a commonplace painting. € Whatsoever you write, or paint, or play, or sing, 
or build,no one will strive to surpass or to slander you, unless your work be stamped with 
the seal of genius. € Long, long after a great work or a good work has been done, those 
who are disappointed or envious continue to cry out that it cannot be done. ¢ Spiteful 
little voices in the domain of art were raised against our own Whistler asa mountebank, 
long after the big world had acclaimed him its greatest artistic genius. € Multitudes 
flocked to Bayreuth to worship at the musical shrine of Wagner, while the little group 
of those whom he had dethroned and displaced argued angrily that he was no musi- 
cian at all. € The little world continued to protest that Pulton could never build 
a steamboat, while the big world flocked to the river banks to see his boat 
steam by. € The leader is assailed because he is a leader, and the effort to equal 
him is merely added proof of that leadership. ¢ Failing to equal or to excel, the 

follower seeks to depreciate and to destroy — but only confirms once more the 

superiority of that which he strives to supplant. ¢ There is nothing new in 

this. It isasold as the world and as old as the human passions—envy, fear, greed, 

ambition, and the desire to surpass. € And it all avails nothing. € If the leader 
truly leads, he remains—the leader. ( Master-poet, master-painter, master- 
workman, each in his turn is assailed, andeach holds his laurels through the 
ages. € That which is good or great makes itself known, no matter how 
loud the clamor of denial. @ That which deserves to live —lives. 


i the p h fierce denial and detraction 


@ When a man's work becomes a standard for the whole world, it 
also becomes a target for the shafts of the envious few. If his work 
be merely mediocre, he will be left severely alone — if he achieve a masterpiece, it will set 


Copy-writing classic, this advertisement, written for Cadillac Motor Car Company 
by Theodore F. MacManus in 1914, claims interest of advertising men today. 


ence. So have I, on the landing 
stage of a wharf, a stage coach, and 
in amateur dramatics. And he also 
admits radio experience with a 
“jerk” Altoona station. Since there 
is only one radio station in that city, 
he means WFBG, and Roy Thomp- 
son, the manager, will burn when he 
reads about it, and call him back to 
work at a big figure. 

Inasmuch as Philadelphia agencies 
have never even scratched the sur- 
face in handling radio programs, I 
am still intrigued with the fact this 
fellow claims he is in an agency’s 
radio department. His advertise- 
ment has caused some mirth in sta- 
tion circles in town, and despite his 
long experience with radio, I'll bet 
he doesn’t know the difference be- 
tween a “pref” and a “piano fill.’”’ As 
for writing, I can blow my nose on 
‘hestnut Street, and get a thousand 
script artists and ten thousand 
bright young men willing to work for 
any New York, Philadelphia or 
Mauch Chunk agency. 

The suggested copy for this aspir- 
ant’s advertisement might read——‘“I 
want a job in an advertising agency. 
Willing to learn and expect to start 
chasing copy. If suitable, would then 
like chance to solicit small accounts. 
Hiard worker. Experience nil.” 

I could write more, but I’m _ too 
husy wearing out leather, tracking 
down prospective buyers of radio pro- 
grams. I suppose I’m a dumb lug, 
but I find the only way to sell myself 
as a radio duck who may know a lit- 
tle about the game, is to get out on 
the street and get to know people. 
\fter that, I try to impress them 
with what little knowledge I have 
Sut then, as I said, I suppose I’m a 
dumb lug, and have to work for cake 
and coffee. 

SAME SUBSCRIBER. 

P.S. Want a sweet note? Well, I 
like your paper very much! 


"2 F 


Where, Oh Where's 
William A. Reid? 


To the Editor: Help, help! We 
need your help in endeavoring to 
locate William <A. Reid, who for- 


merly was in our employ. 
We have tried to find him through 


the two Hearst organizations and 
have communicated with newspapers 
directly, but up to date have not 
been successful, 

We are therefore, appealing to you 
because we believe ADVERTISING AGF 
reaches more advertising men and 
publications than any other medium 
published in America. 

I was pleased to observe that you 


were quick to recognize the news 
angle of the Saks advertisement 
which appeared in the New York 


Times recently. I thought this pre- 
sented an enterprising idea and was 
well worthy of the comment received 
in your publication. 

Incidentally in the same issue of 
the Times there appeared an unusual 
advertisement for Altman & Com- 
pany in which they featured the 
styles worn at Palm Springs, Calif., 
and the speed with which they were 
transported to New York City. Damn 
these Chinese! 

L. J. DEYOUNG, 
Advertising Director, 
Detroit Saturday Night, 
Detroit, Mich. 


clever, 


+ FF F 
Not Singing Now, It’s 
Reading in the Bathtub 
To the Editor: It may interest you 
I hope it amuses you--to examine 
the exhibits herewith. 


Certificate of Memberstip 
Ancient and Independent Order 


7a 4 < 
eS akers “gp 


4 Non-Profit, Non-Politicel, Non-Sectarian = | ~ 
Organisation of Folks Who Like to Reed in \_ b<sS> 
the Bathiok ay 


Inspired by recent comment on the 
predilection of Big Names to read in 


the bathtub, your’ correspondent 
founded “The Soakers.” 
Briggs Beautyware Booster, our 


house organ, off the press Jan. 23, 
carries the story of the inception of 
the association which, its creator 


fondly hopes, will some day rival the 


numerical strength of “The Order of 
the Dog House.” 

The last 11,000 copies of the 
Booster—still on the press— carry a 
Stop! story which ran in Hearst 
papers yesterday to the effect that 
ex-King Ed., too, is an addict. I 
shall probably send him a certificate 
of membership, as well as one to the 
lady who authored “Live Alone and 
Like It.” 

To one so eagle-eyed as yourself I 
need not call attention to the BB 
logotype on the bathmats alongside 
the two tubs which, because of the 
wide rim design, cannot be mistaken 
by anyone who knows his plumbing- 
ware for anything but Briggs Safety 
Bottom Tubs. 

JosH SARASOHN, 
Director of Advertising and Sales 
Promotion, Briggs Mfg. Co., Plumb- 
ing Ware Division, Detroit, Mich. 
“" ¢ % 
Catalog Pictures 
Fit Future Copy 

To the Editor: Herewith my sub- 
scription renewal to ADVERTISING AGE 
I have been a reader of your publica- 
tion ever since its inception and I 
wish to add my applause to that of 
the many others who are enthusi- 
astic admirers of the paper. 

And herewith an angle in one of 
our new catalogs containing several 
processes I feel would be of general 
interest. 

First, we used a dull half-tone ink 
for the illustrations to prevent glare 
and also eliminate some of the offset 
properties of the glossy ink. Second, 
in the majority of cases, the type was 
written to fit alongside each of the 
illustrated objects to simplify reading 
and illustrations were tuned for use 
in future consumer copy, an effective 
tie-in. 

LEWIS WINNER, 

The Hammarlund Mfg. Co., Inc., 

New York. 
vvy 
Proximity, Thy Name, 
It Seems, Is Grief 


To the Editor: All good things 
come in three. 

Here is a trio that would make any 
makeup editor famous. 

1. One Liquor Advertisement. 

2. One ‘“Aleoholism” Advertise- 
ment. 

3. <A bit of news about tipsy driv 
ing. 

C. Mos Ler, 
Advertising Manager, 
Austin, Nichols & Co., 
Brooklyn, N. Y. 


WOE AND BEHOLD 


ALCOHOLISM——, 


te @ @ivrase 206 can be cored af the 
Dinos Sasitoriam. Results are perma- 
went. Ne Bypodermics, No narcotics. 
NO BAD AFTER-EFFECTS 
DIXON INSTITUTE, Inc 
For consultation, phone, write or 
Phone Hage. 2774, S811 NS. Miami 


It sometimes hap- 
pens, as this re- 
production from 
a daily newspa- 
per indicates. 


an 
Ave. 


LONDON DRY GIN 


is produced according to the high 
standards of quality tradinonal to New 
England. Disunguished by its de! ease 
clear flavor. Distilled from '@0y 
grain neutral apiries by 

NEW ENGLAND 


| 
} 
| 
| 
| 
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THREE GET FINES 
FOR TIPSY DRIVING 


| Causing an accident and leaving 
jthe scene while driving under the 
| influence of liquor brought a 15 
| ¢ay jail sentence and a $75 fine to 


while another similarly charged 
drew 10 days and a $75 fine. 

They were Theria Castleberry. 
30, of 63 N. E. 17th st.. and Leonard 
Charles, 27, negro, 3316 Douglas 
jroad, respectively 

Fred Lawson, 48, of 135% N. E 
| First court, was fined $50 and sen- 
|ten: ed to serve 10 days for drunken 
{driving 


Federation Map Shows | 
Chain Tax Coverage 


To the Editor: In your issue of 
Jan. 11, you show a map bearing the 
title, ““New Breakdown of Sales Tax 
Areas Presented,” and under the map 
you state “Focusing a picture of state 
sales tax areas in the country 
the type of tax imposed.” 

Is there not some error in the ex- 
planation of what your map repre- 
sents as I have definite knowledge 
there is a sales tax in Ohio and Cali- 
fornia and perhaps a number of other 
States which are listed on your map 
as “no tax’’? 

JESSAMINE G. HOAGLUND, 
Chicago, III. 

The map should have been cap- 
tioned chain tax instead of sales tax. 
A detailed story of the American 
Federation's chain tax survey ap- 
peared in ADVERTISING AGE of Jan. 25. 


and 


<—c;, 
——$_ 


TIMED TO THE NEWS 


—————__ 


Happy Birrnpay 


F.D.R! 


Best Wishes 
from 


NU-ENAMEL 


the "'paint-it-yourself" 
{ paint that brighten; 
every occasion, 


bs 
' ' 
3 
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New News Appears 
On News Tie-ups 


To the Editor: In the current isgype 
of ADVERTISING AGE I noticed a re. 
production of copy released in At. 
lantic City co-operatively by a group 
of local merchants, a tie-up with the 
Mattson kidnap case. 

Perhaps it would be of interest ty 
your many readers, that we have 
been doing the very same thing ip 
connection with the local advertising 
campaign of Nu-Enamel. 

Enclosed you will find two proofs 
of Nu-Enamel copy, one of which ap 
peared at the time when all Phila. 
delphia newspapers were filled witb 
news stories and pictures of the 
Presidential Inauguration, and _ the 
second is scheduled to appear Jan. 30, 
the birthday of President Roosevelt 

ALBERT SCHWARTZ, 


Philadelphia, Pa. 


This NEW brochure 
tells the COMPLETE 
story of WDRC and the 
RICH Connecticut mar- 
ket 


it covers. If you 


have not received 4 
copy, write for it at 
once. 


“THE ADVERTISING TEST STATION 
IN THE ADVERTISING TEST CITY 


The Schwartz Advertising Agency, | 


a a Ee Ae, See wer ch 4 ets oa Te: wg , ae be a. “as ae 1-28 r gee abate LRAT? et AS geet eee Ao Le ie ae ce We ae oe eee Bye Spe \ Near o-= Ee Me c +f ee OER Oa bo 3 ? a. eo ee ¢ Bee RL sal ee eR hy 
ip | re eee Tee Safa nr re a Eee ee Se A ee en | 
aie: tse e s . P See i, t . “ pee eS Sy ae oP ot nee = ad .s ‘ tok f agai < Re eh “*. — ‘ Mea ~. ies / ial 5 > 7 We ee “ton ¢ E — 

. : ’ f Jd ¥ tee se hi 

f 
bois 

| = a fF F 
é ; Caen, = ; 
i a [t~«C > - 

" =e aaa re f 
Se , 
EY." | ee | 
ee tsts—‘“‘CSR.iUOS~«2#4. eee 
em ee 
is pet 
ol fil CC. | 
- 
Eg | 
| | N . 2 
; | : 
| ILEMIARAEI ; 
, - 
~ ‘ | a 
Pas ii i. ¢ | | 
’ 7 ' | 
sar *% | ] | 
- . ry A 4 | ' 
Es | / A | | | | . 

_ ge SS | | te 
Flees iS. + |) si econo | | ¥2 
~ aS | - } | = , at 
z be : 
ae | R 7 

eae 3 yo 
- = N By 
yay } | : 4 
p eke i | | Exclusive Distributor Ks 
Beek thy Fo oe 
¢ | ®: 
~quhd 
‘ Ye | 4 
<a | 
A 
= La 
a” eel = % 
; ai ‘ if 
ay . . 

— ye 
Pe. i 
af | E, 

Es eae ° ae 
eee ss ie 
] ors C —odasaemaneas ; “4 
a "Woes teaghen bow . 
ae Contec tier Cos } 
“iP ey? Comper 
eee 
eres} f 
ie. = = ——= = = Pe 
are: | — 
2 oe a: LESS SLED LE ELITE ENCE TBR 
ce SEER REERREEEEEEREEEEEREEEEEEEEEEEERE 
ey Se rS rt 
ae t iv 

> alee i 
eh ey i 
Rt ; 
ge 
be j % = 
ae 
Be ‘ . | wor ¢ " , | | 
4 . © ee. ee ‘ Beemer sae 
2 . - we 2} 
i ae a “irae 

Bek eed ae ee 
: eaaes ae " —— 4, a : ie y | 

ios ac a \ “ eS : - 2 3] k 

- LLOYD'S a Se | 

a iat Be Oe et ots an ‘ 

a as Bei i: a 
_ “he | , TUsec 
% : i ; A | 
a "a me 
ES ears 2 
ne ¢ DISTILLERS, INC PSS ) ¥ oe f - _ ha 
at ee ee - 

ae 7 ae / as el 

a «Sy tithe 

ba. aah f, Se : 

3) lust > SI 7] 
‘ Ke iy = ngl 
ge ESS ! h: 
SNe SS cy Y y \ arg 
ee “ SIS £ C 
Bea ey Wav 
Brag = j * te dy ( 
oe ~S 

> ae “bt 0 
feat oa * L h 

es Se , } 

RY Dj 

a ee oe NERY oe lam 

SS 

aa ‘a A Po + th 

ee Bes: 4 

be U 

e = ba n 

[Sa pepe nap He ead en charndpnge epieg par } 

7 pe ————— id de 

= a i 
i 
\ manors wren soa epeecamicaa nah ac 
. i Sa dias an ch ch neha Wie al in 

= : ~ narnia 

5 a fas am j 

ee “ 

& 

: ; : . Be 

i toa 

ae ee HARTFOKD,CONN: 

a ee 

bene oes a 

Wire ee | Ene THE i 

Sis, Sates ; k 

ge os 

oe Vee eu . 

g PAN: iE he ¥ é : : i . Ks ] ee : : rd J ; : Po ae 
PEE a OEE SI ETE ER ORME, “at -ten d pes edt ea ee AE AER ear wee Ep ates Seg gata py Pe ganeay hy Pies ane rales DMN os 3 ae VA : Sor ee - ae RY PER ils, eee 5 eS eae | ee Say eer, es 
<< eS AEE RNE SD. lear, x a ee eee eee ee Cr oe PRINS ge eee ea ea lee aoa Br ney SS ea On Ae aa ea earner ah Nai i Ti Bae re MeN - Oa on om Bye ante d ee Pan ea bag pal ah hey 

BL PL” shea aaallee a i SSA TOE Pane, Sere Cae y tne Mines LR ss URGE Be sia Tey, i MRD Ses jie ty eee as alee meee \ din! ART. Ooty de Uae Se a i eR Ib ay Se Ce ie ita ia ‘be 2 ie a ait a Pat ses gM SR «| ie, Sod 8 an ee eee ey 7 oe 

TN a ee ee a ae ie SHOOT har CeO «ae cs oa. ssa, canine Raters LD. ee Pea aS My ee ag ale te Tae 

Be srs Ns Snore BI Sy eter. ete, ee =| alge = lie het eee Aer, Aulaesbmeiones “Sau Co. aunts i pc eas oa Ea) Ce at gs ant RET g he Ee Spe Bee wr COs TF 2 ie pein ae i vn 

PFS es ais ties . oa r e See aes yi. #3 = gt it Stem ais a pois : my : Bbeig of mag ere =! : mas bes Seah ra oe sat me ae 2 sate. a - e ge Bey A ae a a Va cates - fe Fae ia : ef Byte Ne earns en 

+ ares Pe ic Adm cs yor MT! Jota: 8.) hes aaa ¥P LD yas aoe eel a 8s Saat oe f bee A iia ae eh ee Fe gy faa hab nar : Bl aoe, Sve RS Aes 


February 1, 1937 


wees 
an 


me the roof * 


..and uncovered the DIAMOND MARKET 


ITH a list of American Magazine sub- 

scribers in hand, Credit Men visited 
31 key cities... and, figuratively speaking, 
tused the roof. 

They discovered that eighty-three per 
cnt of The American Magazine readers 
cither own their own homes or live in 
‘ingle dwellings... that most of them have 
charge accounts... which is just another 
Way of saying that they out-buy the aver- 
‘ge man and woman about three to one. 

They found that the majority of the 
Diamond Market are “preferred credit risks 

the kind of people who buy regularly, 

‘ad promptly pay their bills.” 

Unencumbered by a crushing burden of 
Md debt. . the Diamond Market can use 


THE 


current income to buy currently advertised mer- 
chandise. So, their response to advertising 
is broader, less reserved. 


Leaf through the pages of The Ameri- 
can Magazine and you'll see at a glance 
why it attracts the better element in every 
neighborhood. Synthetic “smartness” is ab- 
sent. In its place are stirring articles... lively 
true-to-life fiction ... and interesting and 
useful editorial features. 


The American Magazine, as its name im- 
plies, is the national monthly magazine of 
the better American families. It is their 
buying guide. That’s why it plays such 
an important part in the advertising pro- 
gtams of the nation’s leading advertisers. 


HIGH 
INCOMES 


MEDIUM / 
INCOMES 


CONCENTRATE ON THE DIAMOND MARKET 
.. the heavy buyers of Branded Merchandise 


The American Magazine audience is like a dia- 
mond in shape and value. Extending from top to 
bottom of the national income triangle, it is wide 
in the middle where sales are greatest; tapers 
at the top where there are fewer people; tapers 
at the bottom where selectivity is all-important 
because there is a decreasing market for most 
nationally advertised products. It is a profitable 
market throughout—a concentrated market of 
consumers who buy /free/y and pay promptly. 


American Magazine 


Largest 25¢ General Magazine in the World - Average Circulation More Than 2,100,000 


““ CROWELL PUBLISHING COMPANY, 


250 Park Avenue, New York. Publishers of: COLLIER’S . 


. WOMAN’S HOME COMPANION .. 


THE AMERICAN MAGAZINE .. THE COUNTRY HOME 


Copyright 1937, The Crowell Publishing Co. 
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STEVE HANNAGAN 
TELLS ‘INSIDE 
ON PUBLICITY 


No Substitute for Advertising, 
N.Y. Students Told 


New York, Jan. 26.—Steve Hanna- 
gan, the boy from Lafayette, Ind., 
who made good in a big way in the 
big city, took his hair down last 
night and traced for members of an 
advertising course, sponsored by the 
Advertising Club of New York, the 
history of his rise from humble 
Hoosierdom to premier press agent 
and the man who put Miami Beach 
on the map of the world. 

It really wasn’t Mr. Hannagan’s 
fault. But when the instructor, at 
the conclusion of Mr. Hannagan’s 
pertinent observations on press agent- 
ing, threw the meeting open for a 
Q. & A. period, the boys and girls 
composing the class put him on a 
spot. 


Snow Sports Sans Snow 


Mr. Hannagan’s discourse dealt 
with publicity as an aid to advertis 
ing. And he presented numerous 
potent truths in keeping. 

But when the cross examination 
obtained its innings, he also told 
what to do when a snow-sport hotel, 
such as the one just erected by the 
Union Pacific Railroad in Sun Valley, 
Idaho, at least partially on his recom- 
mendation, opens for the first time 
to a full house after national fanfare 
and entirely without snow. 

How Miami Beach, now a winter- 


time mecca of pleasure’ seekers, 
thanks to Mr. Hannagan’s impar- 
tiality toward snow-and-sun = and 


sand-and-sun, was at first so little 
known that he had to hire a galaxy 
ot gorgeous gals to bathe in its lim- 
pid waters, and to play tennis on its 
concrete courts, was also related to 
the spellbound seekers after the in- 
side on advertising practice. 


Took “Second Raters’ Too 


In answer to a question about 
whether publicity could be made to 
serve the cause of a proposition sec- 
ond in its tield, Mr. Hannagan 
pointed out the fact that he took on 
Gene Tunney about the time the 
latter was just another Marine who 
liked to put on the gloves. 

Other experiences of Mr. Hanna 
gan’s in press-agenting everything 
from the Indianapolis 500-mile Memo 
rial Day Speedway 
champs, airlines and the output ol 
movie producers, lent added weight 
to his precepts on pressing for public 
attention, 

“Be Plain Steve” 


classic to sport 


“Don't be Stephen Jerome Hanna 
gan, public 
advised, “Just be plain Steve Hanna 
van, press agent. It’s an honorable 
calling when honorably practiced and 
one in which you have to have a 
substantial background of metropoli 
tan news training if you're going to 
get very far. 

“Tell your story accurately, advan 
tageously, interestingly and _ enter- 
tainingly, and be sure you have a 
story to tell,” stressed the speaker, 
who further admitted that not all 
products can be expected to provide 
constant angles justifying the atten- 
tion of news outlets. 

“Sometimes publicity is needed,” 
declared Mr. Hannagan, “and when it 
is at all indicated, it is needed hadly. 
But don’t get the idea for one mo- 
ment that publicity can 
looked upon as a substitute for 
vertising. 

“Never touch a 
Hannagan’s parting shot 


Kopel Opens Offices 


Henry Kopel, formerly 
dent in charge of art and 
tion of A. W 


relations counsel,” he 


ever be 


phony 


vice-presi 


produc 
Lewin Co., Newark 


agency, has begun an art and produc 
tion service in the Federal Trust 


Newark. 


Bldg., 


Harvard Has Magazine 

The Harvard Graduate School of 
Education last week published a new 
quarterly magazine “presenting in- 
dependent views of America’s fore- 
most educators on all branches and 
problems of their work.” 
to be known as the Harvard Educa 
tional Review, will replace the Har- 
vard Teachers Record, and will be 
larger in size. Prof. Howard E. Wil 
son is editor. 


Varnish Maker Appoints 

Zinn & Meyer, Inc., New York, has 
been appointed to direct advertising 
of the Monroe Sander Corporation, 
Long Island City, N. Y., maker of 
varnish, lacquer, enamel and paint. 
Direct mail and business papers will 
be used. 


he wasn’t getting any place. He had no 
say,—no income of his own. Then he read 
in Capper’s Farmer how Wesley Scott and 
his father had gone into partnership. The 
article explained that Capper’s Farmer 
. would help any boy and his dad get started 
in the same way. So, Billy Staley told 
his mother about it and together they 
wrote Capper’s Farmer for the plan. 
Helping solve the Youth 
Problem on today’s farm is 
only one phase of The Dy- 
namic Counsellor’s chosen 
work, editorially. Eighteen 
new methods dealing with 


crop production, live stock 


“Meet My Friend.’’—As a result of this unique 


and unselfish editorial policy Capper’s Farmer 
offers manufacturers of reliable products, a clan 
of loyal readers, more than 1,070,601 strong, who 
believe what The Dynamic Counsellor says. It is 


as if you go before this great family introduced 


The paper, 


B-S-H Leading 
Agency Buyer 
of Radio Time 


Chicago, Jan, 28.—Blackett-Sample- 
Hummert, Inc., led for 1936 in pur- 
chase of network time, gross billing 
figures supplied to the agency by the 
three leading networks show. Lord 
& Thomas was runner-up, and J. 
Walter Thompson Company, third. 

Gross billings for network time, 
placed by Blackett-Sample-Hummert, 
Inc., amounted to $6,212,348, divided 
as follows: National Broadcasting 
Company, $4,048,579; Columbia 


pees a ot as Pry 7 : . ; 
ae ZOE Se LSPS. ASRMC REINS gant: Toe i Oe tae Sern ae ee 
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sroadcasting System, $1,963,086; and 
Mutual Broadcasting System, $200,- 
683. 

Ten Leaders Listed 

The next nine agencies, in place- 
ment of gross billings with networks 
during 1936, were as follows: 

Lord & Thomas: total, $5,624,406; 


CBS, $1,080,908; NBC, $4,492,370; 
MBS, $51,128. 
J. Walter Thompson Company: 


total, $5,148,557; CBS, $997,181; NBC, 
$4,151,376. 

N. W. Ayer & Son, Inc.: 
276,155; CBS, $1,822,945; 
453,210. 

Batten, Barton, Durstine & Osborn, 
Inc.: total, $2,740,444; CBS, $2,360,- 
292; NBC, $356,527; MBS, $23,625. 

Benton & Bowles, Inc., total, $2,- 


total, $3,- 
NBC, $1,- 


That Si taley Kid t 


Billy Staley is a good kid. At 17, he did a 
lot to help his dad at farming. But he felt 


homes. 


generously the Capper’s 


“y 


pier, are included in this unique, aggres- 


sive service to a million and more farm 


— : SS 
419,182; CBS, $1,562,135; NBC, gg5- 
047. 

Young and Rubicam, Ine.:  totg; 
$2,334,034; CBS, $499,300; NBC. $] 
745,184; MBS, $89,655. 

Blackman Advertising, Inc.: totg) 
$2,018,344, all on NBC, 

Stack-Goble Advertising Agency 
total, $1,607,818; CBS, $568,427; Npe 
$933,251; MBC, $106,140. 

Erwin, Wasey & Co., Inc.,: total 
$1,591,675; CBS, $410,673; NBC, 3) 
057,286; MBS, $123,716. 

In addition to $6,212,348 spent fo, 
network time, Blackett-Sample-Huy»p 
mert spent $1,810,081 direct wit, 
local stations, with nearest net work 
competitors, the agency said, trajj 
ing in this field by more than $509 
000. 


feeding and poultry management; thou- 
sands of ideas touching upon every 


phase of modern farming; hundreds of 


practices that make the homemaker’s a 
tasks easier and the farm girl’s life hap- ' 7 


Andas proof that the work is productive, 
more than 4,065,769 inquiries relativetonew 
ideas and methods featured in Capper’s 
Farmer, have been received 
to date. And, on the average, 
every Capper’s Farmer sub- 
scriber has used 3.8 of these 
plans and methods and each 
subscriber’s wife has used 


4.1 specific helps. 


and sponsored by a beloved and trusted friend. 
Your message is received and read under the same 
influence of faith and believability as the helpful 
articles in the editorial pages. And the outstanding 


records of Capper’s Farmer advertisers prove how 


Farmer clan responds. 
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Dr. Agha Gives 
Bass Relief to 
New York Forum 


» York, Jan. 26.—The advertis- 
nd Marketing Forum of the Ad- 
-ing Club of New York took a 
into surrealism, dadaism and 
such esoteric subjects Friday 
Dr. M. F. Agha, art director of 
Nast publications, traced for 
vudience of advertising men cer- 
basic similarities between the 
of advertising craftsmen and 
ers who are intent upon giving 
sion to their innermost souls. 


\ 


; 

With the aid of lantern slides, Dr. 
Agha made it clear that a scare ap- 
peal is a scare appeal, whether it is 
a halitosis theme or a mustachioed 
Mona Lisa. 

Pointing out that the general work- 
ing scheme of surrealism is to use 
the right thing in the wrong place, 
the speaker traced the use of eye 
catching, story-telling, bewildering 
devices which have formed the basis 
for many a sound advertising cam- 
paign. 

A case in point, according to Dr 
Agha, is the recent Chesterfield cigar- 
ette advertisement which seemed to 
imply that the young lady pictured 
thereon goes around carrying a harp 
in her pocket. 


who have been secretly disturbed by 
fears that they were slipping men 
tally because of their inability to 
figure out what the young lady with 
the harp was all about, were might- 
ily relieved to learn that others, too, 
have been confounded by the Ches- 
terfield harpist. 


Joins “Movie-Goer” 


Edgar Doob, formerly division 
manager for Truly Warner Stores, 
Detroit, has joined the New York 


sales staff of ‘‘Loew’s Movie-Goer.” 
Starting with the February issue, the 
Loew magazine will be distributed 
through Loew theaters in Baltimore, 
Washington, Bridgeport, New Haven, 
Waterbury, Meriden, Hartford, 
Springfield and Worcester in addition 


Numerous members of the forum, 
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TESTING GROUP 
WILL LIMIT OK 
TO ONE PRODUCT 


Detroit, Jan. 28.—Scientific Re- 
search Institute, established here 
last fall, will concentrate its con- 


sumer goods standards-setting activ- 


ities in four divisions of “home 


merchandise” building materials, 


home appliances, home furnishings 


EYE-CLOSER 


BUT FOR A GOOD NIGHTS SLEEP 
MAY WE SUGGEST 
KAFFEE-HAG COFFEE 


¥ 


&, 
wh 


a 
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Cottee 


New Kellogg's display for Kaffee Hag, 
ties in this effective illustration with 
magazine copy featuring the same picture. 


and grocery products—officials said 
today. 


Meantime, it was disclosed that 
organization activities will engross 
the personnel for several months 


with formal opening of the institute, 
located in the Penobscott Building, 
probably not to take place until 
around September. 

The Institute, as described in 
ADVERTISING AGE of Nov. 2, will em- 
brace in its membership 15 leading 
testing laboratories throughout the 
country and will co-operate with a 
group of national magazines, still 
unannounced, in making available a 
seal of approval to advertisers. 


One Product Only 


Amplifying the program of the In- 
stitute, A. G. Mezrick, executive sec- 
retary, said one product in a 
classification will be set up, after 
exhaustive tests, as the best avail- 
able product. There will probably be 
around 100 classifications. 

In this phase of its work the In- 
stitute’s testing and seal of approval 
will differ from that of the Good 
Housekeeping Institute, or similar 
organizations. With the S. R. I. ap- 
proval given to only one product in 
a field, no “minimum” standard will 
be set in any classification. 

When the Institute completes its 
testing, a booklet will be prepared 
describing the 100-odd products ad- 
judged the superiors in their lines. 
A complete description of the testing 
will be provided, and each set of 
tests will indicate what committee 
of testing experts considered, an- 
alyzed and approved them. 

The committees will include out- 
standing authorities in the particu- 
lar field involved. Their approval 


, will come after the national testing 
|laboratories have examined the 
|products in one field thoroughly, and 
|\drawn their own conclusions. In 
ithis way the Institute hopes to es- 
l tablish itself as a completely un- 
lpiased and thoroughly accurate 
lfsouree of consumer information. 

Paid advertising is scheduled to 
start about the first of September in 
consumer magazines, describing the 
purpose of the Institute and build- 
ing up customer acceptance of Insti- 
tute-hacked products. 


Moulton Heads 
G-F Personnel 


General Foods Sales Co., New York, 
has created a new post of personnel 
manager for both general offices and 
the field forces, which will be occu- 
pied by Richard H. Moulton, Arthur 
C. Unger, vice-president, announced. 

Recently an assistant to Mr. Unger, 
Mr. Moulton, a member of the Dis- 
trict of Columbia bar, joined the 
New York headquarters of General 
Foods in 1929. In 1935 he served as 
chairman of the Board of Employe 
Activities. 


Trips, New York, travel magazine, 
has appointed Gardner Osborn vice 
president in charge of advertising, 
and Joseph Kunzmann Eastern ad- 
vertising manager. 


Snvder ies New Post 


David U. Snyder, formerly with 
Daniel Starch & Staff, has joined 
Kimball, Hubbard & Powel, Inc., New 
York. 
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February 1, 1937 


Nejelski Will 
Launch C.F.A.C. 


Lecture Series 


Chicago, Jan. 28.—‘‘This Business 
of Advertising,” lecture course staged 
weekly under the auspices of the Chi- 
cago Federated Advertising Club in 
the North Reception Hall, 400 W. 
Madison st., starts Monday night, 
Feb. 1, with Leo Nejelski, advertis- 
ing manager of Swift & Co., discuss- 


ing “Why Ad- 
vertisers Adver- 
tise.” 


Feb. 8, Charles 
C. Younggreen, 
executive vice- 
president, 
Reincke - Ellis - 
Younggreen and 
Finn, will talk 
on “The Struc 
ture of the Ad- 
vertising Busl- 
ness.” 

The 


leader of 
the course will 
be Arthur E, 
Tatham, advertising manager, Bauer 
& Black. Each lecture will be fol- 
lowed by a discussion period when 
auestions may be asked the lecturer. 


Leo Nejelski 


Jameson Opens Chicago 
Office; Adds to N. Y. Staff 


Wm. Jameson & Co., Inc., New 
York, producers of ILrish American 
Whiskey, have established divisional 
offices at 75 KE. Wacker Drive, Chi- 
cago. M. P. Jones has been named 
central divisional manager. Claude 
L. Crider is southern divisional man- 
ager, and P. E. Ohlson is western 
divisional manager. 

George H. Grinnell, Jr., has been 
appointed assistant advertising man- 
ager of Wm. Jameson & Co., in the 
New York office. 


Anne Smith Advanced 


McGraw-Hill Publishing Company, 
New York, has named Anne B. Smith 
manager of the Newspaper Service 
Bureau to succeed Blaine Stubblefield 
who has been transferred to the com- 
pany’s Washington, D. C., office. Mrs. 
Smith was with J. Walter Thompson 
Co. before joining McGraw-Hill in 


Liberty Mutual 
Adds Color Spreads 


Liberty Mutual Insurance Com- 
pany, Newark, N. J., is this year 
using the most extensive advertising 
campaign of its history and has 
added four-color spreads in national 
magazines to its schedule. 

Batten, Barton, Durstine & Osborn 
Inc., New York, is the agency. 


ADVERTISING AGE 


BAD TASTE IN 
COSMETICS COPY 


HIT BY POWEL 


Says Intelligence of Con- 


sumer Underestimated 


New York, Jan. Many 
metic advertisers are guilty of bad 
underestimating the 
gence of their markets, and injuring 
all advertising, Harford Powel, ex- 
ecutive vice-president of Kimball, 
Hubbard & Powel, Inc., New York, 
told the New York Board of Trade, 
drug and chemical section, at its 
meeting last week. 

While the cost per inch in national 
magazines ranges from $37 to $207, 
the contents of the space “are the 
kind of thing a lady burns on sight 
if she catches them in your bureau 
drawer,” Mr. Powel asserted in de- 
scribing his difficulties in keeping 
a collection of cosmetic copy clip- 
pings. 
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He cited “monuments of men- 
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compared to 


New York Boston 


\W 


USINESS is very good in Omaha! 
As a matter of fact, the "recov- 
ery gain" of this great market is 


To further substantiate the above 
statement, the Omaha World-Her- 


Chicago 


© 


® 


(Measurement in Agate Lines) 


WORLD-HERALD 


Local Advertising ....... 6,815,844 
National Advertising .... 2,144,366 
Want Ad Advertising..... 1,801,394 


*TOTALS, 1936 .... . 10,761,604 
*TOTALS, 1935 .... 10,183,544 
INCREASES ... 578,060 
‘ Figures do not include advertising in ‘‘This Week" 
orld- Herald . or in the ‘‘American Weekly’’ and 
the Sunday Bee-News. Nor do they include publisher's 


the nation's 


O'MARA & ORMSBEE, Inc. 


National Advertising Representatives 


Atlanta Detroit 


at Duritg 1936 The 
Omaha World-Herald 
GAINED 


17°2 


IN NATIONAL ADVERTISING 
and published 


6] 


OF ALL THE NATIONAL ADVERTISING 
PRINTED IN. THE TWO OMAHA: NEWSPAPERS 


ald's national advertising lineage 
gain is considerably larger than the 
nation's average. 

For nearly complete coverage of 
Nebraska and Western lowa, with 
liberal advertising response as a re- 
ward, the Omaha World-Herald is 
your MUST newspaper. 


December 1936 Net Paid Circulation Averages 


134,715 Daily 


131,292 Sunday 
GAIN 3,423 


GAIN 2,708 


Omaha World-Herald 


‘ 


WORLD-HERALD 
BEE-NEWS LEAD 

4,793,446 2,022,398 
1,013,698 1,130,668 
1,087,562 713,832 
6,894,706 3,866,898 
6,573,350 3,610,194 

321,356 256,704 


magazine, distributed with the Sunday 
Puck Comic Weekly’’ distributed with 
own or affiliated advertising. 


Los Angeles 


San Francisco 


i 
es 


MAKES CAR SALES OVER MIAMI 


Capitalizing on the winter migration, the Ford Motor Company opened this new 


salon, at Miami, January 15. 


It is fashioned after the elaborate displays at 


recent national expositions. 


dacity”’ various advertisements from 
current campaigns. One small ad- 
vertisement was headed ITCH in 
letters a half-inch high. “Are you 
tormented with the itching tortures 
of eczema?” asks the advertiser, and 
promises quick and happy relief 
from a “greaseless” preparation con- 
taining “gentle oils.” 

Another, Mr. Powel mentioned, 
concerned a beauty cream in which 
“negative electricity attracts the 
positively charged impurities deep in 
skin pores.” <A lipstick advertiser 
wrote, “Lips that make men say 
‘Will you?’ These are the lips that 
men long to kiss. Soft, natural lips 

. it becomes a part of your lips, 
not a coating,” 


Says All Copy Suffers 


Mr. Powel’s chamber of horrors 
also included a hair-remover manu- 
facturer whose copy was headed 
“HAIR OFF Faces, Lips, Chin,” 
while the body of text continues, “I 
once had ugly hair on my face and 


chin... Was unloved . .. discour- 
aged. Tried depilatories, waxes, liq- 
uids ... even razors.” Then comes 


the offer of a free book. 

“So long as even a few advertisers 
of cosmetics continue to lie and to 
be disgusting, just so long will the 
whole cosmetic industry suffer,’ Mr. 
Powel said. The “high school stuff” 
will work for one sale, he explained, 
but if the product does not live up 
to the claims made for it, the cus- 
tomers and the advertising are lost. 

“If you want to sell cosmetics to 
the unseen public,” he counseled 
“try to write as you would tell your 
girl or friend about them.” 

Instead of looking for new ideas, 
many cosmetic copy writers copy 
each other, Mr. Powel declared, and 
fail to utilize medical and dermato- 
logical information that would bol- 
ster up good copy. 

The solution lies in using the best 
writers available, Mr. Powel said, 
and urged that cosmetic advertising 
be given to the brightest people in 
agencies and stores, singling out for 
individual mention Paul Cornell, 
Bruce Barton, Margaret Fishback 
and Dorothy Shaver. 


Joins “Restaurateur” 


Briant Sando, former publishing 
director of Modern Packaging and 
Modern Plastics, has become _ pub- 
lisher and one of the owners of Res- 
taurateur & Hotelier, New York. Mr. 
Sando operated the Sando Advertis- 
ing Company in Indianapolis for 
twelve years. 


Swim School Appoints 


The Dalton Swimming School, New 
York, has appointed the Rosette Ad- 
vertising Corporation, New York, as 
advertising counsel. Ellis J. Finch 
is account executive. Newspapers and 
direct mail will be used. 


PROGRESS SLOW 
IN DESCRIPTIVE 
LABELING DRIVE 


Chicago, Jan, 26.—It cost California 
Packing Corporation about $100,00) 
tc change a single label, Henry A 
White, of that company, told the 
home economics conference held to 
day in conjunction with the conven. 
tion of the National Canners As. 
sociation. This high cost, coupled 
with the fears of many canners that 
drastic legislation may force subse. 
quent label changes, has prevented 
general adoption of the descriptive 
labeling plan approved by the indus- 
wy. 

In spite of this, Mr. White pointed 
out, 89 canners have submitted new 
labels for exhibit in the collection 
on view at the Stevens Hotel during 
the convention. 

Another handicap has been the 
difficulty encountered by the associa. 
tion’s technical experts in develop- 
ing terms and definitions which could 
be stated on the label and find con- 
sumer understanding. 


Information for Consumers 

The Del Monte label, among those 
comprised in the exhibit, carries this 
information: 

“This can contains Del Monte very 
small sugar peas. Size of can, No. 2 
Contents, 1 lb., 4 oz. Sieve, No. 2. 
Cups, approximately 21%. Servings, 
4 to 5.” 

Other labels exhibited gave more 
or less the same information in other 
ways. One favorite device is to use 
a label for peas illustrating all of 
the sizes available, indicating that 
contained in the can by a red arrow. 

The exhibit also indicated that use 
of recipes on labels is making head: 
way, a large percentage of the total 
presenting information of this kind 

Trade and consumer demand fo! 
information about the new labeling 
program is so keen that Libby, Mc 
Neil & Libby, Chicago, have created 
a compact and portable display 
called the ‘‘Lug-a-Long” in the form 
of a basket. The exhibit, which i 
being circulated in many foreig? 
countries, as well as the United 
States, includes cans of various sizes 
and the new labels which describé 
their contents. 


Joins Media Records 


W. B. Atchison, formerly with Za 
Advertising System, New York, bh 
joined Media Records, Inc. New York 
as sales manager for general maégé 
zines. 


In the Central West 


| Those who are interested in timely news 
| of business, finance and industry read 


| Chicago Fournal of Commerce 
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iu is not surprising that The Post, in 1936, carried more food 
advertising than any other magazine — with one exception 
..- The Ladies’ Home Journal, another Curtis publication! 


And, when you compare this Post picture with the field of 
competitive weekly magazines, you find this: In 1936, The 
Post’s revenue from food advertising alone was 368% of the 


total for all others — and approximately ten times that of the ees 
runner-up. 


Also, in practically every other important classification of 
advertising The Post led by a wide margin. And, as you know, 
the total 1936 advertising revenue of The Post was more than 
the total for all other weekly magazines combined. 


Advertisers, collectively, seem to find The Post their most 
profitable market place. 


THE SATURDAY . 
EVENING POST ) 


‘AN AMERICAN INSTITUTION” 
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INDEPENDENCE SQUARE, PHILADELPHIA 
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Bureau Survey 
Shows Canadian 
Oil Copy Outlay 


New York, Jan. 26 
advertising expenditures of petroleum 


Newspaper 
marketers in the Dominion of Canada 
totaled 24 


for publi 


cents per passenger Ca! 
tions covered, according to 
an analysis of newspaper advertising 
and of gasoline and motor oil con 
Dominion, released 
Advertising 
Publish 


tion in the 
today y the Bureau of 
the American Newspapet 


ociation, 


Measures Future Opportunities 


checking past 
sules records and measuring future 
opportunities, the study is an adapta 
tion of similar analyses made by the 
y» 2 S. Advertising 
for petroleum their 
agencies in the 

The analysis, which is broken down 


Chiefly of value for 


Sureau ol 
advertisers and 
United States. 
to show the relationship between 
advertising and the con- 
petroleum = products, 
province bs 
embraced 91.4 
Canadian 


newspaper 
umption of 
month by month and 
province over a year, 
per cent of the total daily 


newspaper circulation. 


CHICAGO TO MARK 
CHARTER GRANT 
WITH BIG SHOW 


Advertising Men to Play 
Prominent Roles 


Chicago, Jan. 28 Celebrating the 
100th 
corporation as a city, 
civic entertainment 
be launched here March 4, 
to attract millions of vistors to Chi- 
cago in 1937. 

The celebration will be called “Chi- 
Charter Jubilee.” John Me- 
former president of Marshall 


anniversary of Chicago's in- 
a seven months’ 
festival of will 


in a move 


cago's 
Kinlay, 
Field & Co., is chairman of the ex- 
ecutive and general committee, ap- 
pointed by Mayor Edward F. Kelley 
and the City Council. 


Three objectives outlined for the 


TO THE WINNER 


H. G. Spaulding (right) Alameda Times- 


Star publisher, receives the Lord 


& 


Thomas cup for best community service 


isco 


annual 


from John Whedon, San Franc 

agency manager, at the California News- 

paper Publishers Association 
conclave. 


tural and 
the city; 


spiritual 


Jubilee are stimulation of trade, com- | visitors. 


in Chicago; the 
upon the cul- 


merce, and industry 
placing of emphasis 


A pageant of 
the Chicago Stadium will mark 


significance 
and attracting throngs 


of 
of 


the city’s history at 


the 


Biggest Issue 


EVELYN. CRANE 
ee gare 


al. 


r 
1937 more 
wary: \es e 
he Fepr'it ook ceorese 
ages: wistory: edition Februar ° 
vars mbert 
. num 


i, Nad 


so > 7 
; . — ath ne 
ero: A Negro Steey re 
Ka° 


savy SCO Bh | 


February Cover by 


| “Throughout 1937 we intend not only to keep this thought of larger farm 


income in mind in the preparation of our routine articles, but we shall 
publish each month in 1937 a 


discussion on some especially significant 


| and important source of more cash for the farmer and his wife.’ 

Tithe of a February Feature Article and Three 
Others Pointing the Way to Larger Incomes 
| 

“Soy Qo0.000 More from Bett Ouality Cotton’—by Eugene Butler. 
: : 

‘Cows in Place of Surpluses -by Dr. Tait Butler. 
| lo HViomen clda to Farm Incomes 

} Letters from Progressive Farmer Readers 
HH / ran With ( mm by P. O. Dauis. 


Progressive Farmer 


and Southern Ruralist 


Anthony Cucchi 


in Progressive Farmer History Launches 


Program That 
Means Still 
More Farm 
Cash in South 


More 
Per amily in 1937” 


“$500 Income 


From ganuary, 1937 


Farmer 


“Back in 1886 when The 
Progressive Farmer was 
founded,” we fancy we can 
hear many of our readers 
saying, “nobody dreamed of 
most of the modern conveni- 
ences that now make coun- 
try life so much more attrac- 
tive—automobiles, radios, 
telephones, electric lights and 
power, rural refrigeration, 
etc. They are all fine things 
but they all cost money. 
Consequently, to maintain a 
standard of living in keeping 
with today, we must develop 
systems of farming that will 


give us more cash income.” 


It was in recognition of these 
changing conditions that The 
Progressive Farmer years 
ago adopted the slogan, “$500 
More a Year for the Aver- 
age Southern Farm Family.” 
And it is entirely practicable 
to increase the average fam- 
ily’s income this much over 


what it is now. 


Birmingham Raleigh Memphis Dallas 

250 Park Avenue, New York Daily News Bldg., Chicago 

| More than 930,000 A. B. C. Net Paid With 

| Rates Based on a Guarantee of 850,000 

| THE SOUTH'’S LEADING FARM—and—HOME MAGAZINE 


ee. 


opening of the Jubilee March 4. The 
pageant will be broadcast over an 
international radio hook-up. The 
second major event will be an Easter 
Sunday sunrise service in Soldier 
Field. 

Hollywood celebrities will take part 
in an Easter Parade, and a spring 
fashion show will follow at the Coli- 
seum in April. A series of patriotic 
events in May will be climaxed by a 
mammoth Memorial Day parade. 

June will witness a national dance 
championship in Grant Park, elec 
tion of the “American Girl of 1937” 
in a beauty contest, and an aviation 
tournament in Grant Park and 
Soldier Field. 

All business houses in Chicago will 
be urged to tie in with the opening 
of the celebration March 4 with sales 
special displays, special radio pro- 
grams, and the like. Jubilee head- 


quarters have been established at 33 
N. LaSalle st. 


Advertising Men Prominent 


Chicago advertising men will play 
an important part in mapping the 
Jubilee as members of the publicity 
and promotion committee. This com 
mittee includes E. R. Goble, Stack- 
Goble Advertising Agency, as chair- 
man; James M. Cleary, Roche, Wil- 
liams and Cunnyngham, Ince., as vice 
chairman; Fred J. Ashley, Chicago 
Association of Commerce; Max Berns, 
Universal Atlas Cement Company; 
Homer J. Buckley, Buckley, Dement 
& Co.; G. W. Cunningham, Sears 
Roebuck & Co.; and G. Ray Schaeffer, 
Marshall Field & Co. 

Other prominent 


Chicago adver- 


tising and publicity men are mem- 
bers of sub-committees: 
Newspapers and Magazines: chair- 


man, Mr. Cleary; John D, Ames, Chi- 
cago Journal of Commerce; W. S 
Boyd, Curtis Publications; J. C. 
O’Brien, Carson, Pirie Scott & Co.; 
and Mr. Schaeffer. 

Radio: chairman, Mr. Goble; James 


T. Aubrey, Aubrey, Moore & Wallace, 
Inc.; Thorne Donnelley, Reuben H. 
Donnelley Corporation; M. H. Need- 
ham, Needham, Louis & Brorby, Inc.; 
and Mr. Schaeffer. 

Outdoor: chairman, Burr Robbins, 
General Outdoor Advertising Com- 
pany; Dade B. Epstein, Dade B. Ep- 
stein Advertising Agency; R. D. 
French, Outdoor Advertising. Inc.; 
and H. F. Gilhofer, National Outdoor 
Advertising Bureau. 


Hollander Heads Movies 


Movies and Newsreels: chairman. 
W. K. Hollander, Balaban & Katz 
Corporation; G. D. Crain, Jr., ADVER- 
rISING AGE; Victor Kleber, director 
of publicity, City of Chicago; and 
Mr. Aubrey. 

Promotion Literature: chairman, 
Mr. Ashley; Arthur D. White, Swift 
& Co.; Mr. Buckley and Mr. Epstein. 

Business and Industry: chairman, 
Mr. Berns; J. Kenneth Laird, Weco 
Products Company; A. Livingston, 
Illinois Manufacturers Association; 
W. D. Murphy, Sloan Valve Com- 
pany; and Messrs. O’Brien, Ashley. 
Buckley, Cunningham, and White. 

eaiwenis and Communications: 
chairman, Mr. Cunningham; Roger 
W. Birdseye, Atchison, Topeka & 
Santa Fe Railway System; Charles 
R. Custer, Chicago & Northwestern 


Railway; Hal Lytle, Chicago Rapid 
Transit Company; John H. Sweet, 
Traffic World; and Messrs. Living- 


ston and Ashley. 

Speakers and Local Organizations: 
chairman, Mr. Buckley; W. H. Me 
Donnell, Southtown Economist; J. R. 
Ozanna, J. R. Ozanne & Associates; 
and Messrs. Berns and Kleber. 

Community: chairman, Mr. Me- 
Donnell; Hal Crews, Chicago Surface 
Lines; Leo Lerner, Lincoln-Belmont 
John R. Palendech, Foreign 
Advertisers Agency and 
Publicity Service; Leon 
ard Serdiuk, West Side News; and 
W. Z. Tucker, Wieboldt Department 
Stores 

Symbol: chairman, Mr 
Jules Gerding, Stack-( 
ing Agency; Paul M. 
Mr. Schaeffer. 


Boosler: 
Language 
Newspaper 


Berns; 
Advertis- 
Ressinger; and 


rOble 


Chemical Firm Appoints 
The Caleo Chemical Company, 
sound Brook, N. J., has appointed 
Charles W) Hoyt Company, Ine., New 
York. to handle advertising of the 


dvestuffs and intermediates divisions 


GENERAL MOTORS 
1936 LEADER IN 
SPOT RADIO USE 


Chicago, Jan. 21.—-General M: 5 
Corporation was the leading user of 
spot advertising in 1936 on the 
radio stations reporting to Nati 
Advertising Records, according t 
analysis by that organization. 

General Mills, Inc., was in se 
place, while Standard Oil of 
Jersey was third. Bulova W; 
Company came in fourth, while | 
ter & Gamble Company was fifth 

A list of the first 50 leaders in \\s 
of spot radio in 1936, with their ; 
for the year, follows: 


Rank 
18 B. C, Remedy Co. 
4 Bulova Watch Co. 
18 California Fig Syrup Co. 
21 Caldwell, Dr. W. B., Ine. 
153. Carter Medicine Co. 
19 Chrysler Sales Corporation. 
4% Crowell Publishing Co. 
6 Drug Trade Products Co, 
3 Ex-Lax, Inc. 
7 Fels and Co. 
1 Feigenspan 
tian. 
36) )©6Field, Marshall, & Co. 
3 Fischer Baking Co. 
7 Ford Motor Co, 
26 General Baking Co. 
2 General Mills, Ine. 
1 General Motors Corporation. 
Including: 
Buick Motor Co. 
Chevrolet Motor Co. 
Frigidaire Corporation. 
Olds Motor Works 
Pontiac Motor Co. 
29 Gordon Baking Co. 
25 Household Finance Corporation 
12 Ironized Yeast Co. 
23 Kellogg Co. 
19 Kroger Grocery & Baking Co 
9 Lever Bros. 
37 McCann Labs., Alfred W. 
41 Macy, R. H. & Co. 
32. Maryland Pharmacal Co. 
8 Miles Labs., Inc. 
38 Morrell & Co., John 
42. Omega Chemical Co. 
11 Penn Tobacco Co. 
48 Personal Finance Co. 
40 Phillips Petroleum Corporation 
5 Procter & Gamble Co. 
14 Pure Oil Co. 
44 Purity Bakeries Corporation 
47 RCA Mfg. Co., Inc. 
24 Remington-Rand, Inc. 
17 Reid, Murdoch & Co. 
35 Richardson & Robbins Co 
30) =Sheffield Farms Co. 
28 Socony-Vacuum Oil Co. 
39 Standard Oil Co., of Calif. 
3 Standard Oil Co., of N. J. 
45 Sterling Products, Inc. 
22 Texas Co. 
34 Tide Water 
16 Wander Co. 
4¢ Wasey Products Co. 
20 Webster-Eisenlohr, Ine. 
56 Zenith Radio Corporation. 


Brewing Co., C! 


Oil Co. 


‘LITHOGRAPHED 
LETTERHEADS 


at New Low Prices 


Alert buyers in every section of the U. 8 


from experience that it pays to order 
Universal.’ There is not only the direct & 
in price made possible by our ree scale J 
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Attention—Advertisers 
and Advertising Agencies! 
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Dice once was a well-known football player who practiced with 
bags of shot tied to his ankles. On the day of a game he wore specially 
built, lightweight shoes of fine leather. This fellow became All-American, 
made an all-time name for himself. The idea is credited to a late great 
Coach, * It’s a swell story. When we heard it we slapped our softening 
thigh and allowed that a lot of business men unwittingly have been training 
with shot bags for the last several years. * We're among them, all right. 
And now that the diet period is passing, the game is on and there is really 
‘“omething to play for, we looked at our score and got a real shock. * 
For the last four months, our business every month has topped the best 
month any of us ever saw since we have been in the engraving business. 
We are truly humbled by this great tribute which the advertising pro- 


fec M . T . ha 
“sion has paid to us. We are acutely conscious that we cannot afford 


to fail on any job. The confidence you advertising managers, agency pro- 
duction men and art directors have placed in us really puts us “on the 


spot.” * We are anxious to make good and to continue playing at an 


All-American tempo. * The record you fellows have helped us set is the 
envy of the engraving business and you can be sure that we shall continue 


to break our necks to make good. * Many, many sincere thanks again. 


a. a 2 ¢ 
COLLINS, MILLER & HUTCHINGS, ING 


An Engraving House that Likes te Do Business with Advertising Men 


207 NORTH MICHIGAN AVENUE ¢ CHICAGO, ILLINOIS 
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LENGTHEN LIFE 
FOR MEN OF 50, 
SQUIBB’S AIM 


Fights Rising Toll from Med- 
ical Causes 


New York, Jan. 2s. -‘Something 
should be done for the man of fifty,” 
say E. R. Squibb & Sons, in a new 
campaign to fight increasing mor- 
tality among older men from “‘degen- 
erative conditions.” 

Heart disease, kidney disorders, 
high blood pressure, diabetes or hard- 
ening of the arteries took a toll of 
one out of three men 35 years ago, 
while today these causes account for 
two out of three deaths, the company 
points out, urging men of 50 to see 
their doctors regularly, though they 
feel perfectly well. 

The bears no 
Squibb products, and relies on 
good will of older men, and their 
physicians, for any definite return. 
In this campaign, Squibb continues 
a long-standing policy of altruistic 
institutional copy that combines 
social benefit with a boost for the 
medical profession. 

Fortune and Time are carrying the 


copy with 


the 


tie-up 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


TO THE MAN OF 50 


| 

; 

t 

* ; 

ee eeny J 
4 


4, 


CALLING ALL 
MEN OF FIFTY/ 


Unrelated to any of its products, E. R. 

Squibb & Sons are launching a good-will 

campaign to men of 50 and over in a 

drive for better heath among this age 
group. 


copy, placed by William Douglas Mc- 
Adams agency. Medical journals are 
also on the list. 


Photographer Is Model 


Advertisements are bleed pages. 
with half of each page given over to 
a photograph of an older man. Hal 
Phyfe, New York photographer, was 
himself the model for the first adver- 
tisement, headed, “Something should 
be done about the man of fifty.”’ Mr. 
Phyfe admits to 47 years, and there- 
fore, has three more years of grace. 

A portfolio of the entire campaign 
will be given to physicians through- 
out the country. Insurance compa- 
nies, too, are provided information 
on the progress of the program, inas- 
much as they are interested in com- 
batting the five degenerative condi- 
tions. 

The crusade is said to have been 
inspired by a letter written shortly 
before his death by Dr. Lafayette B. 
Mendel, noted medical educator, giv- 
ing an outline of what he thought 
was the principal service that could 
be accomplished by the medical pro- 
fession. 

The copy and illustrations are dis- 
tinguished by restraint and absence 
of any resort to scare-appeals, 


Here's what you seekers 
after Top Hole results 
have long yearned for: 

Direct Pressure Precision 
Mats that invariably get 
no-alibi reproduction on 


newsprint. 


We've got 'em—and— 


You need them if you in- 
upon 
that 


deliver the ultimate in 


sist non-shrinking 


mats invariably 


LEAD MOULDS - 
STEREOTYPES 


ISION! 


PARTRIDGE & ANDERSON 


712 FEDERAL STREET, CHICAGO, TELEPHONE HARRISON 3732 


TENAPLATES «+ 


faithful, clear, deep-bitten 
detail. 

Many international adver- 
tisers —all famous for in- 


sistence upon the unques- 


tioned best — 


Say PBA Direct Pressure 
Precision Mats (from the 
new Tenaplate patterns) 
are the answer to the 
prayers of beleagured Pro- 


duction Managers. 


ELECTROTYPES 
* MATRICES 


R-P ACT EASY 
TO UNDERSTAND, 
ASSERTS MARCH 


More Anti-Trust Laws on Way, 
Canners Hear 


Chicago, Jan, 25.—‘‘The history of 
anti-trust legislation and its enforce- 
ment in the United States contains 
alternating periods of activity and 
rest. Just now we seem to be ap- 
proaching the crest of a wave of 
activity.” 

With this 
Charles H. 
Federal 


significant statement, 
March, member of the 
Trade Commission, opened 


the 30th annual convention of the 
National Canners Association  to- 
day. While the Stevens was con- 


vention headquarters, some _ 15,000 
members overflowed into other hotels 
all over Chicago, virtually monopoliz- 
ing facilities. 

Mr. March, who devoted most of his 

address to the Robinson-Patman Act, 
took the view that the law is “not 
hard to understand,” but said that 
his remarks must not be construed 
as an interpretation. 
“Neither I nor the Commission can 
express an informal opinion concern- 
ing the application of the act to the 
facts of particular cases,” he _ ex- 
plained. “One reason for that policy 
is that the Commission is required 
by statute to exercise the quasi-judi- 
cial function of officially and formally 
deciding specific cases of alleged dis- 
crimination presented to it under the 
procedure specified by the statute.” 


Approve Copeland Bill 


The National Canners Association 
has unofficially approved the Cope- 
land bill, J. Harry Covington, asso- 
ciation counsel, indicated in his ad- 
dress today. At the same time, Judge 
Covington deplored the coupling of 
drugs and food in legislation. 

“It seems likely that the revision 
of the Pure Food and Drug Act pro- 
posed in the last Congress and known 
as the Copeland bill, will be enacted 
into law,” he said. “I have long felt 
that it is unfortunate that foods and 
drugs should be linked in laws regu- 
lating production and distribution 
but there is no chance at this time 
of changing that long standing situa- 
tion. 

“The industry should, therefore, 
simply appreciate that it is our in- 
formed judgment that the Copeland 
bill, in the form it passed the Senate 
at the last session of Congress, is, 
on the whole, acceptable and repre- 
sents a practicable piece of legislation 
which will afford complete protection 
of the public and at the same time 
permit normal operation of bpsiness 
by responsible manufacturers.” 

Ralph O. Dulany, of John H. Du- 
lany & Son, Fruitland, Md., was 
elected president of the association at 
the opening session. 

Mr. March, the Federal Trade Com- 
missioner, was only one of several 
Government dignitaries present at 
the convention of canners and allied 
organizations. Senator Joseph T. 
Robinson, co-author of the Robinson- 
Patman Act, addressed the National 
Food Brokers Association Sunday 
night, predicting that the budget of 
the F, T. C. will be expanded by Con- 
gress to facilitate administration of 
the act. 


Want Act Strengthened 


The food brokers went on record 
as favoring more, rather than less 
power for the F. T. C., on the theory 
that autocracy is better for business 
than a dilatory democracy. A reso- 
lution asked for strengthening of the 
Robinson-Patman Act, though indi- 
vidual brokers freely confessed that 
clarification would help, too. 

In his address before the canners. 
Mr. March traced the history of 
monopoly in the United States. Half 
a century ago, he said, discriminatory 
rebates granted by railroads to a 


selected few made possible the build-! 
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PLANTERS SELL HAWAII TO HAWAIIANS 


CLINIcs 


Babies bora on Hawau's sugar plantations are 
surrounded by the advantages of modern medial | 
science Competent doctors. Fxperienced aurses 1 
Latest techoique in diet, hea { development } 
This essential care starts before birtt z t 4 
H 
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{ HAWAILAN SUGAR PLANTERS ASSOCIATION 


—— 


Depicting the many social advances on the Islands, the Hawaiian Sugar Planters’ 
Association has launched a series of advertisements in newspapers to bring this 
message home to the islanders. 


ing of fabulous fortunes. The passage 
of the Interstate Commerce Act put 
an end to this practice. 

The Sherman Act was 
1890 and during President Wilson’s 
administration more than twenty 
years later, the Federal Trade Com- 
mission came into being. 


passed ip 


March Cites Aim 


the Federal Trade Commis- 
said Mr. March, “President 
Wilson and the Congress created a 
Federal body before which, for the 
first time in our history, monopoly 
was compelled to lay its cards on the 
table and justify its actions before 
trained experts in law and business 

“The aim was to inde- 
pendent and efficient tribunal—tree 
from political control and unham- 
pered by the slow methods of court 
delays and = entanglements. 
thought court procedure slow, 
formal and expensive. They sought 
an effective and thoroughly equipped 
I’ederal administration, whereby the 


“In 
sion,” 


have an 


They 
too 


Federal government would be able to 
cope successfully with its powerful 
adversaries and enforce the anti-trust 
and other laws.” 


Picture of F. T. C. 


Mr. March quoted 
Court of the United States to limit 
the functions of the F. T. C.: 

“The commission is to be non-par- 
tisan; and it must, from the ver 
nature of its duties, act with entire 
impartiality. It is charged with the 
enforcement of no policy except the 
policy of the law. Its duties are nei 
ther political nor executive, but pre 
dominantly quasi-judicial and quasi 
legislative.” 


Multigraphing © Mimeographing 
Addressing and All Mailing Service 
THE LETTER SHOP, INC. 


440 S. Dearborn St., Chicage 
Telephone Wabash 8655-8656 


HY risk accident, 


original. 


ings? Work off copy prints, which means 
R. C. S. copy prints—they're TWINS with the 
64 grades and sizes of paper plus 
scientifically correct lighting for EACH job plus 
specialization insure that. Yet they cost no more. 


loss, of costly retouch- 
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VERCHANDISING 
PAP SHOWN BY 
REVIEW’ STORY 


Jaderwriters’ Laboratories 
Fails to Complete Cycle 


New York, Jan, 28.— Though it is 
supported by contributions from 
manufacturers of electrical goods 
anxious to throw every possible safe- 
guard around their products, Under- 
writers’ Laboratories, Chicago, has 
ignored one logical phase of its work 
—that of forwarding the interests of 
its supporters by revealing signifi- 
cance of its approval to the public. 

This conclusion was forced upon 
advertising experts whose attention 
was directed to the big-scale opera- 
tions of U. L. by an article in the 
current issue of Review of Reviews 
“Making America Safe.” 

“Not long ago, “wrote Webb Wal- 
dron, author of the article, “a friend 
ff mine got a nasty shock from her 


waffle iron. The insulation at the 
hinge had become broken, and her 
hand accidentally came into contact 


with a live wire. She might have 
peen killed. U. L. engineers con- 
sider no device safe if, under any 


ondition, a current in excess of one 
ne-hundredth of an ampere can flow 
from it through the body.” 


Moral Is Drawn 


This is the negative side of the 
story. Advertising men discussing 
the possibilities pointed out that it 
suggests a constructive and positive 
narrative for every waffle iron manu- 
facturer Whose product has received 
the O. K. of Underwriters’ Labora- 
tories. Since a considerable number 
in boast this approval, however, it 

juld seem that the U. L. itself 
the proper point of origin for this 

lvertising, 

Waffle irons are only one of many 
products tested by the Underwriters’ 
Laboratories, probably the largest 

ganization of the kind in the 


untry 


is 


The chances are,’ wrote Mr. Wal- 
“that the oil burner in your 
isement is safe—because of 178,853 
lomestic oil burners produced in 
1435, YL per cent were approved by 
L. In 1918, only one make had 
L. approval. Today, 200 different 
akes are on the accepted list. 
Each burner is run the equivalent 
o) days’ service, started, stopped, 
‘tarted hundreds of times, with spe- 
ittention to the control that 
(ts ot the fuel supply in case of in- 
‘ruption of flame. Should oil con- 
spray into the furnace, 
‘porizing against the hot walls of 
‘ie frebox, and then the flame sud- 
esume, an explosion would be 


nue Pe 
Au 0 


The kind of knowledge that adver- 

‘tg tien believe should be made 

operty is exemplified in this 
‘'rom Mr. Waldron’s story: 


Difference in Matches 


ng ago a Chicago housewife 
‘ match that sputtered and 
ireds of flame about like fire- 
Her dress was burned and 
ralized that a box of matches 
U was a menace. Knowing 
‘he \nderwriters’ Laboratories, 
Sot their list of approved prod- 
. | found that certain matches 


ted. Her grocer was glad 
“8! to stock them.” 
Valdron, perhaps innocently, 


*a with this indictment of the 
Kk of merchandising sense: 
s the sort of thing every- 
‘ld do. In the case of ap 
‘hose makers are all well 
Irtually all are approved. 
“ith lamps, heaters, hair curl- 
2a Various other electrical zadg- 
ure make, it wise to 
e label of approval, or in- 
ing the U. L. list of ap- 
‘ucts, issued free to deal- 
iduals upon request.” 


es 


is 


ADVERTISING AGE 


| 


Bennett & Snow 


Cresson Products Co., New York. 


manufacturer of Car-Skin process 
polish, has appointed Bennett & 
Snow, Inc., Boston. 

Others who named the _ Boston 


agency are Bennett Inc., Cambridge, 
Mass., manufacturer of 
size for the paper industry; 
house Baking Co., Lawrence, Mass.; 
L. G. Prime Co., Boston, importer 
and distributor, and Chase-Shawmut 


More- 


Co., Newburyport, Mass., manufac- 
turer of domestic and commercial 
fuses. 


Furniture Company and 
General Houses Appoint 


General Houses, Ine., Chicago, 
manufacturer of prefabricated houses, 
has appointed Sandmeyer-Mackay- 
Spaulding Co., Chicago, to handle its 
advertising. Business papers, direct 
mail, newspapers and magazines will 
be used. 

The A. A. Laun 
Kiel, Wis., has also 
agency. The company 
business papers, direct 
later, national advertising. 


Form Midport Company 


The Middletown Poster Advertis- 
ing Company, and the _ Tri-States 
Poster Advertising Company, Ince., 
Middletown, N. Y., have become The 
Midport Company. 


Furniture Co.,, 
retained the 
will employ 
mail, and 


Named by Five 


Rosin-Wax | 


Philip ; Morris 
Held ‘Personal’ 
Cigarette Name 


Chicago, Jan. 28. Since “Philip 
| Morris” is a personal, rather than a 
;}coined name, statements appearing 


over that signature are both true and 
important, the cigarette manufacturer 
is telling Chicago smokers on printed 
slips accompanying two-cigarette 
sample packages distributed by pretty 
uniformed girls. 

“Think, some time, will you, about 
cigarette names,” urges the message. 


“What each name represents. Philip 
Morris, for example, is not a syn 
thetic or fancy trade-mark. It is a 


personal name, honored by 88 years 
of cigarette making -—- creating many 
famous brands—but always under the 
name ‘Philip Morris.’ 


Name Is Guarantee 


“So the name itself guarantees in- 
tegrity of statement. But a state- 
ment by Philip Morris must be more 
than merely true. It must be im- 
portant! 

“When Philip Morris announces au 
new kind of mildness, you may count 


on a measurably milder cigarette 


| publisher. 


made by a new formula, definitely 
established by the research of high 
scientific authorities. 

“So please don’t treat carelessly 
our assurance that the new Philip 
Morris mildness is a scientific fact 
Please remember, Philip Morris do 


not claim to cure cough or irritation, 
but they do claim that an added in- 
gredient, a of irritation in 
ordinary cigarettes, is not present in 
Philip Morris. These facts have been 
published in authoritative medical 
journals and accepted eminent 
medical authorities. 

“No other cigarette can 
statement.” 


source 


by 


make this 


Favors Farm Copy 
In his inaugural message, Lewis 
O. Barrows, new governor of Maine, 
recommended the plan of extensively 
advertising Maine farm products 
should be continued. 


Plan Ice Cream Week 

National Ice Cream Week will be 
held April 18-24, the promotion being 
sponsored by IJce Cream Review, 
Milwaukee. 


“ . ” 
Maintenance” Resumes 
Journal of Building Maintenance, 
Detroit, has resumed publication as 
a monthly. Francis B. Crowley is 


B. B. D. & O. to Move 
to Palmolive Building 


The Chicago branch of Batten, 
Barton, Durstine & Osborn will move 
from 221 N. LaSalle to the Palmolive 
Building between Feb. 10 and 15. The 
entire 34th and the west half of the 
33rd floor will be occupied. 

A. E. Aveyard is vice-president in 
charge of the Chicago office. 


Stephens on Own 
George M. Stephens, formerly ad- 


vertising manager of the Citizen- 
Times, Asheville, N. C., has pur- 
chased the commercial printing 


equipment of the Advocate Publish- 
ing Company, Asheville, and estab 
lished the Stephens Press in the 
Gray Gables Bldg., Asheville. 


Flexrock Names Agency 


The Harry P. Bridge Co., Phila- 
delphia, has been appointed to direct 
advertising of the Flexrock Com- 
pany, Philadelphia, maker of Rugged- 
wear resurfacer, Rooflex roof coat- 
ing, and other products. Business 
papers and direct mail will be used. 


Elect Vermillion 


Gifford T. Vermillion, manager of 
the Wisconsin and Upper Michigan 
district, Mutual Life of New York, 
has been elected president of the 
Milwaukee Sales Managers Associa- 
tion. 


‘identify my dealers in _ 


the classified telephone 


book in one city 


© 


ae 


Tuse all the 


* 


And 1 buy this service 


all over 


Flexibility to your company’s distribution needs is one 
valuable feature of this dealer identification plan. The 
minimum use is one directory, maximum over 1000, cover- 
ing almost 20,000 communities in the United States. 

Your local dealers are listed under the trade-mark of 
your product in the ‘yellow pages.’ (See the Trade Mark 
Heading of Duco & Dulux Refinishing reproduced here.) 
Then prospects who read your advertising and who want 
your brand easily find “Where to Buy It.” 

Let us show you proof that this tested plan actually in- 
creases sales...insures your advertising. American Tel. & 
Tel. Co., Trade Mark Service Division, 195 Broad- 
way, New York (EXchange 3-9800) or 311 West 
Washington Street, 


Chicago (OF Ficial 9300). 


the country 


telephone | 


Buy as little or as much ““Where to Buy It” 
Service as your distribution warrants 


ee 


CLASSIFIED TELEPHONE b. 


Automobile Painting 
4 —_— 
an DUGO & DULUX REFINISHING 
Automobile body and : 
7705 fender straightening and | ¢ i]! be 
refinishing. Wreck work ia’. 
7847 @ specialty. All kinds 
of ogy es 
7120 touch-up to complete 
i color jobs. 
@-7727 “WHERE TO BUY IT” 
2-7049 DISTRIBUTOR 
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aes AUTHORIZED REFINISHERS A 
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CAMPAIGN FOR 
ANTHRACITE TO 
RESUME FEB. 1 


New York, Jan. 27.—Interrupted by 


unseasonably warm weather’ the 
newspaper advertising campaign 
launched by Anthracite Industries, 


Inc., last November will resume Feb- 
ruary 1 in 67 cities located in the 
anthracite burning territory north of 
the Mason-Dixon line and east of 
Pittsburgh, 

James P, Duffy, for the past seven 
years advertising manager of the 
Delaware, Lackawanna & Western 
Coal Co., New York, has resigned 
that post to become assistant to the 
president of Anthracite Industries, 
Inc., in charge of advertising and 
merchandising activities. 


Known to Field 


Mr. Duffy, who started his busi- 
ness career as sales promotion man- 
ager of the former Winton Watch 
Company, was later associated with 


Robt. Ingersoll & Bro., Waterbury, 
Conn., Columbia Phonograph Co., 
New York, and Eberhard Faber 


Pencil Co., Brooklyn. 
Represents 85% of Tonnage 


Anthracite Industries, Inc., founded 
last July to consolidate market de- 
velopment efforts of anthracite op- 
erators, now represents 85 per cent 
of all anthracite tonnage, it was an- 
nounced. Aiming to sell the “auto- 
maticity of anthracite’ in competi- 
tion with sponsors of gas and oil 
heating equipment, the group will fix 
no definite advertising appropriation. 

The renewed campaign is scheduled 
to run until June 1 with resumption 
of newspaper activity in the autumn. 


Merchandised to Trade 


A portion of the funds being raised 
is being spent for space in coal, 
heating and plumbing, and air con- 
ditioning trade journals to merchan- 


JOINS CAMPBELL-EWALD 


Myron Harshaw, long-time agency ex- 
ecutive, has joined the Chicago office of 
Campbell-Ewald Co., coming from Erwin, 
Wasey & Co. 


dise the newspaper campaign and for 
17 field men already engaged in 
spreading the “automaticity of an- 
thracite’” gospel throughout anthra- 
cite territory. 

That the advertising carried on by 


Anthracite Industries has already 
stimulated advertising activity on 
the part of stoker manufacturers 


and anthracite dealers was empha- 
sized by Mr. Duffy. Additional money, 
equivalent to 57 per cent of the co- 
operative appropriation, was spent 
for tie-up advertising by these busi- 
nesses not in the operators’ immedi- 
ate fold during the past campaign, 
and resumption of the cooperative 
‘ampaign, according to Mr. Duffy, 
portends a corresponding increase in 
the advertising carried on by various 
allied interests, including coal retail- 
ers and manufacturers of anthracite 
burning equipment. 


Lamp Journal Moves 
Lamp Buyers’ Journal, New York, 
has moved its business and publica- 
tion offices to 230 Fifth ave. 


adds markets 


—instead of 
duplication 


Bon AMI means business when they adver- 


tise—always have. 


Their “big town” magazine list of eleven 
books totals more than 20,700,000 circulation. 


“But not that many homes.” 


Is YOUR list 
as good as 
your distribution? 


you say, “be- 


cause there must be duplication.” 


Plenty. So for an ALL NEW MARKET, virtually 
duplication-free. Bon Ami uses The Household 


Magazine's 1,850,000 circulation in Small Town 


America specifically. 


And if you 


don’t think that’s a smart add to 


the list, you're arguing with a lot of success 


and experience 


Bon Ami and the MeCann- 


Erickson Agency. 


THE 


MAGAZINE 


New York Chicago Detroit 


HOUSEHOLD 


Arthur Capper, Publisher, Topeka, Kansas 


Cleveland San Francisca 


Getting Personal 


Doing a little expert experting, Gov. McKelvie, publisher, The 
Nebraska Farmer, and owner of By The Way Ranch, was one of the 
exhibitors of purebred Hereford bulls at the National Western Live- 
stock Show at Denver last week... . 


Barbara joined the family of Bill Howell, a. e., Lord & Thomas, 


Chicago, Jan. 26, at Passavant hospital. ... 


The advertising division of the United Hospital Campaign, New 
York, got honorable mention for the largest percentage increase in 
number of gifts. The division was headed by Stanley Resor, prexy, and 
Henry C. Flower, Jr., v.-p., J. Walter Thompson Co. . . 


Park Central Hotel was the scene Jan. 23, of the annual supper- 
dance of the Advertising Men’s Post of the American Legion, in honor 
.of Past Commander Theodore P. Seymour. . 


Leonard Hall, Mademoiselle and Mrs. Hall, better known as Alice 
Hughes of the New York American, have adopted a son, age 4.... 


SELLING SESSION IN NOVEL SETTING 


ee 
Oe 
ee Se Sa 


H. W. Roden, vice president, Johnson & Johnson, and president of the affiliate 
Harold H. Clapp, Inc., gives some pointers to his district sales chiefs at the 
recent “business vacation" at Miami Beach, Fla. 

L. M. S. Griffin, traffic department, NBC, New York, is hospitalized 
for a general check-up. ... Julia A. Glenn, recently resigned as director 
of publicity of the Green Point Savings Bank, Brooklyn, sailed Jan. 25 
for a few months’ rest in California and the Hawaiian Islands... 


Paul Patterson, publisher, Baltimore Sun, returned to New York on 
the French liner, Lafayette, completing a 16,000 mile world tour which 
began in October on the Pan American Airways plane Philippine Clip- 
per. He was guest of Juan T. Trippe, air company pres., and joined 
his son, Maclean, in Japan. Together they flew across Asia and Europe 
to Brindisi, Italy... . 


Cleveland Patrick Chase was born at Doctors’ Hospital, New York, 
the son of Mr. and Mrs. Cleveland B. Chase, the proud father being 
head of the commercial film company that bears his name. 


Thanks to Al Rose, WMCA, radio execs of 25 N. Y. agencies now 
have the absolute lowdown on the correct time. The WU boys are 
just finishing up installation of time-by-wire clocks in 25 agency radio 
departments and, in deference to radio department temperaments, the 
clocks in each instance are designed to harmonize with the decor of the 
offices in which they are placed. Special features for use in studio work 
include a red second-sweeping hand for clocking commercials. The fact 
that the call letters and slogan of WMCA sit atop the clock doesn’t hurt 
Al’s feelings a particle... . 


George Pearson, space buyer for J. Walter Thompson Company, 
Chicago, has taken a rose-clad cottage for two on East Delaware street. 
His helpmate there is the former Esther Lundgren, Duluth school 
teacher, who may be able to keep the media director’s nose in his copy- 
book. E. W. Timmerman, advertising manager of Good Housekeeping, 
is said to have played first assistant to Dan Cupid in bringing the two 
together through an innocent introduction. ... 


French Eason, vice-president of L. W. Ramsey Company, Davenport 
agency, presided at the formal opening of the Chicago offices at 230 N. 
ans 


Michigan avenue Jan. 27. Representatives dropping in to felicitate the 
agency boys on their expansion had a pleasant time... . 


Don Thornburgh, West Coast Columbia, v. p., took on another job 
last week, as member of the board of the Los Angeles B. B. B... 


Way over theah, in India this time, Ken R. Dyke sends belated New 
Year's greetings and information his next destination is Afghanistan. . 

Double honors fell to Albert N. Woodhead, director of advertising, 
New York Power and Light Corporation. He was elected a director of 
the Albany Chamber of Commerce and re-elected president of the 
Albany Y. M. C. A. 


Harold E. Smith, g. m.. WOKO-WABY, Albany, is at his winter 
home in Coral Gables, exposing himself to the famed Florida sun and 
recuperating from a recent illness. . . 


Bob Silbar and Ruth Silbar as 
edition, Richard Robert, 8 
Pietersom-Dunlap Assoc- 


The “Silbar Publishing Co.,"’ with 
collaborators, have announced the first 
pounds. Bob is publicity director, Klau-Van 
ates, Inc., Milwaukee. 


Angelica to Sterling 


A. L. Lewis, vice-president of The Angelica Jacket Co., St. Louis, 
Southams Limited, has been elected|has named the Sterling Advertising 
honorary president of the Toronto| Agency, New York, to place adver- 
Graphic Arts Council. tising, which will run chiefly in trade 
acme papers. 


Color Engraver Moves | 

Arthur S. Allen & Associates, color 
engraving, have moved to new studios 
lat 527 Fifth ave., New York. 


“News” Has Birthday 


The Bronr Home News New York, 
celebrated its 30th birthday Jan. 26. 


ee 


SPRING STYLE 


Rompers New 
Style Theme 


for Grownups 


Chicago, Jan. 26.—A definite trenj 
toward more play clothes and 
brighter colors was displayed hey 
yesterday at a style preview of what 
will be shown to 2,000 buyers from 
all over the country at the breakfast 
clinics, a feature of the women: 
children’s and infants’ wear and a 
cessories market, in the Merchandise 
Mart through Feb. 6. 

Rompers are emerging from. th 
nursery, and under the French name: 
of Barboteuse, are combined with a 
halter top for their introduction in 
the women’s wear field. Also a fash 
ion leader for the active sports field 
in a loose man-tailored slack with 2 
boxy overshirt called “Quayaberra 

“Knight” Blue Introduced 

Bright colors are indicated in at 
cessories as well as in prints. Among 
the new shades is a “knight” blu 
a bright blue with a purplish cast 

Selling points of each garment wi! 
be discussed by a guest speaker @ 
each of the clinics, and a genera 
survey of fashion trends will be givel 
by Barbara Cook, stylist of the Mart 


WMCA 


NEW YORK’S 
OWN STATION 
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TELEVISION BY - COFFEE eas ee FETE ‘ Higher R ent on |i, cant feporting any over 


supply. An under-supply of apart- 
é re . ae ’ Downtown Space = exists in 55 per cent of the 

1938 FORN.Y., 
PHILADELPHIA? 


z . Increasing demand for business 
Booms Building space is reflected in higher rent 
Wharton Says Visual Com- 
mercials Imminent 


te 


cane es ters 


we) 


levels in 72 per cent of the cities re- 

porting. Twenty-eight per cent hold 
Chicago, Jan. 28.—Renewed de- to last year's levels, and 13 per cent 

mand for business property is re-|Teport an under-supply of business 

flected in higher rental scales for | property. 

down-town sections of cities in three- a 

fourths of the principal cities of the| Restaurateurs Offer Prize 

country, according to the 28th semi- A feature of National Restaurant 

annual survey of the Real Estate| week this year, to be held May 3 to 

Market, made by the National Asso-|}9 by the National Restaurant Asso- 

ciation of Real Estate Boards, re-| ciation, will be a prize contest for 

leased today. the best individual and the best co- 
Reports from 253 cities show a|operative newspaper advertisements 

steady advance in every phase of the |" by restaurants. 

market, according to the survey. New os i Se 

apartment construction has started Joins Association 

2 to join new home building to counter- Tell Berna has resigned as adver- 

Thomas H. Carens, vice-president in charge of public relations, Edison Electric balance the growing absorption of|tising manager of the screw machine 


as . oh : ‘ali existing residential space, it was|division, National Acme Company, 
Iluminating Co., (right) exhibits honored-guest geniality after the recent cae Cleveland. to become manager of the 


New York, Jan. 29.—Commercial 
television broadcasts in New York, 
probably before the end of this year, | 
are forecast by Don Wharton, asso- 
ciate editor of Scrébner’s, in an | 
article, “Television in America,” in 
the February issue. 

The article, reflecting extensive 
research contacts with American | 


"Electricity Marches On!" pageant, staged for him by the Advertising Club of 


, . ace — = National Machine Tool Builders’ As- 
leaders 1M a - 12 gages ge Boston. And Frank Hatch, vice-president, BBD&O, drains the last drop. The survey shows first post-depres- sociation 
yision, further looks forward to - mane ae See ee sion reports of an advance in prices : 
practically simultaneous commercial | ; a neti . ‘of home sites. Some cities reported 
television broadcasts in Philadelphia, | land in another, is also clearly Joins Conde Nast as much as a 10 per cent rise, and Plans Mattress Copy 
quite likely before the 1937 holiday | sie ~ il aha | Robert Haydon Jones will join the | subdivision lots are selling more|_ L- A. Young Industries of Canada, 
season. 1ose who consider consolidation | Conde Nast Publications, Inc., effec- actively than last year in two-thirds|Ltd., Toronto, has purchased the 


If Philadelphia does get the jump | of astern one meawen net worn, tive March 1, as a member of Mr. of the cities. 

the more populous Chicago it | following development of the former | Nast’s personal staff. Mr. Jones has Pes ee Oe TN Ltd., and through A. J. Deane 
to Buffalo or Pittsburgh and of the| resigned as director of advertising 1 : PP! eee oy 5 Y]& Co. is planning an advertising cam- 
latter as far East as Cleveland, as| and publicity for Doubleday, Doran dwellings is shown in 72 per cent of paign. Name of the mattress will 
& Co., New York. the cities, with only one and one-|not be changed. 


Marshall Ventilated Mattress Com- 
on 
will be, according to the article, be- 
cause Phileo, RCA and Fransworth ‘ ‘ : 
‘jevision researches have been practical within a five-year period | 
centering in the Philadelphia-Cam. | @'e currently rated as incurable op- | = —————————————————————————— eee —— 
jen, N. J., area and because Philco timists. But, it is pointed out, such 
ad RCA sets for the reception of developments seem practical by the, 


i ‘levision broadcasts will in all end of another five years and will 
‘kelinood be produced there. put television up in the front row | 

e with single commercial chain broad- | 
Sponsored by ’38 casts blanketing an area in which) 


live 40,000,000 people who, in turn, 
represent half the nation’s purchas- 
ing power, 


ps Television broadcasts on a spon- 
sored basis are counted fairly prob- 

able for New York and Philadelphia 

trend B® py the end of ’38 with Chicago and Guess Price at $500 
ald Bios Angeles little, if any, behind. 

her BH with stations in these four cities 

what B covering an area that affords 20,000,- 
from #00 pairs of interested eyes, there 
akfast [js the further probability that New 
ment — York and Philadelphia stations will 
nd a MH hy that time be hooked together to 


While no one is yet ready to quote 
prices for television receiving sets, 
there has been talk of $500, a purely 
arbitrary figure, bandied about, per- 
haps to make the actual price a 
pleasant surprise rather than a bit- 
ter disappointment. Deluxe and cus- 


andise make a single program available to ‘angie : : 
we = ve tera tom built jobs will come as high as 
pearly a tenth of the nation. you or anyone wants to go but there 
mn the January, 1940, according to the|- : ee 


may be a hint of average prices for 
the “great mass market” in the 
figure of $450 which is what Lon- 
doners are paying today for tele- 


-name§xcribner forecast, should bring reg- 
with afBular commercial television  broad- 
ion inf%casts from stations in Boston, San 


a fash Francisco, Cleveland, Detroit, Pitts-|¥. 3.0. soonbelen ‘satiamment a 
° P ® iS = & ° ae: 
-s field Bburgh, St. Louis, and Baltimore with = 
with affthe transmitter in the latter city so $300 Is Bottom | / 
berra iied as to blanket Washington, No one, according to the Scribner’s | 


D.C. as we er cities c ; 7 i 
d as well, Other cities counted | iter, foresees anything less than 


i —Aar... 
AIS dost Hinen conte ane Ween ceiver for the coming Christmas 
* blue MBuffalo, Minneapolis, hieatinnls oni time or even the one after that. But 
asl ‘ansas. City ; whatever the cost, it will decline in 
nt ¥ ; keeping with the trend that now 


‘ker a Boom in 1940? sees $60 price tags on radio sets that 
were bringing $350 in the early 


genet] The year 1940 is forecast as the|Coolidge era, compared on a basis EN in air conditioning . knows these men; it has 
© Br Ee year of television if develop: | of appearance, and which can't be i are pushing forward ee YOu ng. ee vita f, ee kept a day-to-day check 
e Ma! ‘nts meanwhile adhere to the} ompared on a performance basis at | into the promise of this on their activities, on their 
=F 'dule indicated. While its ad-|any price. | new industry. They rep- growing pains, on their 
sn poiadhon iecmgsoe eine — Televising of their programs won't resent the liveliest, most G h 0 W | N G | efforts to round out their 

=m nthe 00 “a asportin piece deprive advertisers of the oral ap- demanding group of sell- « lines. In the columns of 

"rea ae agente yds A peal, according to the forecast. The | ing factors in the country this paper that was cre- 

i tc Be ecalagy angy i — television sets =m on Pod today. They’ve broken loose, carrying the ated for them, the manufacturer addresses a 

Siti comaiiieeiiam te aidan tn sg pes a Bievad pogo d upward at the phenomenal rate of group that has the clearest idea of where it 

ging rapidly from a single sta- ge pre x 0% a year. is going, and the liveliest determination to 


in a practical receiving area, and) 
will probably do a better job on the | 
oral side than most of the radio 


They want information, technical and sales. get there. 
They want to know everything they have to 
know to take advantage of the opportunity 


to a network basis. 
ne or more networks on the 


ee A complete marketing service is available to 
slérn seaboard are held practical 


141 on a basis of the present Pig sind gang penFicacning el that drew them irresistibly into this industy. —. who must sell in this dynamic in- 
“look New York hookups may.|nenq for getting their messages over | Because they came from so many industries, ont 
———- then, be reaching Boston and |to the public. they created a problem for the manufacturer. Write on your business letterhead for the 
pooh oe Pe Bi sastaninamisinias How was he to reach latest copy of the monthly 
Dopulous Syracuse, Rochester MacF arland Has B. & O. bie oe solution was The bulletin, “Current Condi- 
‘Buffalo area as well. arr 2g ‘phy, vice-presi- he arenes & AVEO - tions in the Automatic 
dent. Hays Machurlead @'Cocar| MATIC HEAT and AIR MOAR CH 1S SUE Heat and Air Condition- 
; That Midwest Network cago, advises ADVERTISING AGE that CONDITIONING. It and AIR’ CONDITIORING fais wee hl ing Industry.” 
That potential networks on the|the advertising of the Alton Railroad with opportunities for manufacturers to do a 
t coast could sandiy tuti t6 be and the Western division of the selling job—because it will be distributed at 


the Oil Burner and Air Conditioning Exposi- 
: tion in Philadelphia. Interest in all forms of 
Pabse aants ith Chic: that agency. The Eastern part of the equipment will be at a peak during that 
oc. Section, with Chicago|R ¢ ©. account is handled by time. 
““d to Milwaukee in one direc- 


Richard A, Foley Advertising Agency, 
aid ty) Detroit, Toledo and Cleve: | Philadelphia. A LU mM f - o T } 
; r Pm, . ] P 9 nh 3 ut 
Wd | new... timely 
Wer MA) STOCK PHOTOGRAPHS tt’ 
j "ieee, —Cts«éRReady-to-use ‘‘Reserve Ulustra- 
ee : “~& tions’’ submitted 10 days approval 1 


alleled by another network in the Baltimore & Ohio is still handled by 


at 


by mail from world’s largest file. 900 PRAIRIE AVE., CHICAGO 
Cost only $10 each. Model releases 
for advertising use. 


UNDERWOOD & UNDERWOOD 


NEW YORK : CHICAGO DETROIT 
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EXTRA! SURVEY 
SHOWS SPINACH 
KIDS’ FAVORITE 


Federation Finds Preferences 
on Books, Movies 


New York, Jan. 26. Spinach 
ranked high-second only to potatoes 
—as favorite vegetable of boys and 
girls in a Child Preference Survey 
conducted by the Children’s Welfare 
Federation. Questionnaires were 
sent to 217 children’s camps oper- 
ated by 192 member organizations 
of the Federation, and were an- 
swered by children between the ages 
of 6 and 16. 

Celery was third on the girls’ list 
with asparagus, lettuce, beets, tur- 
nips, peas, carrots, lima _ beans, 
string beans and cabbage following. 
Lettuce was the third favorite of the 
boys, asparagus, beets, cabbage, car- 
rots, peas, celery, turnips, lima 
beans and string beans following in 
order. 

Rice flakes were the favorite cereal 
of boys; corn flakes, second, and ouat- 
meal, third. Twelve per cent had no 
favorite. Corn flakes led the list 
among the cereals preferred by the 
girls; farina, second, and whole 
wheat cereal, rice flakes, bran and 
oatmeal following. 


Boys Prefer Mysteries 


Fifty-one per cent of the girls like 
musical pictures; 31 per cent, ro- 
mantic, and 14 per cent dramatic. 
The boys liked mystery pictures 
best, musica] next and 30 per cent 
preferred comedy pictures. 

In the sports field, 40 per cent of 
the girls preferred swimming; 18 
per cent, basketball and 17 per cent, 
tennis. Baseball was first with the 
boys; swimming, next and hockey 
third. 

As to careers, 19 per cent of the 
boys hope to be newspaper men, 17 
per cent want to be aviators, and 11 
per cent, lawyers. Forty-nine per 
cent of the girls want to be private 
secretaries, 13 per cent, actresses, 
and 11 per cent, nurses. 

Agree On Adventure 

Answering the question, 
kind of books do you like best?” 
both boys and girls voted for adven- 
ture first and mystery, second. Sport 


“What 


stories were third among the boys 
and romance was third with the 
girls. 

As the favorite hobbies, 44 per 


cent of the boys collect stamps; 31 
per cent collect autographs and 12 
per cent, junk. Thirty-one per cent 
of the girls had no hobby, while 30 
per cent prefer dancing, and 11 per 
cent like music. 

In answer to the question, “Do you 
play any musical instrument?” 69 
per cent of the boys and 79 per cent 
of the girls answered negatively. 


STOCK PHOTOS 


Thousands of ready - to - use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Write, wire or phone... 


KAUFMANN & FABRY CO, 


425 S. Wabash Avenue ¢@ Chicago 


Telephone Harrison 3135 


CALIFORNIANS HAVE CONVIVIAL SESSION 


Gov. Frank F. Merriam (left) pours complacently while Frank Rospaw, Placentia Courier publisher and retiring president and 
Dorothy Kilgallen, New York Journal, have pleasant words at the annual California Newspaper Publishers Association con- 


“Not Over 50 
Club Headlined 


by Lumbermens 


Chicago, Jan. 28.—Expanding its 
advertising schedule, the Lumber- 
mens Mutual Casualty Company to- 
day has launched its first campaign 
in national magazines other than 
business and professional men’s pub- 
lications. 

The spring drive is built around 
the company’s successful ‘Not Over 
50” Club, designed to reduce death 
on the highways. The club, only a 
year old, has already won 70,000 
members, each pledged to drive not 
more than 50 miles per hour. 

Magazines on the list are Life, The 
National Geographic Magazine, Na- 
tion’s Business, The Saturday Even- 


ing Post, and Time. 
Pictures Parachute Jumper 


One advertisement will picture | 
Roger Don Rae, professional aerial 
performer, making a parachute Jump. 
He is quoted as saying, “Parachute 
jumping is safe, compared to speeding 
on the highway. That’s why I joined 
the ‘Not Over 50’ Club.” Other ad- 
vertisements show a worker 
and diver. 

Copy declares that Lumbermens in- 
sures only careful drivers, and oper- 
ates economically, resulting in a sub- 
stantial saving which makes possible 
the payment of large yearly cash 
dividends to policyholders. 

Red arrow reminders for speedome- 
ters, a safety seal for the rear win- 
dow, a safe driving creed, and a 
booklet, “How Careful Driving May 
Pay You a Dollars and Cents Return” 
are offered in copy. The club also 
publishes a magazine “Red Arrow,” 
for its club members. 

An elaborate direct mail campaign, 
tying in with the national advertis- 
ing copy, has been prepared. In 
addition, newspaper advertisements 
reproducing the magazine illustra- 
tions will be available to agents. 

N. C. Flanagin, assistant secretary, 
is in charge of Lumbermens’ adver- 
tising. Charles Daniel Frey Co. 
handles the account. 


steel 


Maben Promoted 


William J. Maben has been named 
local advertising manager of the 
Washington Post, Washington, D. C. 
He has been with the Post for a year, 
and was previously with the Wash- 
ington Daily News. 


Certificates for S. T. A. 


Certificates of membership, indi- 
vidually inscribed and framed, were 
presented to all members of the So- 
ciety of Typographic Arts, Chicago, 
at a meeting Jan. 14. The certifi- 
cate was executed by Ray F. DaBoll, 
artist and designer. 


Form Milwaukee Firm 

O’Connell-Tromanhauser & Pence 
has been formed in Milwaukee to 
offer sales promotion service to manu- 
facturers on a fee basis. Howard M. 
O'Connell was president of Window 
Facts, Inec.; H. Downer Troman- 


hauser was with Trayton Davis & 


ww ""|Represented Nationally by the HEARST INTERNATIONA! @A0V 


Co., and William A. Pence 
director of Window Facts. 


| 
| 


| 


| 
i ¢ 


vention at San Jose. 


Two For K. H. & P. 


A. Kimbel & Son, New York, resi- 
dential and office architects and deco- 
rators, have appointed Kimball, Hub- 
bard & Powel, Inc., New York, to 
place their advertising. Local news- 
papers will be used. The same agency 
will direct advertising of the Labour- 
dette Importing Corporation, dis- 
tributor of French wines. 


Shoe Association 


Appoints BBD&O 


Batten, Barton, Durstine & Osborn, 
Inc., Chicago, has been appointed ad- 
vertising agent by the National 
Leather and Shoe Finders Associa- 
tion, St. Louis, Mo. 

Robert F. Branch 
ecutive. 


is account ex- 


No Comparative 
Price Copy for 


10 Years by W&D 


Fort Wayne, Ind., Jan. 26.—Takin, 


ee 


a cue from a John Wanamaker ad 


vertisement which ran in a New y, rk 


newspaper recently, Wolf & Dessay, 


local department store, used large 
newspaper space last week to stro, 


that the no-comparative-price Dolic 
instituted by Wanamaker’s 
March is more than 10 years olg x 


far as Wolf & Dessauer are ¢¢, 


cerned. 


Quote Wanamaker Copy 


“Wolf & Dessauer expresses ap 


preciation to 
headlined the 


John Wanamaker 
local 


delphia copy. 
The Wolf & Dessauer 
ment went on to say: 


“Here at W & D’s, there hagy: 
been a comparative price used in our 
advertising in more than 10 yea 


It was our aim to build public e 
fidence and hold it.” 


Now Ja Prance 


ond Sidtina kept Ue 


California is ONE market with TWO main entrance: 


Entering through the San Francisco Examiner you do a clean sales job in ALL 
ot Northern California; entering through Los Angeles Examiner, you repeat fo’ 
And as your BASE BUYS for the entire market, with it 
overwhelming agricultural spread of wealth; its rich suburban towns and citie: 
which surround the major centers like jewels in a golden diadem—you simply us 


Southern California. 


BOTH Examiners. 


one at San Francisco and one at Los Angeles. 


We give you graphic confirmation of these claims herewith: 


pre 


na 


We are happy to advise 


~ 


Satina by Spartan Grocers 


eding year. 
"As we understand that 
Sunday 'Women's Section’ of 


the only advertising on these products has been in 


G. de Staute, head of Spartan Grocers, Ltd., Los Angeles, reports, 


lag: 


r 


advertisemey, 
which went on to quote a portion of 
the Wanamaker copy relating to the 
present absence of comparative price, 
in Wanamaker’s New York and Philg 


advertix. 


r 


you that sales of the General Foods’ Products, La Frat? 
Ltd., showed a gain of 10% for the year 1936 over 


one 


the Los Anqeles Examiner, we feel we are safe in sayin 


that this marked increase can, to a great extent, be attributed to the splendid edve 


tising support 


market." 


your Sunday editions supply throughout the entire Southern Ca 


Iiforn 


And C. S. Pugh, Western States Grocery Co., Northern California wholesalers, writes 


of these same products: 


mating considerably in excess of 10%. 


1¥Y36 our 1/e oT tnese 


suriNna 
1U G 


n inc 


items showed a substantial 


increase epr'ek 


n 


is our information ‘that the only advertising on these products in Northern -? 
fornia was in the ‘Women's Section’ of the San Francisco Sunday Examiner and * 
therefore quite obvious that this advertising should be credited with a larae pat ° 


reasing sales on La France and Satina." 


fo Fucier FY AMINER 


A Famous Newspaper Since 1887 
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Woodbury Signs 


Maggy Rouff to 
‘Style’ Powder 


7 


York, Jan. 27.—Signing of 


New : 
Maggy Rouff, Parisian coutourier, to 
eep the shades of John H. Wood. 
Aw . 

yury, Inc.. Germ Free facial powder 


1 step with the constantly altering 
aan 1. of colors in women’s fash- 
ions is announced by Lennen & 
Mite nell. Inc., the Woodbury agency. 


Further traffic will be obtained by 
woodbury’s from the Rouff contract 
‘hprough the advocacy by Madame 


Rouff of the Woodbury product for 
ise of the mannequins who parade 
the Rouff women’s wear creations in 
ner Paris fashion salon. 

Woodbury advertising on the fa- 
ia] powder is also to feature orig- 


inal Maggy Rouff gowns. Illustra- 
tions, handled in the manner of 
fashion drawings, are being pre- 


cared by Reynaldo Luza, fashion 


artist 


Ramsey for Cherries 


National Red Cherry Association 

has placed its advertising account 
with L. W. Ramsey Company, Chi- 
ago. National Cherry Week will be 
elebrated Feb. 15-22. 


STYLIST 


Maggy Rouff, Parisian coutourier, signed 
with John H. Woodbury, Inc., to "style" 
face powder. 


Cauios Changes Post 


Edward R. Coombes, formerly with 
Railroad Advertising Co., New York, 
has joined Rosette Advertising Cor- 
poration, New York. as an account 
executive. 


GOOD WILL OF 
SCHOOLS VITAL, 
SAY ECONOMISTS 


Urge Advertisers to Make 
Material Instructive 


Chicago, Jan. 26.— How distribu- 
tion of 10,000 booklets to school chil- 
dren of a city of 60,000 reduced the 
seasonal decline in consumption of 
fruit juices from 50.8 to 3 per cent 
was one of many instances cited to 
prove the value of the work of home 
economists at a special conference on 
that subject held as a feature of the 
convention of the National Canners 
Association. 


Educational Material Requested 


Isabel N. Young, home economist 
of the American Can Company, gave 
this example. Others who spoke were 
Lillian B. Storms, economist for Ger- 
ber Products Company, and Virginia 
E. Porter, of Libby, McNeil & Libby. 
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Louis Golan, vice-president, Schenley Products Co., 
and Florida distributors plans of the company to spend $6,200,000 for advertising 
this year at a recent meeting in Jacksonville. 

manager (right) and John Tormey, Lord & Thomas, flank Mr. Golan. 


OUTLINES ae 200, 000 ADVERTISING PLANS FOR 1937 


(center) tells South Carolina 


Jack Sheridan, Schenley Florida 


Fred B. Childs, also of 
Neil & Libby, presided. 

The folders distributed by Ameri- 
can Can Company were solicited by 
the superintendent of schools of the 
city in question, Miss Young said. 
All three of the speakers emphasized 
the fact that educational material is 
never broadcast unless requested. 
Outside of the waste involved, con- 
siderable antagonism is engendered 
where this rule is violated, it was 
emphasized. 


Libby, Me- 


Filling the Breach 


Miss Young said that the recent de- 
pression, during which home eco- 
nomics teachers in schools were un- 
able to secure adequate illustrative 
material, provided a golden oppor- 
tunity for advertisers, many of whom 
profited handsomely by stepping into 
the breach. 

Most of the material they issue 
qualifies for use by schools, Miss 
Young said, in contrast with that pro- 
vided by an enterprising manufac. 
turer of cough syrup, who set the am- 
bitious students to work on a contest 
involving a eulogy of his product. 
Miss Young referred to a manual 
on school material reprinted by the 
Association of National Advertisers 
some time ago, but which, she said, 
was not properly digested by some 
food manufacturers. The _ require- 
ments for educational material for 
use by home economics teachers in 
schools, she said, are that each book: 
let must cover a specific subject and 
each must contain information not 
available in standard text books. 
Abuse of the privilege now ex- 
tended to manufacturers will mean 
closing of this avenue for their pro- 
motion, she warned. 


May Invite Trouble 


“As a matter of fact,” she con- 
tinued, “every board of education in 
the country has adopted a rule that 
advertising material shall not be used 
in the classroom. The rule is admin- 
istered with great laxity, but would 
probably be tightened up sharply if 
inappropriate material is distrib 
uted.” 

American Can Company has been 
highly successful in creating prestige 
for canned foods by cultivation of the 
schools with books written on various 
branches of the subject. <A folder 
designed for history classes gave it a 
legitimate opportunity to describe the 
canning industry of Hawaii at some 
length. 

In a booklet on the history of 
Brazil, Margaret Bourke-White was 
dispatched to that country to make 
the photographs, and 360,000 copies 
of the finished product were dis- 
tributed in three weeks to schools. 

American Can Company’s’ food 
charts, showing the proper diet for 
young athletes, has met favor with 
150,000 coaches and athletic direc- 
tors of schools and colleges. 

Miss Young summarized by saying 
that 105,000 teachers asked for ma- 
terial of American Can Company in 
1936. She estimated that, since each 
had an average of 40 pupils, the pro- 
motion went to more than 4,000,000 
students. 

Miss Young revealed that the con- 
sumer recipe contest sponsored by 


American Can Company last year 
was so popular that it is being re- 
peated. The consumer not only de 
vises the recipe, but must be pre 
pared to demonstrate its production. 
Sectional winners are brought to New 
York for the final “cook off,” and 365,- 
000 persons repaired to Madison 
Square Garden for the 1936 finals. 
The contest will end in March this 
year. 

Dr. Storms, the Gerber home econo- 
mist, said that distrust of canned 
foods for infants has virtually disap- 
peared, both among mothers and the 
medical profession. Her own work 
has been directed to both classes, 
with emphasis directed at the pro- 
fessional men. Salesmen are at a 
distinct disadvantage in attending 
medical conventions, she said, fre 
quently being unable to answer tech- 
nical questions. Not only has Ger- 
ber’s home economics department 
taken over the duty of attending such 
meetings, but it also feeds salesmen 
the proper answers to questions they 
encounter in other quarters. 

Dr. Storms took the position that 
the factual material provided by Ger- 
ber for schools whose classes include 
a course on infant feeding carry a 
definite promotional value, giving 
reasons why rather than broad gen- 
eral statements. 

The home economics department, 
she said in closing, helps her com- 
pany’s advertising agency adjust its 
point of view to that of the house 
wife, while it also profits by discus- 
sing promotion with the advertising 
agency. 

Problem of Recipes 


Miss Porter, a youthful home 
economist who has been with Libby 
MeNeil & Libby for eight years, de- 
voted much of her brief talk to a dis- 
cussion of recipes. The home econo- 
mist is really a branch of the adver- 
tising department, she argued, and 
should assist it in creating good will 
among retailers by creation of re 
cipes which, when displayed there, 
will help them sell related items. 


oe? 
Constructive 
— Informative 
— Profusely 
Illustrated. Your request will 
bring only the book—no sales- 
man. 
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Send me your free book on Porcelain 
‘nameled Signs. 
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Pinkhams Make Plans to 
Retain 50-50 Copy Setup 


(Continued from Page 15) 


garding schedules and copy do not 
imply that the Pinkham faction and 
the Gove faction are in any kind of 
a contest to determine which form 
of advertisement is superior,’ Mr 
Pinkham asserted. 


Seek to Test Copy 


“One of our major desires has been 
to test our field of advertising. After 
studying almost every kind of layout 
and size of copy, I have found that 
for our company, 2-inch advertise- 
ments on three columns are better 
than 2 inches on four columns and 
that 2 inches on 2% columns are in- 
terior to the 4-column size.” 

“It may be surprising but we have 
found that the smaller the copy the 
better the advertisement,” he added, 
“and that advertisements without 
illustrations have been superior to 


WOMEN WHO HOLD 
THEIR MEN 
NEVER LET THEM KNOW 


O matter how much your 
back aches and your nerves 
scream, your husband, because he 
is only a man, can never under- 
stand why you are so hard to Uj 


illustrated advertise 
ments.” 

In some copy a small space was 
devoted to a special offer of Pinkham 
teblets at 25 cents a box, while the 
same package could be purchased in 
cut-price stores for 21 cents. The 
company received a great response 
from newspaper readers who sent in 
quarters for the merchandise offered, 
he said. 


newspaper 


Plan Radio Use 


No radio schedule has been used 
during tenure of the temporary agree- 


ment. After more definite arrange- 
ments regarding advertising appro- 
. 
Basrimone 


{ 
i Lai 


— = 
di 


be used, according to Mr. Pinkham. 
The litigation between the Pink- 
ham faction and the Gove faction 


ARE YOU ONLY A 
THREE-QUARTER WIFE? 


HERE are certain things a 
woman has to put up with and 
be a good sport. 


Men, because they are can 


started when an injunction restrain- 
ing the Goves from interfering with 
the business was procured by the 
Pinkham = group. The Pinkhams 
charged the Goves with violating by- 
laws of the corporation. 

No date has been set for the hand- 
ing down of the final decree, but it 
is not expected to be made before 
March 1. 

Meantime, under the temporary de- 
cision, the Gove faction is confining 
its advertising within the Eastern 
seaboard in an area containing 
61,000,000 people, and a like share of 
the population is being covered by 
the Pinkham group, with their opera- 
tions limited to territory mainly west 
of the Mississippi river. 

The territorial demarcation was 
made for daily newspapers only and 
national magazine or radio advertis- 
ing could be carried on by either 
action. 


Devine Transfers 


to Chicago Office 

James ft. Devine, vice-president, 
J, J. Devine & Associates, Inc., pub- 
lishers’ representatives, has trans- 
ferred to the Chicago office where he 
will take over work formerly handled 
by John E. Rohde, resigned. 

Donald A. Donahue has joined De- 
vine’s New York sales staff. Mr. 
Donahue, tormerly with the Rodney 
EK. Boone organization, and more 
recently merchandising manager of 
the Journal, Syracuse, N. Y., will 
cover the Albany, Rochester, and 
Syracuse territory and some accounts 
in New York City. 


Towler to “Geographic” 
Kugene D. Towler, 
graphic Magazine, New York, has 
been appointed representative for 
Kastern Pennsylvania, Southern New 
Jersey, Delaware, and Maryland. He 


National Geo- 


York City 


will continue to handle some New 
accounts, 


TRY THIS ON YOUR 


_. . Write or Phone for 
one of our Representatives 
—Let us show you samples of work 


we are doing for successful institutions. 


FAITHORN CORPORATION 


- - You'll find it a 
satisfying number 
because it opens 
the quick and sure 
way to the com- 
plete and econom- 
ical handling of 
your production 


requirements. 
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504 Sherman St., Chicago » Wab. 7820 
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PRINTING 


priations have been made, radio will 


MacMANUS ASKS — 
FOR RETURN TO 
BASIC APPEALS 


Gives His Conception of Solid| 
Advertising | 


Detroit, Jan. 28.—Theodore' F., 
MacManus, who recently retired as 
president of MacManus, John & 
Adams, Inc., told ADVERTISING AGE 
this week that the next forward step 
which advertising should take is to 
realize that “the nation is not pop- 
ulated exclusively by half wits.” 
“There has always been a lunatic 
fringe,” said Mr. MacManus. “But 
the assumption implied in much cur- 
rent advertising that we are all gul- 
libles who believe the unbelievable 
and scatter our money with a broad 
grin on our moronic faces and a 
merry quip on our loose lips is a 
bit far fetched.” 

The man whose copy made his- 
tory in the early days of the auto- 
mobile industry also looked askance 
at the current tide of prize contests. 
He believes that such contests make 
the advertiser and his product ob- 
jects of suspicion even while a tem- 
porary flood of orders is being at- 
tracted. 

Said he: ‘“‘A sound business grows 
on its good repute, a product on its 
merit, and not the prizes which it 
offers.” 


Agony of Copywriters 


“A third forward step,” he con- 
tinued, “might well be the elimina- 
tion of tortured overstatement in 
print and on the air—exaggerations 
couched in better language than that 
employed in early gold brick adver- 
tising, but just as false and perni- 
cious. A man does not cease to be a 
liar just because he phrases his 
statements more politely. 

“Still another forward step could 
well be the elimination of the prac- 
tice of elevating minor points of 
difference—as in motor cars—into 
extravagant claims of superiority. 
Two excellent examples of sar ap- 
peal as used by Packard and wuick 
dispense with the desperate en- 
deavor to make a big something out 
of a mechanical nothing.” 

Mr. MacManus told ADVERTISING 
AcE how he came to write’ his 
famous “Penalty of Leadership” ad- 
vertisement, which has stood the 
test of time so well that even today 
it is the standard by which much 
copy is judged. Here is Mr. Mac- 
Manus’s own story of that particular 
aavertisement: 


Genesis of Copy 


“The Penalty of Leadership was 
written in a deliberate and cold 
blooded manner to meet a particular 
emergency. Cadillac had repeatedly 
expressed displeasure at the sales 
tactics of some of their competitors. 
Executives asked whether it was not 
possible to refute what they regard- 
ed as unfair statements without tak- 
ing official notice of them. 

“T realized that if the public could 
be won over to a special partisan- 
ship for Cadillac, the slings and ar- 
rows of competitive criticism would 
be of no avail. 

“The notes for the Penalty of 
Leadership were partially written on 
the back of an envelope while I was 
making my daily trip from Toledo 
to Detroit on an early morning train. 
When I arrived at my office I dic- 
tated the entire advertisement to 
W. J. Mattimore, then my secretary.” 

Mr. MacManus was asked if he 
felt then that the advertisement was 
as enduring a piece of work as it 
turned out to be. 

“No, I did not.” he answered. “T 
experienced the slight glow that 
comes from the consciousness of 
work well done. But T felt that it 
smacked too much of Emerson, 
whose amiable inconclusiveness 
was even then outgrowing, and it 
also sounded suspiciously like Elbert 


ao 


Clients are getting an extra sales boost 
through a new series of window displays 
in WCKY's Cincinnati studios. 


others acclaimed it quickly. 
public responded wildly.” 
Mr. MacManus went on to draw 
conclusions from this lesson. Said 
he: 

“Times without number consum- 
ers have enthusiastically accepted 
advertisements of which the manu- 
facturer and his sales and advertis- 
ing managers were decidedly dubi- 
ous. 

“Thus, the advertisement which 
launched the Chrysler car and Mr. 
Chrysler himself in one paragraph 
in the center of a page of white 
space was furiously questioned by a 
‘council of war’ and unanimously 
condemned by a group of university 
professors as a wanton waste.” 

Mr. MacManus’ explained that 
Walter Chrysler himself had cut the 
Gordian knot by announcing that his 
new company had hired Mr. Mac- 
Manus because he thought I knew 
my business and therefore proposed 
to follow my advice. 

Mr. MacManus was asked whether 
he regards institutional or sales 
copy as the more important. He re- 
plied: 

“Every advertisement should be 
institutional in tone and also sell 
goods—in fact, nothing sells goods 
more swiftly and surely than faith 
in the institution, the product and 
the fairness of the price. Thus a 
motor car of lowest price may have 
just as much right to public con- 
fidence in the integrity of its man- 
ufacture as a motor car of highest 
price. 


Philosophy of Advertising 


“It is of record that advertising 
helped Cadillac earn one kind of rep- 
utation in one field, Hupmobile in 
another, Dodge Brothers in another, 
and Chrysler in another. All of the 
advertising of all of these cars glori- 
fied the institutions which manufac- 
tured them, and all of them sold 
cars while they were glorifying the 


CLUETT, PEABODY 
JUMPED GUN ON 
CONG. PATMAN 


(Continued from Page 14 
went to each of the 125 sal 


me 

who were told to unfold it hee 

their retailers, walking out the front 
aoor if necessary. 

“Mr. Buckingham got these books 


out in 1931 and again in 1932, ang 
they undoubtedly helped to mak 
Cluett, Peabody’s stand against adye, 
tising concessions easier for the re 
tailers to take.” 

Cluett, Peabody were first f; 
in the advertising world by 
of the Arrow collar man, 
the creation of Joseph C. Leyep 
decker. Mr. Leyendecker was cop 
missioned by Charles M. Connolly 
who had come to the advertisiny 
manager’s post after having editeg 
a trade publication for haberdasher: 
to do the virile males who 
Arrows. 


mous 
Virtue 
whi Was 


Wore 


The Ideal Face 

“Mr. Connolly first presented (ly 
ett, Peabody’s hero to the publi 
through The Saturday Evening Post, 
says the Fortune account, “but the 
street car cards were the backbone 
of the collar campaigns. The face of 
the Arrow Collar Man during those 
years subtly reflected the changes jp 
the personal and physical ideals of 
U. S. men and women. 

“For his first model Artist Leyen 
decker used Charles Beach. Late 
Leyendecker models ineluded Nei! 
Hamilton, Jack Mulhall and Brian 
Dunlevy, whose faces subsequent) 
pleased the moving picture public. 

“His face changed, but the Arroy 
Collar Man is still probably the on) 
advertising model that ever receivet 
a sustained flow of fan mail; the let 
ters came in by the thousands, almost 
all of them from lonely girls who fel! 
that if they could only meet him 
their sex lives would be set in order 

With the advent of Arrow shirts 
and the new advertising and mer 
chandising plans, the advertising 
copy changed. Mr. Buckingham didn‘ 
drop Leyendecker right away, bu 
his pictures were too decorative for 
Cluett, Peabody’s new purposes. His 
last Arrow Collar Man appeared it 
1931. 

For Leyendecker Mr. Buckingham 
substituted half a dozen other artists 
and kept stressing the informa! 
degagé note in connection with th 
Arrow shirt. 


Now Wickersham Press 


The name of Daniel Moscow, In 
New York printing house, has bee 


institution. The two need never be|changed to the Wickersham Pres 

and should never be separated.” Ine. 
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stats. 


aper and costs 


too, want ATLASTATS. 


Hubbard! But, to my mild surprise, 


WE WANT MORE “SNAP 
NOW WE GOT IT! 


Art Directors Rave over 
New and Better kind of Photostat 


Don't fail to see this new kind of photostat just recently 
created by ATLAS. It's the ATLASTAT and it reproduces 
more tones and more snap than the best of ordinary photo- 
Records ALL tone values from extreme blacks to 
ure whites and stands out in your comprehensive layouts 
ike real photographs. Made on either MATTE or GLOSSY 

but a few pennies more than photostats. 
Call ATLAS today for comparative samples that prove you: 


ONLY ATLAS MAKES ATLASTAT 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave- 
4 Chicago Locations @ All Phones: FRAnkiin 3470 
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DIONNE -SYRUP 
POURT CASE IS 
NEAR DECISION 


Judge Ponders Testimony in 
$150,000 Damage Suit 


Toronto, Jan. 28.—Was it Crown 
Hive syrup which, mixed with 
milk and water, sustained the flick- 
ering flame of life during the first 
few days on earth of the five Dionne 


or Bee 


sisters? 


A labyrinth of conflicting  testi- 
mony was heard on this point this 
week by the Court of Assizes in the 
$150,000 action brought by Canada 
Starch Company, owner of Crown 
prand, against St. Lawrence Starch 
Company and its advertising agency, 
McConnell, Baxter & Eastman, Ltd., 
charging false advertising and seek- 
ing damages. St. Lawrence Starch 
Company, owner of the Bee Hive 
brand, injured its competitor by its 
widely advertised claim that it was 
this syrup used to nourish the five 
little sisters in their early fight for 
life, its rival alleges. 

While Justice Jeffrey postponed 
determination of the major issue 
until Jan. 30, he dismissed the Canada 
Starch Company’s suit against W. 
H. Alderson, one of the _ original 
guardians of the quints. 


Delay Held Factor 


R. S. Robertson, representing the 
defense, made considerable capital 
of the fact that a considerable period 
of time had elapsed between the ap- 
pearance of the Bee Hive advertising 
containing the claims in behalf of 
the Dionne sisters and the complaint 
f the rival company. Had the suit 
been filed in good faith, he argued, 
mmediate action would have been 
taken by Canada Starch Company to 
register its objections. 

Two star witnesses gave contra: 
dictory testimony. They were Nurse 
Yvonne Leroux and Oliva Dionne. 
sire of the babies. The former testi- 
fied that the infants were given only 
water On their first day on earth, but 
that on the second, they were to be 
fed a mixture of milk, water and 
orn syrup. Unable to find any 
syrup in the house, Miss Leroux 
dered some, which was later de- 
livered in person by Papa Dionne 
Whereupon she opened one of the 
‘wo tins and proceeded to feed the 
\uints in ocecordance with the form- 
lla prescribed by Dr. Dafoe. 


Unfortunately, Miss Leroux was 
inable to recall the name of the 


rand of syrup thus administered to 
the five little sisters. She remem- 
bered only that the tin was adorned 
with a blue label. Her only outstand. 
ig recollection of the incident was 


World's most powerful 
Pocket FLASHLIGHT 


MICRO-LITE 


| N EN FLASH” PREMIUM! 
| Costs Vo More Than a Cigar” 


This powerful tiny flash- 


nt lights the way to 
ig sales and lasting 
geod Has 1,001 
“8s and appeals to 
men, women and chil- 
sren. Can be imprinted 
“) your mame and 
"ede-mark. Micro-Lite 


100°. American made 
; 2 takes standard bat- 
fry and bulb. 


mple 


and catalog of line. 


MICRO-LITE C0 
ENTE CO,, Inc., 36 W. 25th St. N. Y. C. 


| 


NEWSPAPER'S DOOR DEFIES FLOOD 


While Pittsburgh apparently escaped this year's flood crest, the city was prepared. 
Officials examine the special metal barricade at the Pittsburgh Press plant entrance 
on the Boulevard of Allies. 


that the can 
to handle. 

Dionne himself told an altogether 
different story, asserting that he had 
bought a ten-pound tin of Crown 
syrup a week before the birth of 
the babies, and that it was from this 
tin that the initial feeding was made. 
He admitted, as did Dr. Dafoe, that 
Bee Hive syrup was later used. 

Father Dionne also admitted sign- 
ing a contract with the Canada 
Starch Company in May, 1935, giv- 
ing that company the exclusive right 
to advertise that its product had 
always been used by the family. This 
contract, expiring in June, 1937, in- 
volved a payment of $500 and a 
monthly consideration. 

While the Canada Starch Company 
was paying over money to the busi 
nesslike father, however, its rival, 
St. Lawrence Starch Company, was 
concluding similar arrangements 
with Guardian Alderson. Donald 
Coutts, of St. Lawrence Starch Com- 
pany, testified that he had paid $400 
to Mr. Alderson for an endorsement 
ot Bee Hive as the sole syrup used 
in the quints’ early feeding. This 
was in August, 1935, three months 
after Mr. Dionne had signed a sim- 
ilar agreement with Canada Starch 
Company. 

“Mr. Alderson told me,” said Mr. 
Coutts on his second journey to the 
witness stand, “that he had _ per- 
sonal knowledge of the use of Bee 


was exceedingly hard 


|| Hive by the quintuplets.” 


Asked by the opposing attorney 
whether he always insisted upon a 
factual basis for testimonials, he re- 
plied in the affirmative. 


Get Tercentenary Account 


J. Lewis Associates, New York, 
will handle newspaper advertising 
and publicity for the Community 


Dance and Night of Stars, which on 
March 31, will mark the three hun- 
dredth anniversary of the founding 
of Springfield, Mass. 


Merten New President 

William H. Merten has been elected 
president of Strobridge Lithograph- 
ing Co., Cincinnati, succeeding Nel- 
son W. Strobridge, made board chair- 
man. Mr. Merten has been vice- 
president. 


™ 
Agency for Trailer 

Indian Trailer Corporation, Chi- 
cago, has placed its advertising ac- 
count with Ford, Browne & Mathews. 
Chicago, which will direct an exten- 
sive newspaper and magazine cam- 
paign. 


an Statement 
Shows Increase 
in Use of Color 


New York, Jan. 26.—Current in- 


crease of advertising and use of 
color in newspapers are reflected 
today in a statement of Fred L. 


McCarty, president of R. Hoe & Co., 
Inc., manufacturers of newspaper 
and magazine printing presses and 
equipment, which indicates that to- 
tal domestic orders for the first 
quarter of the company’s 1937 fiscal 
year, ended December 31, 1936, are 
$990,000 in excess of those for the 
same quarter a year ago and $1,300,- 
000 in excess of orders for the cor- 
responding period of 1929. 

Totai domestic and foreign unfilled 
orders at the close of 1936 were 
$1,700,000 above those for the same 
date one year before. 


Demand for Color Presses 


“Prospects for the balance of 
1937, on the basis of orders received, 
far exceed recent’ specifications,” 
declared Mr. McCarty. “The com- 
pany is enjoying a record volume of 
sales for all its major products in- 
cluding large newspaper, magazine, 
multi-color, rotogravure and _ offset 
presses. 

“The volume of orders for plate 
making machinery, reels, electric 
automatic tension devices and full 
speed pasters is also gratifying and 
the business of the saw division and 
of the London company continues 
highly satisfactory. 

“While current increases in sales 
and unfilled orders to some extent 
reflect generally restricted  place- 
ment of heavy machinery orders 
during depression years, improve- 
ment in the type of equipment 
offered has aggravated obsolescence 
in existing plants and has thereby 
also contributed to the heavy cur- 
rent volume of replacement orders.” 


Moorman to Moore 


Moorman Mfg. Co., Quincy, II1., has 
appointed Ralph Moore, Ine., St. 
Louis, as its agency. Color pages will 
be used in farm papers for Moorman 
Minerals. 


Montgomery Promoted 


T. D. Montgomery, manager of in- 
dustrial sales for Cutler-Hammer. 
Inc., Milwaukee, has been appointed 
manager of the foreign sales division. 


TWO MILLIONIIN 
SALES FORECAST 
FOR PLANE SHOW 


New York, Jan. 29.— First local 
aviation exhibition since 1930, the 
National Aviation 10-day show 


opened at the Grand Central Palace 
last night with participants predict- 
ing aviation’s best year since 1928. 

A variety of civic groups aided in 
observing the occasion in fitting 
manner. As its means of partici- 
pating in the festivities, the Adver- 
tising Club of New York, at its 
weekly membership luncheon yester- 
day, entertained outstanding figures 
in American aviation including 
Howard Hughes, movie executive, 
who just a few days ago knocked 
some more time off the transconti- 
nental record; Louise Thaden, fa- 
mous woman flyer, and Commander 
Charles E. Rosendahl of lighter-than- 
air circles at Lakewood, N. J. The 
army air force, the U. S. Senate com- 
mittee on aviation and the U. S. 
Aeronautical Chamber of Commerce 
were also represented. 

With the annual boat show, just 
closed, booking in excess of $2,000,- 
000 worth of business, proponents of 
aircraft expect to near and perhaps 
exceed this figure, particularly since 
many exhibitors at the aerial ex- 
position are to feature brand new 
models. 

It was pointed out that 1927 and 
1928, generally hailed as aviation’s 
big years heretofore, attained that 
category because of heavy govern- 
ment plane purchases whereas the 
current buying, keeping some plane 
plants behind on deliveries, is purely 
public in nature with governments 
virtually out of the present market. 


Interest Is Widespread 


Another factor pointed to in sub- 
stantiation of the anticipatory lip 
smacking going on in the airplane 
business is the warm interest dis- 


THE COMPANY'S SIDE 


A MESSAGE TO LUKENS EMPLOYEES AND THEIR FAMILIES 
reReee weeE Be + tO OF CRTRREST FO FOE FEOFLS OF COnreETreR® 


“Sign Up....Or Else....” 


ae 


Evidencing the part advertising is play- 
ing in current labor strifes, Lukens Steel 
Co., Coatesville, used this full page 
newspaper advertisement for a local pub- 
lic statement on union activities. 


played all over the United States 
and even abroad in the New York 
show with air minded citizens from 
almost everywhere flocking to this 
city for the exhibition. 

Attempts to evaluate the prospects 
for the advertising field as a result 
of this wide interest take into con- 
sideration two factors, the present 
strong demand and the competitive 
situation on which the show here is 
expected to shed some light. 


Kiefaber with Stern 


Francis M. Kiefaber has joined the 
sales department of Edward Stern & 
Co., Philadelphia, letterpress and 
aquatone process printing. He was 
formerly with Zabel Brothers Co., 
Inc., and National Process Co., New 
York, 


“American Hebrew” Move 

The business offices of The Ameri- 
can Hebrew, New York, have been 
moved to 48 W. 48th St. 


Agency for Chain 
First National Stores, Boston, have 
placed their advertising account with 


Badger & Browning, Boston, 


Awa 
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aster 


NEW YORK 
230 Park Ave. 


2 . 
eCuavte 


COMPOSER AND ARRANGER 
OF THE MUSICAL TREATMENT OF 


VW) 7 9 
é clvVets 


A JAM HANDY PICTURE 


(now appearing in more first-run theatres than any theatrical 
short in history, excepting “Three Little Pigs’’) 


99 
ands 


A JAM HANDY PICTURE 
(the world’s first complete synchronization of 
orchestral music and factory rhythms) 
AND 
MUSICAL DIRECTOR OF 


Wik 
(CBS outlet in Detroit) 


IS NOW ASSOCIATED WITH 


THE JAM HANDY ORGANIZATION 


Mr. Benavie, who now heads the only industrial 
staff of musical writers and arrangers, is ready to 
make an important contribution to the emotional 
effects and selling power of Jam Handy pictures 


for your commercial purposes. 


JAM HANDY PICTURE SERVICE 


Talking Motion Pictures « Slidefilms « Group Selling « Sales Convent:ons 


DETROIT 
2900 E. Grand Blvd. 


With permanent producing units in HOLLYWOOD 


CHICAGO 
35 E. Wacker Drive 
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38.04 Per Cent 
Is 1936 Advance 


for Rotogravure 


Chicago, Jan. 28.—- With national 
advertisers setting the pace, roto- 


gravure volume for 1936 aggregated 
10,787,124 lines, a gain of 2,973,108, 
or 38.04 per cent over the 7,814,016 
published in 1935, Kimberly-Clark 
Corporation reports. 

National rotogravure lineage in- 
creased from 4,478,477 in 1935 to 6,- 
468,993 in 1936, for a gain of 1,990,516 
lines, or 46.7 per cent. The gain in 
local rotogravure was 982,592, or 29.5 
per cent, the 1936 total being 4,318,- 
131 and that for 1935, 3,335,539 lines 

The December gain in rotogravure 
lineage was 248,189, or 20.3 per cent, 
the total for December, 1936, being 
1,471,387, compared with 1,223,198 
for the corresponding month of 1935 
The gain in national lineage in De- 
cember amounted to 250,938, or 48.2 
per cent, with 771,240 lines running 
in December, 1936, against 520,302 for 
December, 1935. 

Local rotogravure in December 
aggregated 700,147, a decline of 2,749 
lines, or 0.39 per cent, from the 702,- 
896 lines used in December, 1935. 

The total lineage for December, 
1936, was divided between 1,298,344 
for monotone and 173,043 for color 
roto. 


Joins Fawcett, Inc. 


Paul Eshleman has been appointed 
special sales representative for W. J. 
Faweett, Inc., New York bank ad- 
vertising. Mr. Eshleman was for a 
number of years vice-president and 
sales manager of Oceanside Terminal 
Corporation. 


Sloane Moves 


Herman Sloane has joined Metro- 
politan Advertising Company, New 
York, coming from Steurman Adver- 
tising Agency. 


Above, Bas- 
Relief ‘stat No. 3—direct 
reproduction. Below type 
proof used in making it. 


abcde 


—wiell, I’ll be 


eee It's a'stat. No 
long hours of costly re- 
touching—quite an ef- 
fect for snapping up 
charts, window trim, 
sales material—will re- 
produce, too. .. . An- 
other indication of the 
way Rapid makes ‘stats 
serve you. Let us show 
you all our quick, eco- 
nomical 'stat tricks! 


GIANT PRINTS. .’STATS 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbilt 3-3680. 

CLEVELAND, Ninth — Chester Bidg., 

MAIn 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte $977. 


new Rapid 


JOINS MBS 


New member of the Mutual Broadcast- 
ing System Western sales staff, George 


W. Harvey, formerly with WGN, joined 


the network January 25. 


AMOS 'N ANDY 
RENEWED ON 37 
NBC STATIONS 


New York, Jan. 28. 
1, the Pepsodent Company will re- 
new “Amos ‘n’ Andy,” five-a-week 
broadcast, over 37 NBC red network 
stations at the usual hour, 7-7:15 
p. m., EST, with rebroadcast at 11.- 
11:15 p. m., EST for the west. Lord 
& Thomas, Chicago, is the agency. 

American Home Products Com- 
pany’s renewal of “Easy Aces” for 
Anacin will take effect Feb. 2. It 
is heard Tuesday, Wednesday and 
Thursday at 7-7:15 p. m., EST over 
21 NBC blue network stations. Black- 
ett-Sample-Hummert, Inc., New York, 
is the agency. 

The Philip Morris 
also be renewed Feb. 2, 
red network stations at 8-8: 
EST. It is rebroadcast at 11:30-12 
midnight, EST. The agency in charge 
is the Biow Company, Inc., New York. 

Sun Oil Company, Feb. 2 will re- 
new “Lowell Thomas, the Day’s 
News,” heard five times weekly at 
6:45-7 p. m., EST, over 18 NBC blue 
network stations. Roche, Williams & 
Cunnyngham, Inec., Philadelphia, is 
in charge. 


effective Feb. 


‘ 


will 
NBC 
30 p. m., 


program 
over 57 


Renew Merry-Go-Round 


Sterling Products Company's 
Wednesday night hour program will 
be renewed Feb. 3 at 8-9 p. m., EST 
over 21 NBC blue network stations. 
The first half hour is devoted to the 
“Broadway Merry-Go-Round” for Dr. 
Lyons’ Toothpowder, and the second 
is “The Famous Actors’ Guild” for 
Bayer’s Aspirin. Agency for both is 
Blackett-Sample-Hummert, Inc., New 
York, 

The same agency and sponsor 
renew “Waltz Time” on Feb. 5, which 
is heard at 9-9:30 p. m., EST, over 21 
NBC red network stations in the 
interests of Phillips Milk of Mag- 
nesia, 

Lord & Thomas is the agency for 
the “Cities Service Concert,” heard 
Friday nights at 8-9 p. m., EST, using 
13 stations of the NBC Red network. 
It will be renewed Feb. 5. 

The Bayer Company has expanded 
its program for Calirad wafers to 
four major stations of the Mutual 
Broadcasting System. “Get Thin to 
Music” was inaugurated as a test 
program in October, using WGN, Chi- 
cago, and has now added WOR, New- 


will 


ark, CKLW, Detroit, and WAAB, 
Boston. It is heard Monday to Fri- 
day at 11-11:30 a. m., EST. Thomp- 


son-Koch Co., 
in charge. 


New York, is the agency 


Davidson Joins Mathes 


John S. Davidson, formerly with 
National Broadcasting Company, has 


Ma 


Cdvé utisi 


The rates for this department are as follows: 


“Help Wanted” 
charge $1. 

All other classifications (sin 
per in,, $4.75; 4 to 6 in., per in., $4.50 
per in., $4. 00; 13 to 15° in., per in., 


and 


“Situations Wanted,” 
le insertion rates): 
$3.75. 


3@ cents a line, minimum 
% in., 2.75; 1 to 3 in., 
7 to 9 in., per in., $4.25; 10 to 12 in. 

Write for descriptive folder of 


specimen ads and discounts on term insertions. 


HELP WANTED 


LETTERHEADS 


ADVERTISING SALESMAN for estab- 
lished national trade magazine. Com. 
basis plus trav. exp. Genuine oppor- 
tunity for right man. Send full par- 
ticulars first letter. : 
sox 985, ADVERTISING AGE, Chicago 
POSITIONS WANTED—MALE 
AVAILABLE 
MARCH Ist 
An Advertising Salesman with 
an outstanding record of 
achievements in national adver- 


tising field, seeks Chicago con- 
nection with established news- 
paper, magazine or radio 


network. College graduate, age 
34; valuable agency and adver- 
tising contacts. An interview 
may be arranged by writing 
30x 984, ADVERTISING AGE, Chicago 
COPYWRITER, MERCHANDISER 
EDITOR, SALESMAN 
now employed. Wants change, $75 
weekly. Two years ween radio’s big- 
gest agency. Inquir 
Box 977, ADVE RT ISING AGE, Chicago 
ADVERTISING ; SOLICITOR, 15 years’ 
experience trade paper field. Avail- 
able exclusive or part time basis N Y 
and vicinity. Creative, competent. 
Box 983, ADVE RTISING AGE, LN. . Es 


Cc apable display advertising man 
seeks interest in established advertis- 
ing agency. Pacific states preferred. 
Box 982, ADVERTISING AGE, Chicago 
SALESMAN: With exc. exp., indus- 


trious, good refs. seeks de ssirable con. 
30x 981, ADVERTISING AG +E, Chicago 


__ POSITIONS WANTE D—FEM. ALE _ 


ADVERTISING MAKE-UP in one or 
more publications; accurate and neat. 
Full knowledge of cuts, layout, print- 
ing and production. Able to handle 
all correspondence and write sales 
letters. 

Box 966, ADVERTISING AGE, Chicago 


COPY WRITER DESIRES 
position in small agency or adv. dept. 
Qualified for direct mail work—also 
stenographic. College grad. 

DiVersey 4336, Extension 
EFFICIENT SECRETARY | 
personal or business. 2 yrs. college; 
6 yrs. secretarial experience includes 
newspaper advertising and publicity. 
Phone SUNnyside 3547 
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EES 
lf You Want Increased Returns 
fIOM YOUT LELLEES w. be sure to see 
the latest Monroe Portfolio + Specimess 

\\ before ordering new letterheads 


Sent FREE to Lrecutives writing on thew setterhead 
 » Mite ( 4/*% t© orhers) 


\ MONROE LETTERHEADS 
“~ ert AA Huntsville AlaDama 


PHOTO ENGRAVERS 


Up to 10 sq. in. LINE CUTS $1.25 
Advertising Agency Quality 


Overnight Service. Postpaid. Half- 
tones, color plates, electros, mats and 
art work at equally low prices. Com- 
petent, intelligent organization. 


Francis Photo Engraving Co., Inc. 
306 W. 34th St., N. Y. C. 
Chickering’ 4- 4960 


__ MISCELLANEOUS _ 


COSTS LITTLE DOES WONDERS! 
Newest process i. illustrated 
advertising literature, sales manuals, 
dealer helps, price lists, charts, etc. 
Anything clipped from newspapers, 
magazines, ete., can be pasted into 
layout. Cuts unnecessary! 
500 copies (8%x11") $2.63 
Additional 100s 22c. 
Any size supplied. Samples. 
LAUREL PROCESS, 480 Canal St., N.Y. Y. 


PHOTO POST CARDS 
The kind that build good-will and 
bring you business. Don’t fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 

Graphic Arts Phete Service 
3rd & Market Sts., Hamilton, O. 


Ask for Bulletin eof Publishing alee 61 
erties. Harris-Dibble compeny, + 
West 42nd Street, New York 


The Advertising Market Place 
is the only classified advertis- 
ing department of an advertis- 
ing journal of large circulation 
which is built to develop com- 
plete service for the reader and 
maximum results for the adver- 
tiser. Write for folder of speci- 
men ads and special discounts 
for repeat insertions. 

The Advertising Market Place 

Advertising Age, Chicago 


Kodak ae Patent t Suit 
A federal court decision against 
the Eastman Kodak Co., Rochester, 
N. Y., in a patent infringement suit 
brought by the Hill Manufacturing 
Co., Kansas City, has resulted in the 
appointment of a special master to 
hold hearings to determine amount 
of damages. Plaintiffs sought $3,- 
000,000 actual damages and asked 
$9,000,000 under U. S. patent laws. 
The suit involved the use by Kodak 
of an enlarged reproduction of a 
patented gas purging refrigerating 
machine, 


Scripps-Howard Adds Two 

Scripps-Howard Newspapers has 
added two men to the New York 
sales staff of its national advertising 
department. They are Arthur Ardi- 
zon, formerly assistant advertising 
manager, General Electric Company, 
Bridgeport, and William N. Fair, for 


th last eight years with the Cincin- 
nati Times-Star in New York. 
Challenge Canadians 
“Can you do this?” This chal- 
lenge, tied in with illustrations of 


various stunts demanding bodily fit- 
ness, furnishes the theme of the 
1987 Beecham’'s Pills’ campaign in 
Canada. Newspapers, magazines and 
farm publications have been sched- 
uled to carry the copy by A. J. 
Denne & Co., Ltd., Toronto agency. 


Resumes National Copy 

The Easy Washing Machine Com- 
pany, Ltd., Toronto, will resume na- 
tional advertising this year in maga- 


zines, farm and_ business papers. 
Ferres Advertising Service, Hamil- 
ton, is in charge. 


Mavin a CBS 


Charles E. Morin, formerly with 
Package Advertising Corporation, has 
joined the Pacific sales division of 
Columbia Broadcasting System, and 
will be located in San Francisco. He 
was formerly with KJBS and KFRC 


been named head of the radio de- 
partment of J. M. Mathes, Inc., New 
York. 


in San Francisco. 


Magazines F tial 
In Bloomingdale Copy 


Bloomingdale’s, New York depart- 
ment store, in 2-column newspaper 
copy, has invited the public to in- 
spect “Nine Modern Rooms, edited by 
nine of America’s leading magazines 

and Bloomingdale.” 

The rooms and corresponding mag- 
azines, as listed, are: One and a half 
rooms by Esquire; oak library by 
Fortune; living-dining room by Har 
per’s Bazaar; bedroom by Vogue; 
terrace apartment by New York Wo- 
man; good time room by Time; boy’s 
room by Parents’; modern dining 
room by Life; and the room for Miss 
Manhattan by Mademoiselle. 


“Agriculturist” Total 
Included Zone Figures 


Lineage figures for American Agri- 
culturist as reported by ADVERTISING 
AGE in its last issue included zone 
advertising. 

Totals, exclusive of zone advertis- 
ing, are as follows, according to I. W. 
Ingalls, of American Agriculturist: 
1935, 158,954 lines; 1936, 183,710 
lines. 


“<p: . . ” 
Pictorial Review 
Limits Current Rates 
Pictorial Review will no longer 
accept space orders at current rates 
for more than six months in advance 


of the last issue closed, Robert P. 
Davidson, vice-president, said. 
Orders at current rates are now 


acceptable only up to and including 
the issue of September, 1937. 


To National Radiator 


W. B. Montague has been appointed 
advertising and sales promotion man- 


ager of National Radiator Corpora- 
tion, Johnstown, Pa. He was _ for- 
merly sales promotion manager of 


Surface Combustion Corporation, 
ledo, 


To- 
O., and of Delco Appliance Cor- 


Rochester, N. Y. 


poration, 


—<—_= 


Business Paper 
Influence Cited 
to ‘Average’ Man 


Boston, Jan. 26.—How busines; 
papers affect the life of the man op 
the street was brought home to th, 
latter today when WMCA, New York 
and other stations of the Interejty 
network broadcast an address deliy. 
ered by H. Judd Payne, executiye 
vice-president of Associated Businegs 
Papers, Inc., at a meeting of the Bog 
ton Advertising club. 

“The ramifications of the service 
rendered by business papers are 
almost infinite,” Mr. Payne told his 
audience of insiders and outsiders 
“Did your wife come home from her 
hairdresser yesterday with a new 
coiffure? Chances are, her hair. 
dresser obtained his new idea from 
his business paper. Did your last 
new shirt come wrapped in cello 
phane? Chances are, the idea for 
that package sprouted in a business 
paper. 

“Why is it all the houses John 
Smith builds are sold almost before 
the roofs are on? Chances are be 
cause John Smith is following every 
latest wrinkle in home building as 
reported in his business paper—and 
that the architect designing his 
houses is doing the same. 


Make the Difference 


“What’s the reason for the differ. 
ence between those two hardware 
stores on Main street—one with its 
windows always inviting, with its 
stock fresh and bright, attractively 
displayed, the other operating on the 
theory that a little dust doesn’t mat: 
ter and that, if you don’t see what 
you want, you will ask for it? Chances 
are, the up and coming store owner 
takes his business paper seriously 
serving you better—after all, he’ 


just your purchasing agent — and 
making more money because he 
does.” 


Mr. Payne pointed to the fact that 
a curve of the growth of wealth in 
America and another curve showing 
the growth of the American business 
press were parallel to substantiate 
his contention that the primary func: 
tion of business papers—the dissemi: 
nation of new ideas—is being ably 
performed by these journals devoted 
to various means of livelihood. 


\If you need some SILENT SALES- 
MEN to assist in selling your 
product at point of purchase 
choose S AMCO porcelain fused 
into steel SIGNS. 


It is a modern sign with EYE 
APPEAL—Designed by us in ac- 
cordance with your desires und 


is—well, we will guarantee col- 
ors for 15 years. 
Let us know your needs. 


SAMUEL STAMPING 64 
ENAMELING CO. 


516 N. Chas. St., Baltimore, Md 


CENTRAL 
LOCATION 


COMFORT 
SERVICE 


MODERATE 4 = 
COST Sy: 


This fine hotel features every 
advantage at exceptionally low 
cost. Entirely fireproof, witb 
steam heat for chilly nights, 
El Comodoro offers a comfort- 
economy combination that is 
truly rare. 


250 ROOMS my 4 50 witi! BATH 


€L COMODORO 


JOSEPH H. ADAMS, Manaper 


CORNER SW. 2nd. & FIRST St. S$." 4 
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In the January 18 issue ADVERTISING AGE published 


ni the complete list of leading national magazine advertisers 


> th during 1936—including every company which spent 

mat ; 

hee $100,000 or more in magazines during the year. ai 
usly - —— . . 7 
hes In the January 25 issue similar figures on leading users Eo 


of network time, and leading advertisers in the farm press 


wi during 1936 appeared. Likewise, the lineage records of the 50 
= leading newspapers, as well as the 1936 records for maga- 
L. zines, farm papers and radio chains, appeared in these issues. 
— Of course ADVERTISING AGE scooped the advertising 
= press with these important figures, but that is not startling 
sl news—it happens too often. Readers know that ADVER- 
C TISING AGE is The National Newspaper of Advertising in 
x5 more than name, and that whenever there is significant and 
; important merchandising or advertising news to be reported, 


it appears first and often exclusively in ADVERTISING AGE. 


It is this combination of editorial enterprise and the re- 
sources to turn that enterprise into results that has earned 


for ADVERTISING AGE the reader interest of almost 12,500 


| advertising men and women. Readers and advertisers agree 


that there's nothing like it in business journalism. 


IADVERTISING AGE 


- The National Newspaper of Advertising | 
RO NEW YORK * ICHICAGO + LOS ANGELES + SANFRANCISCO - ATLANTA [i 
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PATMAN WOULD 
PROTECT PRICES 


WITH NEW BILL 


Propose to Couple Minimum 


Prices with Trade-Marks 


Washington, 
lation which 


D. C., Jan. 
would place prices in 


the same category with trade-marks 
and accord them equal protection is 


the latest project of Cong. Wright 
Patman, of Texas, co-father of the 
Robinson-Patman anti-price discrimi- 
nation act. 

A preliminary bill drafted by Rep- 
resentative Patman provides that, 
for a fee of $25, the owner of a 
trade-mark may file a complete 
schedule of minimum prices with the 
United States Patent Office. Any in- 
fraction would be actionable at law. 

A unique provision of this bill is 
that it empowers the Federal Trade 
Commission to prevent holders of 
trade-marks from fixing minimum 
prices so high that they will work 
a hardship on consumers. 

Patman has circulated a form let- 
ter to manufacturers and others 
asking for suggestions to be incor- 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and re- 
tailers who sell seed and other horticultural 
and agricultural items to 41,000,000 farmer 
and suburbanite customers. 


We will gladly give you an analysis of this 
field as it applies to your business. 


SEED WORLD 


Published every other Friday 
223 W. Jackson Blvd. Chicago, Ill. 


28.—Legis- 


Retail Activity 
Up 4.2% Over 
Level of 1936 


Chicago, Jan. 29.—Retail newspa- 
per advertising for this year through 
| Jan. 23 is 4.2 per cent ahead of the 
corresponding period of 1936, accord- 
ing to the ADVERTISING AGE Index of 
Retail Activity. 

This Index includes all retail dis- 
play advertising carried by newspa- 
pers in 72 major cities and shows a 
total of 58,380,426 lines for the year 
through Jan. 23, against 56,026,377 
lines for the corresponding period of 
last year, a gain of 2,354,049 lines. 


Week’s Advance 7.3% 


Retail activity appears to be strong, 
despite adverse effect of strikes and 


flood conditions, on business gener- 
ally. For the week ended Jan. 23, 


newspapers in the measured cities 
carried 7.3 per cent more retail dis- 
play advertising than in the corre- 
sponding week of last year. Figures 
for the week ended Jan. 23, 1937, are 
15,565,643 lines against 14,511,481 
lines for the corresponding week of 
1936, a gain of 1,054,162 lines. 

On this page appear tabulations for 
each of the 72 cities used as the basis 
for this index, including figures for 
the current week, and comparative 
figures for the like week in 1936; also 
comparative figures for the year to 
date and for the corresponding 
periods in 1936 and 1935. 

Gain or loss for each weekly period 
so far this year is shown in the table 
following: 


BS ge ee eee —5.8 
January 9......... ic eeerss nese 
WOMMAIT ED gcaccevarcacicsacaes +4.0 
WORUATY BS 66 S65 cde we vavece +4.2 


porated in revisions of his bill. He 
said that such a law will, among 
other ends, effectively stop “loss 
leaders” in trade-marked products; 
raise new revenue of $10,000,000 an- 
nually; require the same price in 
each state, resulting in standardiza- 


tion of prices; protect the good will 


mall 


LEXINGTON WINS 


I’ve stopped at all the 
better New York hotels, 
but give me the Lexington 


I've tried all the better New 
York hotels, but the Lexington 
wins with me. No wonder this 
famous hotel wins new friends 
every day. Its convenience and 
comfort will make you enjoy 
every minute of your visit to 
New York. The service is smooth 
and efficient. And the 801 cheer- 
ful rooms are as low as $3.50 


a day. 


Lexington Features 


Every room with radio and bath. 
3 blocks from Grand Central. 
Near Radio City and smart 
shops. Garage in connection. 
Famous orchestras play nightly 
in the gay Silver Grill. 


HOTEL 


LEXINGTON 


48th STREET at LEXINGTON AVENUE, N. Y. 
Charles E. Rochester, Manager 
National Hotel Management 
Company, Inc. 
Ralph Hitz, President 


associated with the names of own- 
ers of trade-marks. 

The preliminary draft of the new 
bill reads as follows: 

“Any holder who registers a trade- 
mark may at his option and upon 
payment of $25 recording fee, file at 
the Patent Office, a complete sched- 
ule of minimum prices for each 
product carrying such trademarks 
and such schedules, which shall cover 
the minimum prices at which the 
trade marked product can be resold 
by all subsequent handlers of his 
product that trade usage has estab- 
lished in his particular field of dis- 
tribution will be accepted as repre- 
senting a price level below which 
sales would injure the reputation or 
good will of the trademark holder. 

“Any violation of such minimum 
price schedule on goods, wares, or 
merchandise, that are sold in free 
and open competition with other like 
or substitutable products shall be 
regarded as a violation of the trade. 
mark itself, and shall be actionable 
at law just as any other violation. 


Provision on Discounts 


“Any holder of a registered trade- 
mark, who, having filed a minimum 
price schedule, grants or permits, 
the use of special discounts, adver- 
tising allowances, bonuses or spe- 
cial service contributions in cash, 
merchandise or in any other form 
as an inducement to promote the 
sale of the trade-marked product 
shall be understood to have changed 
his prices and must forthwith file 
with the Patent Office a new sched- 
ule incorporating such changes ex- 
pressed at a prorated money value 
!under penalty that a failure to file 
i}such revised schedule within fifteen 
days after any such changes are 
put into effect will estop him from 
defending his trade-mark at law. 

“The Federal Trade Commission 
is hereby empowered and directed 
to prevent holders of trade-marks 
who have filed schedules on their 
merchandise from demanding or re- 
quiring a resale price that is in re- 
straint of trade or which works an 
injury to the consuming public.” 


Index of Retail Activity in 72 Important lI 


Markets 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1937, by Advertising Publications, Inc.) 
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bel f tt by, Pa ' Samuel Benavie, noted compose? @,..... 
6 114 Wives of elong In a test tube. and arranger, has joined Jam Handy @ 
] pera Pictures Service, New York and Chr ‘iio 
Ad ae Cowan & Van Leer cago, as head of its industrial sta! 
ver 1S1ng en F of musical writers. Cope 
Agency Formed aol 
mn ee Cowan & Van Leer, Inc., has been , 

Philadelphia, Jan. 28.—Mrs. Adver-|founded by Harrison J. Cowan, for- New _ Cope 

tising Man—6,114 of her—received a|™erly advertising manager of Dicto- the 

rye I» ‘te ‘. © Ar V< faley- 
valentine this week in the form of a sraph I roducts Co., and Arnold Van ~ 
complimentary copy of the Ladies’ | Lee" formerly with PickfordLasky.| AD WYERTISIN = 
: I : wii 7 er = le Lades | tne, Offices are at 521 Fifth ave., New rab 
Home Journal, whose February cover| york, Bernard Sheridan, formerly 


was devoted to that popular holiday. 

The publication was in most cases 
sent to the home address of the ad- 
vertising man whose wife was singled 
out for special attention and was de- 
livered by a messenger. Some went 
to wifeless advertising men with the 
“Mrs.” omitted. The publication, 
packed in a handsome box, was 
accompanied by a folder, the cover 
of which showed Dan Cupid in the 
act of releasing a bow, with this ex- 
planation: 

“This is, we hope, your first Valen- 
tine in 1937. A bit early, but we're 
living in an advanced age, so we are 
sending you an advance Valentine 
this copy of the February Journal.” 

In the inside pages of the folder, 
the publishers of the Journal ran 
through the various features with 
the recipient, ending with this au 
revoir: 

“If you were a figure-minded man 
you'd grab off a pencil and start 
checking the items that interested 


with Amos Parrish & Co. and Mont- 
gomery Ward & Co., New York, is art 
director and Ross Collins, recently in 
charge of men’s wear advertising for 
R. H. Macy & Co., is a member of the 
copy department. 


Korn Forms Agency 
J. M. Korn & Co., 1528 Walnut St., 
Philadelphia, has been formed by 
former employes of Erwin, Wasey & 
Co. They are J. M. Korn, James B. 
Burns, John L. Devine and Irwin W. 
Solomon. 


Gets Sinden Post 


R. F. Holloway, formerly with 
Libby, McNeill & Libby, Chicago, has | 


joined A. E. Staley Mfg. Co., 
Ill., as advertising 
package de parteeent. 


Hall C hemes 


A. B. Hall, free lance advertising | 
counsel of Boston, 
tising manager of Robertson 


Decatur, | 
manager of the| 


j 
| 


Paper 


Box Company, New York. 


| 
has become adver- i 
' 


OPPORTUNITY: | 


Advertisers and Agencies!—be the 


rec- 


first in your area to use or 


ommend the new ‘motorized bill- 


boards’'—HOOD-O-GRAPHS! 


Convert 
live, moving 
Hood - 


pany cars go 
ing that 


Graph price 


company cars 
sales - getters. 
O-Graph messages 
are seen wherever com 
Advertis- 
“clicks’’—yet 
costs little. a 


Hood 


only $1 
Send for complete de 


tails AT ONCE. 


THE EASTMAN CO. 


213 So. Church St., 
Rockford, Ill. 


into a 


| Be Cope! 


| Oug] 
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TOILET GOODS 
CONTROL BODY 


New York, Jan. 27.—Toilet goods 
sers have moved toward self 


adve! . 

regulation through the establish- 
ment of an advertising advisory 
committee under the Toilet Goods 


,ssociation, it was disclosed today 
im a bulletin to members. 


The committee’s work will come 
ynder the newly-formed Board of 
standards of the association, with 


H. Gregory Thomas, former general 
manager of Guerlain, Inc., as the 
arst director. 

Secretary of the association, 
Charles Welch, and Hugo Mock, its 
general counsel, with. Mr. Thomas 
comprise the personnel of the adver. 
tising advisory committee. 


Have Scientific Committee 


The board of standards program 
also includes a scientific committee, 
composed of scientists representing 
the various branches of the industry, 
as well as a dermatologist and an 
allergical expert. This committee 
remains anonymous to enhance im- 
partiality and liberty of action. 

Under the proposed plan, all copy 
and labels are to be submitted con- 
fidentially to the advertising advis- 
ory committee, for study and sug- 
gestions. The scientific committee 
will be asked to check any scientific 
claims which appear questionable, 
and manufacturers are expected to 
furnish proofs in support oi their 
statements. 

Following an investigation of the 
ingredients in the product, the ad- 
yertising or labels are to be referred 
back to the advertising advisory 
committee to take action considered 
necessary by the executive commit- 

Members of the executive commit- 
tee include A. H. Bergmann, Oxzyn 
Company; Herman Brooks, Coty, 
Inc; Paul Douglas, Bourjois Sales 
Corporation; Charles Pennock, Hud- 
nut Sales Company; Cecil Smith, 


Yardley Company, Ltd., together 
wih Mr. Thomas, Mr. Welch and 
Mr. Mock. 


Follows Proprietary Lead 


This development in the toilet 
goods field is admittedly patterned 
alter the machinery set up by the 
Proprietary Association, which is 
cited in the bulletin for its “splendid 
tecord of success” in control of ad: 
vertising. 

Members are asked to take advan- 
lage of the services offered by the 
Board of Standards, and to urge 
their advertising agencies to submit 
alvertisements and literature for ap- 
Proval well in advance of proposed 
Publication. 


Copeland Adeste New 
Distributor System 


_\0peland Refrigerator Corporation 
“4s completed a reorganization of its 
“aler-distributor system, increasing 
“umber of its retail outlets con- 
“derably, and is about to embark on 
* largest advertising campaign it 
Undertaken in several years. 
, Ugh Baldwin & Strachan, Inc., of 
“°Peland formerly distributed 
Wgh outlets of a refrigeration 
‘Sion of Truscon Steel Co. The 
“pany ias now absorbed the Trus- 
‘Telrigerator selling organization, 
 * to coast distribution has 
Seen completed. 


More for Hawley 


“aWley Advertising Company, New 


k Which has handled United 
"S advertising of Wm. Hollins & 
T's - ’ ° 
‘Orcnto, has added Canadian 
Is also. 
— 


To sell to hotels, use 


Gerotel Monthly 


Published by JOHN WILLY, INC. 
Merchandise Mart, Chicago 


Troy, N. Y., Jan. 28.—Germs 
are made an issue in the used 
car merchandising field for the 
first time by current copy of 
Carhart Motor Company, which, 
in announcing the White Cross 
system of used car hygiene, 
urges readers to “Ask your 
doctor.”” All Carhart used cars 
are treated with live steam, the 
advertising asserts, metal parts 
being wrapped with Cellophane. 


Anson Joins Lowe 


Arthur H. Anson, formerly adver- 
tising director of Monocraft Prod- 
ucts Co., Inc., New York, has been 
appointed head of the advertising 
and sales department of E. S. Lowe 
Company, Inc., New York, manufac- 
turer and importer of novelties, 
games and premiums. 


A. G. M. A. Elects Ross 


Andrew Ross, who served as the 
first president of the Associated 
Grocery Manufacturers of America, 
Inc., New York, has been elected to 
the newly-created position of execu- 
tive vice-president. 


TYDINGS - MILLER 
BILL TARGET OF 
FIERCE ATTACK 


(Continued from Page 1) 
declaration of policy. Manufacturers 
who have not desired to fix minimum 
resale prices heretofore have had the 
protection of the law in their refusal. 
Iz this bill becomes a law, this good 
and sufficient reason for not bowing 
to the will of these ‘pressure’ groups 
will be denied and manufacturers 
who are adverse to resale price main- 
tenance will be subjected to coercion, 
even to the possible extent of suffer- 
ing the penalty of a boycott.” 


Young Against Bill 

Harold Young, Washington repre 
sentative of the N. R. D. G. A., made 
a brief, but ironic argument against 
passage of the bill. 

“Three of four manufacturers of 
nationally advertised tooth paste 
have fixed the retail price at 39 
cents,” said he. “Is this a mere coin- 
cidence or does it illustrate the in. 


evitable result of such a law?” 


Cites United 
Front’s Value 
to Advertisers 


New York, Jan. 29.—Newspapers by 
promoting their medium in a bigger 
Way can render a valuable service 
to national advertisers, William A. 
Thomson, director of the American 
Newspaper Publishers Association, 
Bureau of Advertising, told the Ad- 
vertising and Marketing Forum of 
the Advertising Club of New York 
today. 

Speaking of the current United 
Front movement, designed to pro- 
mote the medium on a wider scale 
than ever attempted, Mr. Thomson 
said: 

“Newspapers are gradually realiz- 
ing that they have had to pay for 
the privilege of individualism. Many 
now see that their difficulty in finding 
common viewpoints has been a 
handicap in further developing gen- 
eral advertising. The United Front 
plan, which has been endorsed in 
principle by the Bureau of Advertis- 
ing of the A. N. P. A., promised to 
be the answer to this problem. 

“From it would come a strongly 


serving the newspapers by serving 
advertisers; promoting newspaper ad- 
vertising through research work that 
would make its operations profitable 
to the advertiser.” 

Mr. Thomson outlined a number of 
research studies that an adequately 
financed newspaper organization 
could undertake. These included a 
Survey of reader-habit, a complete 
study of newspaper copy, sizes and 
schedules, a study of the mechanical 
requirements of newspaper copy, a 
comprehensive study of timeliness 
and localized copy in newspaper cam- 
paigns, and a thorough-going survey 
of the retailer and his attitude 
toward national advertising. 


Comer Expands 


Russell C. Comer Advertising Com- 
pany, Kansas City, has added John C. 
Fehlandt, as copy chief; E. V. Sar- 
gent and Frank A. Baker, Jr., as con- 
tact men, 


Goodrich in Farm Field 

B. F. Goodrich Company, Akron, O., 
is entering the farm field with a line 
of tires for wagons, binders, manure 
spreaders and other farm equipment. 


jetoe Mien 


Wm. L. Diener has joined George 
H. Hartman Company, Chicago, as 


augmented Bureau of Advertising, 


account executive. 
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“Dirty Linen’: 


{ pe purpose of the National Better Business Bureau 
is to provide a means through which business can 
itself correct many of the national advertising and 
selling abuses which might otherwise be left to law 


and legislation. 


Occasionally it becomes necessary for the Bureau 
to refer its files to the proper law-enforcement agency, 
after its own efforts have not succeeded. But in the 
great majority of cases the Bureau gets results by 
friendly suggestion and sound reasoning. 

The Bureau has no enforcing power, yet hundreds 
of cases every year show how national advertisers 
have cooperated with us of their own free will, in 
the correction of practices that were damaging to 
public confidence in advertising. 

You never hear about these cases, because they 
are known only to the Bureau, the complainant, the 
advertiser questioned and his agency, and sometimes 


to a publisher. 


If there’s any 


bring it tous! 


Our facilities, which are available to business and 
the public without charge of any kind, are made 
possible through the voluntary support of business. 
To know more about our widespread service and how 
you might profit by it, send for the free booklet, “How 
You Can Use the National Better Business Bureau.” 


WHO SUPPORTS THE BUREAU?—The National 
Better Business Bureau is a non-profit corporation 
maintained by more than 600 firms which believe 
that business should defend itself against practices 
that destroy public confidence. The Bureau has no 
other source of income. It is supervised by a Board 
of Directors elected by the membership and serving 
without compensation. It is operated by a staff of 
experienced executives who have no other business 


connections. 


National Better Business Bureau, Ine. 
405 Lexington Avenue, New York City 


Please send me a copy of “How You Can Use the National Better Business Bureau” 
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FLOODS UNLOOSE 
VAST MARKETS 
FOR REBUILDING 


(Continued from Page 1) 
burden of production was shifted to 
plants in other cities. 

Flood waters entered the three 
units of the Interstate Department 
Stores system in Huntington, W. 
Va., Louisville, and Paducah, Ky. 
The management expects that re- 
placement buying will more than 
make up present business losses, as 
was its experience after the March, 
1936, flood. 

The plant of Ballard and Ballard 
Co., Louisville, was partially under 
water. User of newspapers and out- 
door posters throughout the South, 
the company cancelled only a small 
portion of its advertising. 

All manufacturing operations of 
the Louisville Textile Co. ceased 
when the flood struck the city. The 
company has 40 pumps working con- 
stantly, and expects to resume pro- 
duction at full blast within 10 days 
after the flood waters subside and 


A. & P. plant in the Louisville area was crippled by onrush of the Ohio river, 
as this view from a United Air Lines plane vividly portrays. 


power is turned on. No advertising 
has been cancelled by the company. 


R. J. Reynolds Tobacco Co. re- 
ported that its Louisville properties 
experienced some damage, but could 
not estimate the amount. Axton- 
Fisher Tobacco Company said that 
the flood did not damage its manu- 
facturing plant at Louisville. All 
tobacco in danger was moved last 
week. The plant was shut down, 


however, because of lack of power. 

The Octagon soap and perfumery 
plant of Colgate & Co. in Louisville 
was flooded. Fire, following explo- 
sions, gutted the plant of the Louis- 
ville Paint and Varnish Co. 

Fire and flood caused damage es- 
timated at close to $500,000 to build- 
ings of Crosley Radio Corporation in 
Cincinnati. Most of the loss is cov- 
ered by insurance. Oil floating on 
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31,918 Copies Daily 
Average Net Paid 
Sept., 


1936, A. B. C. Audit 


Circulation 


ees Pe the Empire 
Ra’ State’s 

aay Lowest Cost 

Major Market 


pene which ranks fourth in per capita retail 
sales among larger New York State cities, has 
within the 4-mile radius of its A. B. C. City Zone more 


than 119,324 consumers. 


The Record Newspapers—Troy’s sole dailies—give 
better than 4-out-of-5 coverage of this great audience, 
reach thousands more in the A. B.C. trade area. 


One-medium blanket coverage at only 10c¢ a line 
makes Troy the Empire State’s lowest cost major 


market. 


THE RECORD Newspapers 


THE TROY RECORD 


Morning 


THE TIMES RECORD 


Evening 


J. A. VIGER — ADVERTISING MANAGER 


the flood waters ignited, and the 
blaze at one time endangered 32 
buildings in the Mill Creek district 
of Cincinnati. 


Fire Destroys Warehouse 


A Crosley warehouse and refrig- 
erator cabinet plant were destroyed 
by the fire, and water damaged the 
main plant. The company will re- 
sume operations in full as soon as 
the flood recedes and power is avail- 
able, Powel Crosley, president, said. 
At one time the $1,500,000 eight- 
story Crosley WLW studio building 
was endangered by the flames. 

The Standard Oil Company of 
Ohio suffered loss of $500,000, from 
explosion of gasoline tanks, in the 
same fire which damaged the Cros- 
ley plants. 

Like many others in Cincinnati, 
the plant of A. S. Boyle Company, 
maker of Old English wax and other 
products, was forced by lack of elec- 
tricity to suspend manufacturing op 
erations. 

Shoes to Boats 


Keeping pace with the terrific 
emergency faced by Portsmouth, O., 
the Selby Shoe Company dropped 
shoe production to enter upon the 
boat-building business, in order to 
help provide adequate water trans- 
portation for residents of Ports- 
mouth and vicinity. 

Roger Selby, president, whose 
plant employs about 10 per cent of 
the Portsmouth population, de- 
scribed the metamorphosis of the 
factory to W. D. McDonald, secre- 
tary, Henri, Hurst & McDonald, 
Inc., the Selby agency, over long dis- 
tance telephone Wednesday. 

Mr. Selby said he had not removed 
his hip boots for three days and that 
very few Portsmouth citizens had 
slept more than a few hours since 
the end of last week. He said wa- 
ter was three feet deep in the fac- 
tory. Mr. Selby added the company 
would resume operations and deliv- 
eries “as soon as we can be 
squeezed dry.” Stopping of Ports- 
mouth production affected manufac- 
ture of Selby’s Arch-Preserver and 
Tru-Poise Shoes, representing the 
majority of the company’s business, 
although manufacture of Selby’s 
Styl-Eez shoes continued at Iron- 
ton, O. 


Continues Advertising 


Despite the curtailment of Selby 
production, the company approved, 
Tuesday, all of its magazine adver- 
tising for April, confident that it will 
be able to make a quick recovery 
from the flood disaster. 

Refugees found haven in the plant 
of Sterling Brewers, Inc., in Evans- 
ville, Ind. In addition to providing 
quarters for flood victims, the com- 
pany also turned over trucks for 
use in relief work. 

In comparison with damage sus- 
tained by other cities further down 
the Ohio River, Pittsburgh escaped 
practically unscathed from the flood. 
At their crest, the waters of the Al- 
legheny and Monongahela Rivers, 
main contributors to the raging 
Ohio, lapped only the outer fringes 
of the Golden Triangle, pulse of the 
city’s industrial and commercial life. 

Part of the huge H. J. Heinz plant 
on the banks of the Allegheny River 


was inundated, but damage was 
slight because of advance prepara- 
tions. 


The main plant of the Aluminum 
Company of America on the Alle- 
gheny River at New Kensington was 
kept high and dry behind its $400,- 
000 sea-wall. No Pittsburgh plants 
of the Westinghouse Electric and 
Manufacturing Company were af- 
fected. 

Heaviest loss in the Pittsburgh 
area was suffered by steel plants. 
Ten of the 19 open-hearth furnaces 
at the Jones & Laughlin Steel Cor- 
poration plants were swamped by 
high waters. Operations were halted 
at several plants of the Carnegie- 
Illinois Steel Corporation. 

Payroll loss to approximately 
16,000 Pittsburgh district steel work- 
ers thrown out of work by the flood 
was estimated at $500,000. 

The Ivorydale factory of The Proc- 
ter & Gamble Co. at Cincinnati suf- 
fered from flood damage, it was re- 
ported here. The company has nu- 
merous plants throughout the coun- 
try, however. 


MEDIA BATTLE 
FLOOD IN MANY | 
VALLEY CITIES} 


(Continued from Page 2) 
formed on flood developments, ang 
to direct rescue workers to the neegy 
WCKY, Cincinnati returned to the 
air Tuesday morning, broad aSting 
with special Diesel power unit, afte 
being off since Monday morning 
when a generator bearing burned oy, 

The section of the city in whi 
WCKY is located was temporarily 
cut off from the power company’ 
current, and the station was force 
to use candles and lamps for studi 
lighting. 

At one time the $1,500,000 eight 
story building of the Crosley Rag 
Corporation, housing WLW, wa 
threatened by the flames. Fireme 
broke into the studio, calling “Fire” 
a cry which shocked the radio and. 
ence. The announcers protested, by 
the firemen forced them to flee th 


to oil spilled upon the flood wate, 
by wrecked storage plants. A shor 
time after the evacuation of the 
studio, broadcasting was resumed, 

WEOA and WGBF, Evansville 
ceased to carry commercial programs 


bent their efforts to aiding the flood \ 
areas as part of the “Voluntary Inter — i 
City Network,” broadcasting reliet 
messages. The station’s personne 
was inoculated for typhoid and scar. 
let fever. 


“Press” Aids Competitor 


The Evansville Press came to the 
aid of its competitor, the Courier, ty 
providing printing facilities, wha 
water seeped into the basement @ 
the Courier plant. The Press can 
celled its national advertising, the 
Courier continued to accept national 
copy. 

The Times, Portsmouth, O., was 
compelled to abandon its plant. Sta 
members issued flood bulletins from 
a job printing plant in a higher par 
of the city. 

The only remaining telephone it 
Paducah, Ky., Wednesday, went int 
WPAD. Pierce Lackey, owner, ani 
Fred Stone, program director, broad 
cast flood news, received by telephone 
from Gus Meyers, operating short 
wave station W9CXD. 


Owensboro Escapes 


The flood waters left Owensbord, 
Ky., with negligible damage. The 
Owensboro Messenger and Inquire By 
published without interruption. Th 
business district was not touched }J | 
the flood. a 
Memphis prepared to become '# 
haven for more than 50,000 refuge! & 
in the upper Mississippi Valley. 4¢ fh) 
vertising in Memphis was not Se! 


ously affected. Memphis newspape!s ewe 
e r 
however, feared a shortage of nev ma 
print due to river conditions. 
ee 


Sell it to Cohen 


Thru — ' 
Jewish Radio Station} § 


Open for Sponsorship | 
established 


JEWISH NEWS FLASHES: 


Experienced Yiddish Tk 
Newspaperman 
5 and 15-minute periods. Cl 
M 
For the modern approach to the 
Jewish Market, call Orchard ses 
4-1203. 7” 


SAMUEL GELLARD 
WLTH, 105 2nd Ave., New — fun 


building. An explosion had set fir f 


when the flood struck the city, ang £ 
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sight The rain-swollen Ohio river surrounds the power plant at Covington, Ky., and halts the city's power supply. (Story on Page |.) : wh 
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RESIGNS CHEVROLET ECONOMY RUN SAMPLES WEATHER 


rc 


to the 
rier, by 
» wha 
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oe INDIVIDUALLY 


national Advertising director of Seagram-Dis- Ua “si 

T Qq | L 0 a F D tillers the last three years, David M. : ; ; 
O., was Z Davies has resigned, effective Feb. 1, Current weather vagaries are tested in the 10,000 economy test run being staged 
it. Staff a ‘ with a new connection to be announced for the new Chevrolet truck by Harry Hartz, race driver. Here he is encountering 
ns from ee 7 shortly. (Story on Page |.) snow near the Southern border of New Mexico. 
her part fF New three-dimensional point-of sale display of Love-e' Brassiere Co., Hollywood, 

will complement i magazine, trade journal and direct mail efforts in 

in the company's spring campaign. 

sere INFORMAL MOMENT WITH FRENCH DELEGATION SALES WINNER 
ner, and 


r 8m LOCALIZED APPEAL FOR NEW PHILCO 
elephone 
ig short 


vensbory, 
ge. The 
Inquire 
ion, The 
uched by 
yecome | Ht - ae 
) refugee i ’ 
itey. Ae MAYER s RADIO STORE 
not ser ‘ : : ° 

mT Andre Kaminker, French delegation leader (left), Charles Maillard, Continental Thomas J. Watson, International Business 
ws paper ent, — oe Pagrus — . Television Corperation a Ps - Advertising Association president, and Bernard Musnick, New York correspondent Machines president, congratulating Carlos 
. of neve unch a nationwi "ae “i rive featuring its new automatic radio of Le Journal, enjoy a pre-breakfast chat during their visit to Chicago. From Vidal, Peru manager and sales contest 
ns. uring device. Chicago, the delegation left for Detroit, Washington, Philadelphia and Boston winner, at the |. B. M. convention in N. Y. 
— to complete their tour. (Story on Page 6.) last week. 
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ASHES | * facilities of our Ban king Rooms have been tendered 


CITRUS BATTLE TAKES A NEW TACK 
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IST for juice 
LEADING LABORATORIES REPORT | 
JUICE OF ese NAVELS — 


+ Ae 


| rdf AMERICAN RED CROSS to solicit and receive 
Coane Me let of the flood vitims 7 | ick e r : 
dened to ™ ™ey be made in person, or by mail ad- 
dish 21% 
: THE AMERICAN RED CROSS "3 ‘5 
at the 
sriods. Chicago City Bank and Trust Co. mT | rn 
Mutual Netlonal be ak of Chi 
sh to the 79th and — _ — E 
Orcher HCY StS sea eet by ee . Hew, aS os ee ; Pe FLORI _ ORANGE. Sabdsal > 
‘ JUDSOM L PARKER, = ; a Y aoe : . ;  . ae % % om | - a 
ties ererel Chairmen Englewood Red Cress 
LARD |B At the California Newspaper Publishers CALIFOR N LL “Pealth U Ranges $ E EDLESS NAVELS | 
York City or "nds icined in the Red Cross drive Association convention, Harry S. Web- Paes CS see 
w a. Mose iy aid flood refugees, as evi- ster, general manager, San Bernardino 
onal vtwe Ch this display copy sponsored Sun and Telegram, gives the “events” Stressing the "22 per cent richer in vitamin C than Florida Orange juice” theme, California Fruit Growers Exchange launched heavy 
Sago banks. (Story on Page |.) program serious attention. posting throughout the country after some newspapers barred the competitive reference in copy. 
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